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TRADE IN HORTICULTURAL SPECIALTIES 
A Statistical Compendium 


by M. Truman Fossum 1/ 
Agricultural Economist 


PART J--PRODUCTION AND DISTRIBUTION OF HORTICULTURAL 
SPECIALTIES, SPECIFIED YEARS, 1890--1950 


INTRODUCTION 


This report is intended “o present historical and up-to-date information concerning 
the production and distribution of floricultural and ornamental horticultural crops. 2/ 
It is based primarily on data collected by Federal agencies other than the United States 
Department of Agriculture. Data for current years are supplementary to the report of 
the Special Census of Horticultural Specialty Crop Producers prepared by the United 
States Bureau of the Census. The term “horticultural specialties” includes both com- 
mercial floriculture and commercial ornamental horticulture. 


Although this report is the first research work done in this field by the Bureau of 
Agricultural Economics, the agricultural importance of floricultural, nursery, bulb and 
seed crop production has long been recognized. Norman Jay Colman, president of the 
American Association of Nurserymen in 1882 to 1883 and again from 1885 to 1886, was 
the last Commissioner and first Secretary of Agriculture of the United States, from 
1885 to 1889. Although he is identified as a horticulturist, Colman is known as the 
“Father of the Experiment Stations” because he was the leader in effecting the passage 
of the Hatch Act which provided for Federal aid to these stations. In 1893 the famous 
agriculturist, Liberty Hyde Bailey, as Dean of the College of Agriculture at Cornell, 
recognized the Society of American Florists as the strongest agricultural organization 
in America. J. Howard Hale, president of the American Association of Nurserymen, 
from 1894 to 1895, was on the staff of the Census Office of the United States Depart- 
ment of Interior from March 10, 1890, to October 31, 1891, to conduct the tabulation of 
nurseries, greenhouses, and seed farms for the 1890 Census of Agriculture. Among 
the earliest statistical and economic research projects for farmers was the farm- 
management study of horticultural crops by G. F. Warren, under the direction of 
Bailey and Craig. Bailey and Craig were also identified with a survey made in 1910 
by G. M. Ignatiev and entitled, “Greenhouse Investigation”. Apparently the results of 
this survey were never published but the completed questionnaires are in the personal 
files of the author of this report. 


At the time this early report was left unfinished, horticulture, particularly flori- 
culture and ornamental horticulture, was losing its position of leadership in the affairs 
of farmers in the United States. The impetus of mechanized equipment, machine power, 
and the circumstances of World War I in effect sounded the death knell to agricultural 
leadership by horticulturists. Then, too, the industry found itself in transition, which 
included a shift from fruit stocks to ornamental woody plants by nurserymen, replace- 
ment of vegetable crops by flower crops in many greenhouses, and domestic production 
of bulbs and flower and vegetable seeds. 


1/ Initial steps of the research were accomplished while the author was associated with Cornell and Purdue 
Universities. Other work was done while he was serving as the Director of Research and Member Services 
of the Society of American Florists. All information pertaining to the censuses of 1948 to 1950 was developed while 
he was employed by the Bureau of the Census. Assembly and analysis of recent census data with those of earlier 
censuses was accomplished under the auspices of the Bureau of Agricultural Economics. The report was made under 
authority of the Agricultural Marketing Act of 1946 (RMA, Title II). Preparation of manuscript completed October, 1952. 
2/ Definitions of terms used in this report are given in Appendix D. 
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Since 1945 problems pertaining to competition within the industry of floriculture 
and ornamental horticulture have become secondary to those matters that pertain to 
the production and distribution of this industry in competing for consumer spending 
with other industries. Most of the industries with which it competes have available 
statistical information about themselves as a basis for planning and establishing poli- 
cies. 


In its need for economic information concerning its working, the industry of flori- 
culture and ornamental horticulture is faced with a twofold problem. First, such funda- 
mental, descriptive data as exist must be assembled and analyzed before other sta- 
tistical and economic research can be pianned. Second, the industry is confronted with 
the problem of planning and executing, in proper sequence, the various kinds of eco- 
nomic research that can be developed from the descriptive information obtained. 


The primary objective of this report is to provide a factual basis for analyzing the 
economic problems that face the industry. The information contained herein is ex- 
pected to prove useful to operators of the industry and to other interested persons. In 
addition, this report may become the foundation upon which can be built the kind of sta- 
tistical and economic research which the industry needs. 


The text is limited to statements pertaining to the information contained in the 
tables. No attempt is made to recommend ways of solving the industry’s numerous 
problems. Such efforts will depend upon any subsequent research which may be built 
upon these basic data. 


Crop Production 


Data pertaining to the value of horticultural specialty crops and for all farm produc- 
tion are based on farm values. Depending upon the conditions for selling the production 
of a given farm, this farm value after production may be a wholesale value, a retail 
value, or a combination of the two. 


Unlike most other farmers, many growers of horticultural specialty crops not only 
sell at retail some portion of the crops they grow but they also buy commodities from 
wholesalers and other growers, to be sold at retail. The latter are not included in farm 
value. 


The 1950 Special Census of the Horticultural Specialties indicates that more than 
one-fourth of the farm value of horticultural specialty crops is accounted for by retail 
sales of crops which were grown by sellers. The remaining three-fourths of the farm 
value represents the wholesale value of these crops to the growers. 


Retail sales made up about two-fifths of the total sales of establishments covered 
by the special census. The other three-fifths of their sales total represents the whole- 
sale value of the crops sold. Total sales of establishments producing horticultural 
specialties approximated 500 million dollars. The farm value of these crops which 
were sold approximated 400 million dollars. The wholesale value to the grower of the 
crops that were sold approximated 300 million dollars. 


In order more adequately to interpret the census data, the reader is provided with 
quotations (Appendix A) from various census publications issued since 1890. 


Wholesale Distribution 


Analysis of the 1950 Special Census of the Horticultural Specialties shows that 
most of the nursery stock is sold at wholesale to retailers by growers. Of the flori- 
cultural crops sold at wholesale, half of the value moved through the markets of recog- 
nized wholesale selling establishments. The remaining half consisted predominantly 
of pot-plant and bedding- and vegetable-plant items, along with some cut flowers, which 
were sold to retailers by growers. 
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A major part of the business of the wholesale selling establishments which do not 
produce crops came from sale of cut flowers and cultivated or collected florist greens. 
In 1929, 1935, and 1939, the classification in the Census of Wholesale Trade included 
what are known as bulb, plant, and seed wholesalers who supply these items to growers, 
The Business Census of 1948 had a separate classification for the latter group of busi- 
nesses. The tables in text show information which, in the case of 1949, often includes 
the totals for both kinds of wholesale trade. 


The information in Appendix B from census publications permits a more adequate 
understanding of the information that pertains to wholesale trade. 


Retail Distribution 


The business censuses of retail trade have at all times included a kind of business 
classification for retail florists. In 1929, 1935, and 1939, the classification included 
retail florists not associated with crop production as well as retail growers. A change 
in the criteria for this kind of business in the 1948 Census of Business caused the item 
to include only retail florist establishments which were not associated with crop produc- 
tion. Retail sales of growers were enumerated in the 1950 Special Census of the Horti- 
cultural Specialties. Other census and Department of Commerce data provide the basis 
for estimating the sale of floricultural commodities in establishments which pri- 
marily conduct another kind of business, such as department stores, variety stores, 
and supermarkets. 


Retail sales of nursery stock as reported in the Census of Business for Retail 
Trade can be delineated only by commodity analysis of the various kinds of business 
classifications that handle the different commodities. Among these are farm-and- 
garden-supply stores, in which nursery, bulb, and seed items account for about a third 
of the sales. Retail sales of growers were enumerated in the 1950 Special Census of 
the Horticultural Spécialties. 


Earlier enumerations for the service trades included landscaping and tree surgery. 
By 1948, because of standard industry classification, these services were no longer 
considered as part of the service trades, but as agricultural services which were not 
enumerated in the 1950 Census of Agriculture. 


These deficiencies in data pertaining to the retail and service trade in nursery, 
bulb, and seed items prevent the assembling of historical information comparable to 
that for floriculture. Census and other Department of Commerce data permit the esti- 
mating of sales in 1949, by establishments that are neither primarily farm-and-garden- 
supply stores or retail growers. This information is presented in another part of the 
report. 


Interpretation of the tables will be more satisfactory if one becomes familiar with 
the quotations from census publications for retail trade to be found in Appendix C. 


4 
POSITION OF HORTICULTURAL SPECIALTIES IN AGRICULTURE 


HIGHLIGHTS 


During the first half of this century, horticultural specialty crops became in- 
creasingly important in the agriculture of every State and region of the United 
States. By 1950, these crops made up nearly 2 percent of the value of the Nation’s 
sales of farm products. 


From 1900 to 1950, relative importance of the New England, Middle Atlantic, 
and West North Central States to total production of horticultural specialty crops 
in the country decreased. During this time, the South Atlantic, Mountain, and 


Pacific States became increasingly important and the East North Central, East 
South Central, and West South Central States retained a rather constant relative 
position. 


From 1890 to 1950, greenhouse crops were the major kind of horticultural 
specialty production. Nursery crops usually amount to about half the value of 
greenhouse production. Until recently, the growing of bulbs and flower and 
vegetable seeds have accounted for the remaining segment of the total for horti- 
cultural specialties. Since 1930, outdoor production of flowers has become a 
significant factor in the total production of horticultural-specialty farms in the 
United States. 


In 1890, as shown in table 1, 3/ the Bureau of the Census reported more than 4.5 
million farms in continental United States. By 1920 the number had risen to nearly 6.5 
million. After 1920 the number of farms reported declined, until in 1945-50, it was only 
5.4 million. 


The basis for classification of farms, as well as that for evaluating farm production, 
has changed somewhat from one census to another. For purposes of this report, the 
value of farm products sold provides the better comparison. Consequently, the value of 
farm products used by farm households is not included in the totals for value of farm 
products in 1929 and since then. Published data for years before 1929 do not allow for 
excluding the value of farm products used by farm households. 


The classification for horticultural-specialty farms varied considerably from 1890 
through 1950. However, at all times the major portions of the amounts reported relate 
to floricultural, nursery, bulb, and flower and vegetable seed crops. More so than for 
all farms, the values reported for horticultural-specialty farms are the values of sales. 
These include relatively small amounts for the value of farm products used by farm 
households, 


Horticultural-specialty farms, as reported by the Census of 1930, numbered nearly 
30,000, compared to 45,000 in 1950. Comparable data are not available for years before 
1930. During the last three decades, when the total number of farms in the country con- 
tinuously declined, the number of horticultural-specialty farms was growing. From 1930 
to 1950, the number of such farms rose by 50 percent. In 1950, they made up four- 
fifths of 1 percent of all farms, compared with one-half of 1 percent in 1930. 


Despite differences in enumeration and classification, the relationship of the value 
of horticultural-specialty crops to that of all farm production permits general com- 
parisons that are valid. 


3/ Some of the basic data in this report is expressed in thousands or millions. The rounding of numbers incident 
to this practice causes the components of some totals not to agree exactly with the total. Analysis in such instances 
is based on the actual data, previous to rounding. 
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In 1889 horticultural-specialty crops accounted for more than 1 percent of the 
value of total farm production as reported by the census, Then their value dropped to 
about one-half of 1 percent of the total for all farm production, and stayed there for 
the next 30 years. Following World War I greenhouse production facilities were ex- 
panded greatly. In this period, nurserymen completed their transition from being 
primarily fruit-stock producers to becoming primarily producers of ornamental woody 
and herbaceous plants. As a result of these changes, and of variations in prices and 
related factors, by 1929 sales of horticultural-specialty crops accounted for 1.5 per- 
cent\of the value of all farm products sold and by 1939 had reached 1.9 percent. How- 
ever, with the wartime increases in prices and production of all farm crops ac- 
companied by some restriction in production of horticultural-specialty crops, the 
value of these specialty crops in 1944 amounted to only 1.4 percent of the value of all 
farm products. By 1949 the value of horticultural specialties made up 1.8 percent of 
the total. 


Production Value Above Average on Horticultural Specialty Farms.—Table 2 shows 
that horticultural-specialty farms produce a greater share of the total value of farm 


products sold than their number alone would indicate, The value of their products sold 
per farm is greater than the average for other kinds of farms. 


In 1940, 1945, and 1950, numbers of farms reporting production and sale of horti- 
cultural-specialty crops made up between 0.5 and 1.0 percent of all farms in the 
country, whereas the value of these products sold amounted to 1.4 to 1.9 percent of 
the sales of all farm products. 


In contrast, nearly 11 percent of the farms of the country harvested vegetables for 
sale in 1944, but the value of these vegetable crops was little more than 3.5 percent of 
the value of all farm products sold in that year. Sales of fruits and nuts were reported 
hy 10 percent of the farms in 1944, but the value of such crops was little more than 6.5 
percent of the total value of all farm products sold. Sales of poultry and poultry prod- 
ucts were reported by nearly 64 percent of the farms, but the value of the commodities 
was less than 10 percent of the value of all farm products sold in 1944. 


Farms by Major Source of Income.—Field crops, including potatoes, were the major 
source of income for more than a third of all farms (table 3). Livestock and livestock 
products were the major source of income for about 15 percent. From 4 to 5 percent 
of the farms were primarily producers of poultry and poultry products. Vegetables 
harvested for sale made up the major production of about 1.5 percent of the farms and 
2.5 percent had fruits and nuts as their main source of income, 


In such different economic periods as 1939 and 1944, about 30 percent of all 
farms reported by the census were essentially subsistence farms, in that the major 
part of their production was used by the farm households. 


Whereas nearly 1 percent of all farms reported the production and sale of horti- 
cultural specialty crops in 1939 or 1944, less than one-half of 1 percent of all farms 
reported horticultural specialty crops as a major source of income in either of those 
years. 


In 1939 the average farm of the country had sales of little more than $1,000. By 
1944, the comparable amount was $3,000. Producers who derived the major share of 
their incomes from horticultural-specialty crops had an average of nearly $7,000 per 
farm in 1939 and more than $14,000 per farm in 1944. 


For average value of sales per farm, those with averages of $2,000 to $2,400 in 
1939 were livestock and livestock product, fruit and nut, and vegetable farms. In 1944 
the average fruit or nut farm had sales of less than $8,000, or little more than half as 
much as the average horticultural-specialty farm. During this time the average 
vegetable farm had sales of less than $5,000 and the average livestock and livestock- 
product farm had a similar amount. All other kinds of farms averaged less than $4,000 
worth of sales per farm. 
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In 1939 on farms where horticultural-specialty crops were the major income source, 
these crops accounted for over 96 percent of the value of sales. On fruit and nut farms, 
the comparable figure for fruits and nuts was 88 percent. On all other kinds of farms, 
an average of less than 80 percent, but more than 70 percent of their sales were ac- 
counted for by the commodity that was their major source of income. By 1944 the war 
period had caused horticultural-specialty farms to be slightly less specialized, in that 
little more than 94 percent of their sales was of the primary kind of production. Mean- 
time, all other kinds of farms became more specialized than in 1939. Most farmers 
tended to concentrate on the kind of production that their farms could best be used for, 
while producers of horticultural-specialty crops devoted some of their facilities to 
production of food. The extent of this diversion to food by producers of horticultural 
specialties was greater than is apparent from the data because prices of these crops 
increased more rapidly than did prices of other farm commodites. Consequently, the 
quantity of food produced by horticultural-specialty farms was more than the value of 
5.6 percent indicated by the data. 


By 1944, fruit and nut farms were almost as highly specialized as horticultural- 
specialty farms. More than 93 percent of their sales were of fruit and nut crops. All 
other farms were specialized to the extent that 75 to 90 percent of the gross income 
was derived from sales of the major kind of production, 


Among all farms of the country, those producing horticultural specialties are rela- 
tively few. They are more highly specialized than any other kind of farm, and the 
average value of sales per farm is so much greater than that for any other kind of 
agriculture as to make them, in many respects, more comparable to small manu- 
facturers. 


Sales by Size of Farm.—In 1939, as shown in table 4, 88 percent of all farms had 
sales of less than $2,500 per farm, and accounted for less than half of the farm prod- 
ucts marketed by allfarms. By 1944 about 66 percent of all farms were within the 
less than $2,500 sales classification and they sold little more than 20 percent of the 
total farm products which were marketed. In contrast, nearly 60 percent of the pro- 
ducers of horticultural specialties had sales of less than $2,500 per farm in 1939, but 
they accounted for only 7 percent of the total sales of such crops. By 1944 only about 
37 percent of the horticultural-specialty producers were within the $2,500 sales 
classification and they sold less than 3 percent of the national total for these crops. 


In 1939 about a third of the value of all farm products came from less than 10 
percent of all farms which had sales of $2,500 to $10,000. By 1944 farms in this 
group represented more than 43 percent of all sales of farm products and nearly 28 
percent of the number of farms. From 29 to 32 percent of the horticultural specialty 
farms were in this group in both years and they represented about 23 percent and less 
than 12 percent of the sales in 1939 and 1944, respectively. 


In 1939 only 1 percent of all farms had sales per farm of more than $10,000. In 
1939 sales of these farms amounted to about 17 percent of total sales of farm products. 
By 1944 nearly 5 percent of the farms had sales of over $10,000 per farm and ac- 
counted for 36 percent of the total sales of all farm products. In 1949 nearly 10 per- 
cent of the farms had sales of more than $10,000 per farm. 


In any period very few horticultural-specialty farms have had sales of more than 
$10,000 per farm, although major portions of the total production of such crops have 
come from farms of this size. In 1939, 70 percent of the total products of this kind 
sold were marketed by the 12 percent of the horticultural-specialty farms in this sales 
size group. By 1944 nearly 86 percent of the horticultural specialty crops sold were 
marketed by farms in this sales class, and 31 percent of the horticultural-specialty 
farms were in this group. 


In 1939 fewer than 60,000 of all the farms in the United States had sales amounting 
to more than $10,000 per farm. Of this number, 3,500 were horticultural-specialty 
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farms. By 1944, in the nation as a whole there were about 290,000 farms, in this sales 
class, of which 5,000 were horticultural-specialty farms. In 1949, 493,000 farms were 
in this general group, of which probably over 8,500 were horticultural-specialty farms. 


Relation of Horticultural Specialties to Farm Production in States.—Information 
presented in tables 5 and 6 shows that from 1909 to 1949 in each State and geographic 


division, horticultural-specialty crops have become increasingly significant in farm 
production. 


In the New England and Middle Atlantic States, the value of sales of horticultural- 
specialty crops in 1909 was less than 2.5 percent of the agricultural production of 
these regions. By 1939 and 1949 these crop specialties accounted for more than 5 
percent of the value of farm production in these regions. 


By 1949 sales of horticultural specialties represented from 5 to 15 percent of 
farm sales of agricultural production in Massachusetts, Rhode Island, Connecticut, 
New York, New Jersey, Pennsylvania, and Florida; and nearly 2.5 to 5 percent in New 
Hampshire, Ohio, Michigan, Delaware, Maryland, West Virginia, Washington, Oregon, 
and California. 


Location of Establishments.—From information shown in table 7 there is evidence 
that the New England, Middle Atlantic, and West North Central States in 1949 accounted 
for a smaller percentage of the horticultural specialties produced in the United States 
than they did in 1909. The East North Central, East South Central, and West South 
Central States have held a rather stable position. Areas in which such crops have in- 
creased in importance are the South Atlantic, Mountain, and Pacific States. 


In 1909 New York accounted for nearly 14 percent of the total sales value of horti- 
cultural specialties produced in the Nation. By 1949 the comparable amount was less 
than 9 percent. In 1909 New Jersey produced more than 6 percent of the value of 
horticultural-specialty crops sold in the United States, compared with less than 5 per- 
cent in 1949. The position of Pennsylvania has been relatively constant. 


Ohio, Indiana, Michigan, and Wisconsin have become of increasing significance so 
far as these crops are concerned, while Illinois is relatively less important than in 
1909. 


Florida and California have increased in importance as horticultural specialty pro- 
ducers. The remainder of the States have remained stable or have lost position. 


Greenhouse Production. —Within the limitations of the data available, table 8 pro- 
vides some information pertaining to greenhouse production in the United States from 
1890 through 1950. In 1890 there were less than 5,000 greenhouse establishments in 
the country. By 1950 the number approached 19,000. The period of greatest increase 
was from 1910 until 1930, when the number of establishments was more than 14,000 or 
about twice as many as just before World War I. The impact upon floriculture of 
these increases was greater than is apparent. It was during and after World War I 
that many greenhouse vegetable growers converted to growing flower crops, or at least 
included them in a rotation. 


The Nation had 226 million square feet of glass and mushroom area, as reported 
for 1949. However, this total includes mushroom-bed area, cold frames, hotbeds, and 
greenhouse space for vegetable crops. In addition, it includes greenhouse space which 
is used for holding stock to be retailed but seldom is used for actual production of cut 
flowers or pot plants. Analysis of the 1950 Census of Agriculture and the 1950 Special 
Census of the Horticultural Specialties indicates about 150 million square feet of the 
total greenhouse area accounts for most of our greenhouse floricultural production. 


In 1889 greenhouse establishments averaged little more than 8,000 square feet in size. 
In 1899 and 1909 this average increased to more than 15,000 square feet, and since 1909 
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has ranged around 12,000 square feet. As many establishments have glass areas of 
several hundred thousand square feet, a large number of the other establishments are 
extremely small. 


In 1889, the farm value of production per square foot of greenhouse space was less 
than 40 cents, and was below 20 cents in 1899. By 1919 and 1929 changes in prices, 
conversion to flower crops, and some technological progress resulted in a gross return 
of 48 and 49 cents per square foot of greenhouse space. In 1949 the comparable amount 
was $1. 


Greenhouse area in the Nation was little more than one-half of 1 square foot per 
capita in 1889. This average has increased to about 1.5 square feet per capita. In 
1949 the actual commercial production area probably was about 1 square foot per 
capita. 


From 1890 through 1910, on the average, the Nation had about one greenhouse es- 
tablishment to serve every 12,500 people. Since that time the average has been one 
establishment for every 8,000 persons. 


During the last 60 years greenhouse production provided the major part of the 
crop value for horticultural specialties in the United States. Greenhouse crops have 
consistently accounted for about two-thirds of the value of horticultural-specialty crops. 
Until recent years, nursery crops made up most of the remaining one-third of the value 
of horticultural-specialty crops. By 1940, however, sales of outdoor flower crops, as 
well as those of bulbs and flower and vegetable seeds, became an important segment of 
the industry. 


Nursery Production.—In 1929 and since, as shown in table 9, the farm value of 
nursery crops sold amounted to about one-half of 1 percent of the total value of agri- 
cultural production in the country. A similar position was held by nursery crops in 
1889, but at that time fruit stocks were the major part of nursery production. During 
the transition of the nursery business from fruit stock to ornamentals in the first 
three decades of the century, nursery crops accounted for only about one-fifth of 1 per- 
cent of the value of all agricultural production. 


Except for World War I, when nurseries also underwent a transition to ornamentals, 
the number of nurseries in the country has steadily increased. Census enumerations 
show the greatest increase between 1940 and 1950, at which time the number of farms 
reporting such crops was nearly 15,000, compared with 4,500 in 1890. 


Since 1890, on the average, the country has had about one nursery unit for each 
15,000 persons, except in 1920 when it had one for more than every 25,000. In 1950 
the average was one nursery for about every 10,000 persons. 


Other Outdoor Production.—Until recently only a smattering of information was 
available for what might be termed “other outdoor horticultural-specialty production”. 
Varying quantities of bulbs and flower and vegetable seeds were reported earlier in the 
century. Addition of outdoor production of cut flowers since 1930 has caused this 
group of crops to be of great significance. In both 1939 and 1949, according to table 10, 
this kind of production amounted to about one-third of 1 percent of the agricultural 
production of the country. 


Nearly 16,000 farms in 1939 and nearly 21,000 farms in 1949 reported sales of out- 
door cut flowers, bulbs, and flower and vegetable seeds. 


Relatively little duplication is found among establishments reporting greenhouse 
crops and nursery, bulb or seed crops but there is considerable duplication among those 
reporting greenhouse area and those reporting cut flowers grown outdoors. The pri- 
mary crops entering into this duplication are clothhouse or outdoor chrysanthemums, 
and miscellaneous annuals, Rather complete separation from greenhouse production 
is found for farms that produce such outdoor crops as gladiolus, peonies, asparagus 
fern, and cut flowers from bulbs. 


Table 1.- Agriculture, total and horticultural specialties: Number of farms and value of products, United States, specified years, 1890-1950 
; 2 


All agricultural 


) 


Horticultural specialty : Percentage horticultural 


: production : production : specialty farms is of all farms 
Year ; roe Value of : : : : Vali f 

: ; products : Farms : Sales : Farms : aecancts 

8 sands dollars sands dollars cent cent 
NIQSO TEER Meret anre 1/5382 1/22 ,043 2/45 392 0.8 
A ols ermececneen cisions 1/5,328 1/16,231 35 231 en AER 
ONO Maes eemen ence 1/5,617 1/ 6,682 32 130 6 1.9 
LOSO meme iecistercetoasiscisiees 6,289 1/ 9,610 30 1h6 5 15 
ELS OO cyantere mints aiela(eieeiecseie 6,448 21,426 oe 106 ee ‘5 
MOLO Me sieeytctevoeisc/eistelercieis 6,362 8, 49k eae ST nan 7 
TOOO Srslayecelevstararslelsioiciel=iaie 55737 4,689 --- 30 oe ‘6 
BOO areteteventepsittefeisicieiereisies 4,565 2,460 --- 26 ses Tet 


1/ Farm products sold. 


af Cumulative total of establishments reporting sales, using one-half the number reporting vegetables grown under glass, flower seeds, 
vegetable plants, bulbs, and mushrooms produced for sale. 


Bureau of the Census. 
Number 


Table 2.- Agriculture: 


Item 


Total 


Livestock and livestock products 2/ : 


Dairy products 

Poultry and poultry products 
Field crops (including potatoes) 
Vegetables 

Fruits and nuts 

Horticultural specialties 
Forest products 


of farms and value of farm products cold, by 


source of income, United States, 19h0, 1945, and 1950 


p Farms 1/ . : Value of farm products sold 

a Total 3 ercentage G T : Percentage 

: : reporting H ae Ef distribution 

; 195 =; Igho | 19h5 f Igo f 1950 | 1945 | 19ho + 1950 * aghs + agho 
fs Thou- Thou- Per- Per- Million Million Million Per- Per- 3 Per- 
: sands sands cent cent dollars dollars dollars cent cent cent 
: 5 328 5,617 --- --- 22,043 16,231 6,682 100.0 100.0 100.0 
2 3,kTT 3 65.3 3/ 7,209 4,527 1,874 32.7 27.9 28.1 
2 2,473 2,618 46 WTL1 3,079 2,531 1,n8 14.0 15.6 16.7 
: 3,402 3,508 63.9 62.4 1,823 1,587 555 8.3 9.8 8.3 
> 6.3, 26 3,825 60.4 68.1 8,016 5,621 2,471 36.4 34.6 37.0 
: 580 458 10.9 8.2 597 517 200 2.6 3.6 320) 
: 531 669 10.0 1.9 792 1,079 295 3.6 6.6 yd 
s 35 29 aT np) 392 231 129 1.8 Dak 1.9 
: 222 277 4.2 4g 135 78 39 6 a) 6 


1/ Comparable information not available for 1950. 


2/ Not including dairy a1.d poultry products. 


3/ Comparable information not available. 


Bureau of the Census. 


Table 3.- Agriculture: 


Number of farms and value of farm products sold, by major source of income, United States, 1940 and 1945 nus 


c Farms B Value of products sold : Value of products of major 
G H R source of income 
> Percentage: : : : As percent- 
Item : Actual : of : Total A Per farm : Total : age of total 
: 3 total 5 H . t_products sold 
* 1945 igho { 19k5 { igho fF Agk5 : igko f lok5 2 lgho f igk5 ; 190 | 1945; 19ko 
? Thou- Thou- Per- er- te) = = lo) on er- er- 
: sands sands cent cent dollars dollars lars lars dollars dollars cent cent 
Total : 328 617 100.0 100.0 16,231 6,682 3,046 1,190 
Livestock and livestock products 2/ : 806 Th6 alba 13.3 3,365 1,733 4,794 2,322 3,027 1,257 78.3 72.5 
Dairy products 559 619 10.5 12:0 2,093 1,084 3,747 1,751 1,608 761 76.8 7.2 
Poultry and poultry products 275 218 5.2 3.9 886 325 3,227 «1,495 Til 260), 8720: 79.9 
Field crops Gnelusing potatoes) : 1,827 2,187 34.3 38.9 5, 4he 2,650 2,979 1,212 4 52h 2,041 83.1 77.0 
Vegetables : 92 80 Bt 1.4 Yd 168 4,819 2,099 375 1320 (Ohh 78.6 
Fruits end nuts 3 134 134 2.5) 2.4 1,052 286 7,873 2,138 982 252 °93..3, 88.3 
Horticultural specialties A 16 19 “3 a 230 130 14,412 6,859 217 125° Oh 96.2 
Forest products : 2 23 5 oh 39 22 1,359 Oh5 29 16 74.5 71.2 
Other 3/ : 1,590 1,591 29.9 28.3 2,179 283 1,370  ~+=«:178 Bia ean ies ate 


1/ Comparable information not available for 1950. 


2/ Not including dairy and poultry products. 


3/ General farms and farms with major scurce of income being farm products used by farm households. 


Bureau of the Census. 
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Table 4.- Agriculture and horticultural specialties: Number of farms and value of products sold, traded, 
or used by farm households, by value of production per farm, United States, 1940, 1945, and 1950 


: F : Value of products sold, traded, 
: erm : or used by farm households 1/ 
Item : : 
; 1950 2/ : 1945 3/ 1gho 4/ : 19h5 F 19h0 
a : Million Million 
: Thousands Thousands Thousands dollars dollars 
Value of production per farm $ 
Total $ 
All farms......... elaleretalargicteicielciersia/staateye= 3 5,021 5,852 6,057 18,108 7,814 
Horticultural specialty farms.........: 1/ 16 29 233 129 
$1-$2,499 : 
ATLL ALIS 3 (a nieisisie sseleisiowieis'sl« Biole(eieinte cies seis 2,920 3,907 5,368 3,712 3,840 
Horticultural specialty farms.........: l/ 6 17 6 10 
2,500-5,999 : 
All farms....... ayeialslsisiets siateleretarele eisvelalciate 1,106 1,257 542 4,858 1,966 
Horticultural specialty farms...... sist 1/ 3 6 13 16 
6, 000-9,999 : 
All farms..... a a(alasaleloteialsteleiels GontenuED 3 502 398 89 3,022 667 
Horticultural specialty farms...... sents 1/ ps3 2 14 13 
10,000 and over 5 
ALL farms... ccccccccccccccccerecs welsietecs 493 289 58 6,517 1,341 
Horticultural specialty farms......... : 1/ 5 3 199 90 
: Percentage distribution 
: Percent Percent Percent Percent Percent 
Value of production per farm q 
Total : 
All farMS...c.cccceccees eiste'sia <ielelc le: 100.0 100.0 100.0 100.0 100.0 
Horticultural specialty farms 2/......: 1/ 100.0 100.0 100.0 100.0 
$1-$2,499 
ALY LaxMs oc o:5.500 secs : 


Horticultural specialt, 


2,500-5,999 : 
ADVE Paras soresecioieielsvaleisisisiciejeree srejeiateicteletshert 22.0 21.5 8.9 26.8 25.2 
Horticultural specialty farms.2/......: 1/ 21.0 20.9 Sai, 12.6 
6, 000-9, 999 : 
DAWA eres oo mie ote w/o eleieis a1eicisialoletaieisis ASaponG 10.0 6.8 1-5 16.7 8.5 
Horticultural specialty farms 2/......: 1/ 11.3. (2) 5.9 10.1 
10,000 and over 2 
All farms......... Baie sosceetewe cess : 9.8 4.9 1.0 36.0 17.2 
Horticultural specialty farms 2/......: 1/ 31.2 12.2 85.6 69.8 


1/ Comparable information not available for 1950. 
2/ Farm products sold. 

3/ Based on major source of incom. 

4/ Based on source of incom. 


Bureau of the Census. 
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Table 5.- Horticultural specialties: Sales by geographic divisions and States, specified years, 1910-50 


Division : is z ‘ 
and : 1950 : 19ho " 1930 is 1920 : 1910 
State a Ba Hi : 
H : : : 5 
Se a Tl O0OnS= ao i ar Te L,000'7» er Fe O00 tL {000 see 1,000 
: dollars dollars dollars dollars dollars 
UNITED STATES : 06 145,70 106,14 hy 
Geographic : 
divisions: A 
New England : 30,913 12 ,855 17,899 11,006 5,711 
Middle Atlantic : 87,116 31,850 38 , 306 26,729 16, 328 
E. North Central : 89,732 32,559 32,867 28,794 12,h2eh 
W. North Central : 31,570 11,2h2 12,221 10,625 6,601 
S. Atlantic : 43, hub 12,329 11,784 6,131 3,803 
E. South Central : 13,825 3,661 2,953 2,819 2,171 
W. South Central : 18,762 5,360 6,755 2,915 2,591 
Mountain A 12,111 3,711 3,497 2,4 1,369 
Pacific 64 , 643 16,009 19,420 14,639 6,336 
NEW ENGLAND: : 
Maine : L772: 901 850 421 325 
Nev Hampshire 1,79 559 390 348 ey) 
Vermont : 667 299 339 223 92 
Massachusetts : 15,490 6,722 10,180 6,280 3,062 
Rhode Island 2 2,451 653 1,345 1,204 637 
Connecticut : 8,738 3,722 4,795 2,530 1,346 
MIDDLE ATLANTIC: : 
New York 9 34 486 13,337 15,328 11,063 1,973 
New Jersey A 19,221 7,333 9,019 6,114 3,593 
Pennsylvania : 33,409 11,181 13,958 9,553 if 
E. NORTH CENTRAL: : 
Ohio : 29 ,847 11,267 11,4h1 8, 34h 3,312 
Indiana A 12,465 4,119 3,849 3,472 1,633 
Illinois : 23,645 9,406 10,604 10,767 4,712 
Michigan E 15,994 5 ,005 4,852 3,842 1,831 
Wisconsin 2 7,781 2,763 2,121 2,370 936 
W. NORTH CENTRAL: : 
Minnesota A 8,063 2,686 3,171 2,162 1,474 
Towa : 8,451 3, 4h6 3,158 2,593 1,508 
Missouri : 8,394 2 413 2,795 3,277 1,201 
North Dakota : 478 158 180 187 19 
South Dakota : 637 396 300 4OT 147 
Nebraska : 2,098 855 1,078 719 ghg 
Kansas : 3, 4bS 1,283 1,539 1,261 1,243 
S, ATLANTIC: 
Delaware : 1,872 583 557 168 lil 
Maryland : 5,559 2,132 2,282 1,327 1,063 
Dist. of Columbia: hon 221 622 543 304 
Virginia : 6,039 2,108 1,385 821 528 
West Virginia E 2,013 563 327 250 158 
North Carolina : 3,734 1,137 959 660 396 
South Carolina : 1,567 305, 305 2u7 57 
Georgia : 4,863 1,343 1,245 761 639 
Florida g 17,373 3,936 4,102 1,355 547 
E. SOUTH CENTRAL: : 
Kentucky : 2,605 1,119 591 786 52h 
Tennessee : 4,690 1,279 952 1,301 1,044 
Alabama : 5,210 861 783 499 428 
Mississippi : D327: koe 626 232 175 
W. SOUTH CENTRAL: 
Arkansas 1,170 363 546 384 353 
Louisiana : 1,889 41h 583 251 217 
Oklahoma : 3,886 1,299 gT0 é14 271 
Texas : 11,816 3,285 4,656 1,666 1,750 
MOUNTAIN: 3 
Montana : 895 352 156 610 280 
Idaho : 1,262 350 289 161 192 
Wyoming 255 66 58 ee 1b 
Colorado 6,754 2,307 2,301 1,336 554 
New Mexico 548 96 102 4o 
Arizona 861 130 376 28 16 
Utah 1,410 374 199 2h1 270 
Nevada 127 35 16 6 2 
PACIFIC q 
Washington : 8,726 2,671 3, 306 3,129 1,082 
Oregon : 9,130 2,069 2,077 930 1,058 
California : 46,787 11,269 14 ,036 10,580 4,196 


Lee ce 


Bureau of the Census. 
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Table 6.- Horticultural specialties: Sales as a percentage of value of agricultural production, 
by geographic divisions and by States, specified years, 1910-50 


oe 08 0 0 08 08 06 o8 


Division ; : : z 
and j 1950 1/ 1gho : 1930 : 1920 : 1910 
State : ; 
5 Percent Percent Percent Percent Percent 
UNITED STATES : 1.8 Let 1.2 0.5 0.7 
Geographic : Se 
divisions: 
New England 7 5.8 5.4 4.9 252 2.3 
Middle Atlantic : 6.3 5k 4.9 1.7 2.3 
E. North Central : 222 222 1:6 aT ST: 
W. North Central : aS 5 4 -2 3 
S. Atlantic 5 2.9 3) 9 72 4 
E. South Central : 1.9 6 a3 .2 53 
W. South Central : of 6 4 oi 3 
Mountain : aT 3 6 53 oh 
Pacific s BE 2.3 1.8 Te! 1.5 
NEW ENGLAND: 5 
Maine : 1.4 1.8 3 Hs} a5 
New Hampshire : 3.9 2.4 ds3: ari fe) 
Vermont ms) 28 a5 2 .2 
Massachusetts 11.4 9.3 127): Det Sei) 
Rhode Island 15.2 7.9 abe 8.3 Te9 
Connecticut : Tee 7.8 7.4 3.3 3.5 
MIDDLE ATLANTIC: A 
New York 5D 4.9 Ele} 1.5 253 
New Jersey 9.9 9.3 8.2 45 5.7 
Pennsylvania é 6.1 4.8 3-5 14 aT 
E. NORTH CENTRAL: 
Ohio 4.2 3.8 2.8 9 cb) 
Indiana I87 7 1.2 4 5 
T1llinois Let 2.1 1.9 38 8 
Michigan 3.4 2.4 1.6 6 7 
Wisconsin 1.0 1.9 AL 3 33 
W. NORTH CENTRAL: 
Minnesota 8 38 6 23 5 
Towa AS) 6 aD, a 3 
Missouri ee 9 8 53 33 
North Dekota al Pal od ali 2/ 
South Dekota eel 4 et ol! at 
Nebraska cB} ot 23 cal 3 
Kansas a5 6 4 el a3 
S. ATLANTIC: : 
Delaware : 225 3.2 2.2 2D 3 
Maryland 3 332 B25 eel 3 1.7 
Dist. of Columbia: ThA 42.7 61.4 53.2 42.6 
Virginia : 2.0 Teh ) ac ob 
West Virginia 4 ELS) 1.0 4 wl 2 
North Carolina : ail 4 as} <1 2 
South Carolina : ai 3 ie re 2/ 
Georgia : 1.3 3 ah al 22 
Florida : Bed. 4 Sat 1.3 1.3 
E. SOUTH CENTRAL: = 
Kentucky : 6 6 32 2 22 
Tennessee : 1.4 3} ALS 3 5 
Alabama 5 1.9 oT 3 wl 3 
Mississippi 3 4 3 +2 el at 
W. SOUTH CENTRAL: 5, 
Arkansas 3 “2 2 el of 
Louisiana : 3 4 as) at 42 
Oklahoma : 43) at as} a ay! 
Texas : yf 6 A cl oh 
MOUNTAIN: : 
Montana 33 4 oa 4 4 
Idaho o4 o¥ 2 al BS} 
Wyoming 2 cL Fat 2/ 2/ 
Colorado 1.6 2.1 1.4 =D aT 
New Mexico oh se ae aul 2 
Arizona 4 :3 ae} 2/ ol 
Utan Ded 9 3 3 ey) 
Nevada 4 33 ral 2/ 2/ 
PACIFIC: 
Wash ington : 2.4 2.9 T5. 1.0 1.9 
Oregon 3 3.1 1.9 alaSt 4 eS 
California : 2.7 2.4 1.9 1.4 1.9 


1/ Based on value of farm products sold. 


2/ Less than 0.05 percent. 


Bureau of the Census. 
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Percentage distribution of sales, by geographic divisions 


: 


and by States, specified years, 1910-50 


Table 7.- Horticultural specialties 


1910 


ae 00 se 08 09 00 ce oe 
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ee 00 02 60 oe 08 ee ee 
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ee 40 oe oe ce ee co oo 
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Percent 
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[eo ce 08 co v0 90 oo copes oe 


Od womata 
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SOR OS 
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1) ONO ot HoOWwaAM 


{SUOO Aza 


100 .0_ 


ONO 1 BEND ed Dat 


ec ee ee ee 


avs MNEORON AL SERIA 


100.0 


Sa serneya 


E. South Central 
W. South Central 


Mountain 


W. North Central 


Middle Atlantic 
E. North Central 
S. Atlantic 


UNITED STATES 
Geographic 
divisions: 
New England 


Pacific 


NEW ENGLAND: 


Ot NN Mri 
eee oe 
WAN 


OoNNDOAM 
cee ee 
> mM 


SRO AUN OS 
nN OA 


CTI 
ma 


New Hampshire 


Vermont 
Massachusetts 


Rhode Island 
Connecticut 
MIDDLE ATLANTIC 


Maine 


Ady 
0 C—O 
a 


Pai srlier 
OON 
A 


|] AW 
Ot 00 


New York 

New Jersey 

Pennsylvania 
E. NORTH CENTRAL: 


DAN NO 
Wao md 


Deyo of 
momMmNn 
oe 


NDNOMmMWN 
ranrmed 


HU et 
oOmMmr~mMmNn 


Ora, 
remota 


Illinois 
Michigan 
Wisconsin 

W. NORTH CENTRAL: 


Indiana 


Ohio 


WOAIARAY AQHA AGA AYQ} YAN, 
uu an a daa Cal ~ 
CHAVA QNQYO Are Mawar aoe 
NUN mO a a a a a 
1 CY Oyed LOAM NAD AH Atal 
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OO oo MmMoOW 


AOKDHAMEO 
Aan 


ANN a ad a 


EN NS SON OS 
dam 4 


uN ad a al ast 


AM MINI 
and am 


South Carolina 


Georgia 
Florida 
E. SOUTH CENTRAL 
Mississippi 
W. SOUTH CENTRAL: 
Louisiana 


Oklahoma 
Texas 


MOUNTAIN 


Kentucky 
Tennessee 
Alabama 
Arkansas 


Dist. of Columbia 


Virginia 
North Carolina 


North Dakota 
South Dakota 
West Virginia 


Nebraska 


Kansas 
S. ATLANTIC: 


Minnesota 


Iowa 

Missouri 
Delaware 
Maryland 


Osco 
dadaét 


Sue hin eS 


Od md N Ano 
Fae ec ea 373 


Aas eo aos) ae 
ad NAD 


mor 
Maeda! Teh 
ai AN A®o 


Ser Sale ee | 


ai cial 


Colorado 
New Mexico 
Arizona 
Washington 
Oregon 
California 


Montana 
Idaho 


Wyoming 


PACIFIC: 


05 percent. 


1/ Less than 0 


Bureau of the Census. 
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Table 8.- Greenhouse products: Number of establishments, value of sales ani area, 
United States, specified years, 1890-1950 


A Sales : Area 
Establish- : : AB per- : : 5 : : : ; Population 
Year E ts : : centage speeenon sy mekeren Gs Pe : : Fer BE Aes : pet 
pe S Value ; “QhSS2.oF jeetablich- ; square ; capita ; Total { establich- ; cgustq | establichment 
: : uction : ment ree toot a é 2 mont : : 
1,000 1,000 square Square Square 
Rumber dollars Percent Dollars Dollars Dollars feet feet feet Persons 
1950) s-seeseseses) 2 ADs O8I 225,826 1.0 11,923 1.00 1.50  1/226,001 11,932 1.5 7,956 
TOO eee ote : 16,708 78,531 1.2 4,700 .38 .60  1/205,115 12,276 1.6 7,881 
1930.<.scecessces 2/2%,000 Bh, Lh6 9 6,032 «49 -69 173,372 12,364 1.4 8,770 
T92O) sodsstesecat 12876 77,700 4 6,034 48 Th 162, 369 12,610 1.5 8,210 
W910 es seeeeeces 7, bbb 34,872 4 685 .30 .38 14,655 15,402 1.2 12,355 
TOO See see eeses : 6,070 18,759 h 3,090 19 5 96,230 15,853 1.3 12,520 
BOOS ciceciosie nse cis 4,659 14,175 6 3,0h2 237. ~23 38, 823 8,333 6 13,511 


1/ Includes area of mshroom beds. 


2/ Estimated. 


Bureau of the Census. 


Table 9.- Nursery products: Number of establishments and value of sales, 
United States, specified years, 1890-1950 


Sales 


$ 4 Population 
Year $ Establishments 5 = As percentage Pen = per 

5 2 Value 2 of all farm H Per capita q establishment 

: : : roduetton : establishment 5 : 

2 1,000 

Number dollars Percent Dollars Dollars Pereons 

IMO cssecsae sedsices : 14,694 98,529 0.4 6,705 0.65 10,256 
TohOL Siete cose : 8,056 31, 382 iS 3,895 2k 16, 34h 
IO3ONS ee eceee esas 17,207 61,257 2G 8,500 .50 17,036 
AG20. cis seccteceesc? 4, 0k9 20, 43h a 5,047 19 26,108 
LDLO. ca cscoccccovecct® 5,582 21,051 AP 3,771 323 16,477 
1900s cise sies Bodacoas : 4,991 10,12k .2 2,028 IS} 15,226 
THG0. 5s ascewcese secs. 4,510 12,037 SS 2,669 -19 13,957 


Bureau of the Census, 


Table 10.- Other outdoor products: Number of establishments and value of sales, 
United States, specified years, 1890-1950 


Sales 


5 : Population 
Year : Establishments 3 : As percentage Per 5 per 

3 3 Value 3 of all farm establishment Per capita q establishment 

7 = S production 5 3 H 

E 1,900 

Number dollars Percent Dollars Dollars Persons 

LOD OS ccisleimistaivisiciela'eiaiers 20,936 67,761 0.3 3,237 0.45 7,198 
LQNO Viciccanselesceanet 15,992 19,662 23 1,229 15 8,233 
O30 calsiwisic clea ie /slelarae : --- --- =-> oH === --- 
1920 Weert eee ees Sas 8,010 1/ a .08 a= 
NOI Osten ate stesiata a arsieicis : --- 1,411 Vv --- oe --- 
LQOOS cys aie sieicieta siesieieie't 2,421 826 v/ 341 ol 31, 390 
BEQOS wise cisistsinisia'ss «cise 596 == coe som soo 105,617 


1/ Less than 0.05 percent. 


Bureau of the Census. 
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POSITION OF HORTICULTURAL SPECIALTIES IN WHOLESALE TRADE 


HIGHLIGHTS 


Specialized establishments are wholesale distributors of major portions of 
the Nation’s production of bulbs and flower and vegetable seeds, and of cut flow- 
ers and florist greens. Most of the greenhouse pot plants and nursery stock, and 
some of the cut flowers, bulbs, and seed are sold directly to retailers by growers. 


A major part of the wholesale trade of floriculture is done by wholesale mer- 
chants. From 1929 to 1948 business done by commission merchants and assemblers 
decreased. Most sales of the wholesale trade of floriculture are made to retailers. 


The operating expenses of wholesale merchants of floriculture amounts to about 
20 percent of their sales. This percentage does not include the recognition of any 
withdrawal or allowance for proprietors of unincorporated establishments. 


The data in table 11 indicate that in 1948 all wholesale trade of the country was done 
by fewer than 244,000 establishments. This number was the result of a steady increase 
over the 169,000 establishments reported in 1929. 


Establishments in wholesale trade of floriculture in 1948 numbered 676. From 1939 
to 1948 the number decreased by 15 percent. The difference is owing to a change in 
specifications for the 1948 Census. The revised specifications eliminated many small 
wholesalers, particularly in California, who had qualified in previous enumerations. 
Despite changes in price and other trends, the wholesale trade of floriculture has 
consistently accounted for about two-fifths of 1 percent of the number of wholesale 
establishments in the country since 1929. Just as consistently, the volume of sales of 
floricultural\wholesalers has amounted to about one-tenth of 1 percent of the wholesale 
trade of the country. 


The average wholesale establishment of floriculture has sales that are only about 
a fourth as large as the average wholesale establishment of the country. 


It will be noted that the volume of sales for all wholesale trade for each period ex- 
ceeds the volume of retail trade in the country. This is partly because many finished 
items pass through more than one wholesale channel before they reach consumers. 

Also some items that enter into’ wholesale trade do not directly reach the channels of 
retail trade; they are supplied to users such as those enumerated in the Census of Busi- 
ness for service trades. Many raw and unfinished items and commodities enter into 
wholesale trade at various stages of manufacture or preparation for sale to consumers. 


Kinds of Establishments.—Table 12 shows that from 1929 to 1949, consistently in- 
creasing proportions of the wholesale trade were done by establishments classified as 
wholesale merchants. Decreasing proportions of the wholesale business were done by 
commission merchants. Other kinds of wholesale trade for this industry are known as 
assemblers of agricultural commodities. 


In 1929 about two-thirds of the wholesale trade of floriculture was conducted by 
wholesale merchants and abovt one-third by commission merchants, By 1948 compa- 
rable amounts were 90 percent by wholesale merchants and less than 10 percent by 

. commission merchants and others. 


Fewer than 600 establishments conducted the wholesale trade of cut flowers, 
florist greens, and related products in 1948, and fewer than 100 establishments en- 
gaged in wholesale distribution of bulbs, seed, and plants to growers. 
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Location of Establishments.—The data in table 13 show that in 1935 the Middle 
Atlantic States accounted for more than a third of the wholesaling covered by the data, 
but since 1939 these States have had little more than a fourth of such sales. The New 
England and West North Central States were less important in 1948 than they were in 
1939 or 1935. All other geographic divisions accounted for a considerably larger pro- 
portion of such sales in 1948 than they did in 1935. 


During the last two decades the facilities of wholesale floriculture have been more 
generally scattered throughout the country. A change in the criteria for qualified es- 
tablishments in 1948 distorts the percentages in that year for number of establishments 
m~e than for volume of sales. 


Sales by Size of Establishment.—In 1948, as shown in table 14, 19 establishments had 
sales of more than I million dollars per establishment and these wholesalers represented 
a fifth of the sales volume of the wholesale merchants of floriculture. There were no es- 
tablishments of this size in 1935 or 1939. In 1929 there were 4 such establishments; 
these accounted for a tenth of the sales in that year. 


Establishments with sales of $500,000 to $999,999 accounted for a fifth of this kind 
of wholesale trade in 1929 and a fourth in 1948. 


Sales by Kinds of Commodities.—In both 1939 and 1948, as shown in table 15, sales 
of cut flowers and plants made up about 90 percent of the sales of wholesale merchants 
of floriculture. 


Sales by Kinds of Customers.—In 1935 and 1939, according to table 16, nearly all of 
the Sales of commission merchants were made to retailers for resale. 


Wholesale merchants made 85 to 90 percent of their sales to retailers for resale. 
Among this kind of wholesalers, sales to other wholesalers amounted to 8 to 11 percent 
of the total sales from 1929 to 1948. 


Labor Force, Payroll, and Sales.—Table 17 shows that average wages per employee 
of the wholesale merchants of floriculture were a little more than $1,300 in 1929 and 
1935, about $1,500 in 1939 and $3,200 in 1948. Employees of commission merchants 
of the industry received a higher annual wage. 


Among the wholesale merchants of the industry, the value of sales per worker per 
year rose from an average of $8,000 in 1929 to more than $25,000 in 1948. A compara- 
ble amount for workers in commission merchant establishments of the industry was 
$25,000 in 1929 and $20,000 in 1935 and 1939. 


Wholesale merchants of the industry had average sales of nearly $90,000 per es- 
tablishment in 1929, $45,000 in 1935, $60,000 in 1939, and $230,000 in 1948. Informa- 
tion is not available for a similar comparison with commission merchants in 1948 but 
in the other three years, such establishments had about three times the sales that the 
average wholesale merchant had. 


Wholesale merchants with volumes of business of less than $50,000 accounted for 
relatively small amounts of sales, employees, or payroll in any of these years. For the 
larger wholesalers of the industry, table 17 shows information based on all employees 
and payroll reported. Whereas the average establishment with sales of more than 
$50,000 had 26 employees in 1929, since that year the number of employees per estab- 
lishment of this size has been almost halved. Among such establishments, the wages of 
an employee represented more than 16 percent of the sales per employee in 1929. At 
all times since the average wage has been equal to about 12 percent of the average value 
of sales per employee. 


Among these larger wholesale merchant establishments, the average value of sales 
per establishment was more than $200,000 in 1929, about $150,000 in 1935 and 1939, 
and more than $300,000 in 1948. 
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Operating Expenses by Size of Establishment. —Operating expenses of the whole- 
sale merchants of floriculture listed in table 18 include no amounts as withdrawals or 
salaries for proprietors of unincorporated establishments. (See Appendix tables 61 and 
62.) Other specified expenses consistently amounted to about 20 percent of the sales in 
1935, 1939, and 1948. This occurred despite the fact that the presumed charge to the 
grower was 15 percent for greenhouse crops and 20 percent for outdoor crops. Data in 
other tables show that operating expenses of the actual commission merchants of the 
industry amounted to 14 to 16 percent of their sales. 


Data for 1929, 1935, and 1939 include establishments which are wholesalers of bulbs 
plants, and seeds to growers. The cut-flower and florist-green wholesalers are more 
definitely delineated in the data for 1948. 


The more efficient size of business in this respect was around $500,000 in 1935 and 
1939, whereas in 1948 establishments with sales of $1,000,000 and more had the better 
ratio. Analysis indicates that price alone would account for the fact that the same es- 
tablishments were in these categories in 1935, 1939, and 1948. 


The ratio of operating expenses to sales for the wholesale merchants of floriculture 
is about twice as great as the comparable ratio for all wholesale merchants of the 
country. 


Operating Expenses by Kind of Expenditure,—Operating expenses of wholesale 


merchants of floriculture are analyzed in table 19. Separate information is shown for 
cut flower and bulb, plant, and seed wholesalers in 1948. It is significant that among 
reports permitting analysis of this kind, administrative and selling costs have remained 
fairly constant when expressed as a percentage of sales. In contrast, delivery costs 
expressed as a ratio of sales have increased 100 percent since 1935. Warehouse 
and occupancy costs do not show great percentage changes while other costs have de- 
creased from nearly 2 percent of sales in 1935 to one-half of 1 percent in 1948. There 
is reason to believe that this reduction in other costs by wholesalers comes from the 
fact that growers and retailers absorb costs that were formerly covered by wholesalers. 


Credit Sales,—The amount of credit selling by the wholesale merchants of floricul- 
ture as shown in table 20 has increased steadily since 1929. At that time, 65 percent of 
the sales were credit sales, by 1948 the comparable amount was more than 82 percent. 
Credit sales of all wholesale merchants in the country have been about the same per- 
centage as those for floriculture, except in 1935 when all wholesale merchants did more 
than 80 percent of their selling on credit and wholesalers of floriculture extended credit 
for 70 percent of their sales. 
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Table 11.- Wholesale trade, total and floriculture: Mumber of establishments and value of sales, 
United States, specified years, 1929-18 


: Total wholesale trade : Floriculture 
Year : : : : EB Percentage of total 

: Establishments : Sales : Establishments : Sales : : 

: oy 3 3 : Establishments ; Sales 

: : Willion Million ; 

: Number dollars Number dollars Percent Percent 
TORO Aa she chciinadeeelewotsded ena sI00 188,689 676 164 0.3 0.1 
NOZ0 se eesecs ssisslstieiscaccesss 200,573 55 ,266 195 53 oh a1 
AGS Misa eeke<sesksetiee cae! = TGS TD6 42,803 TT 36 4 a 
Agog asks ecuaee Manes: 168,820 66, 983 633 7 an ey 
Bureau of the Census. 

Table 12.- Floriculture, wholesale trade: Number of establishments and value of sales, by kind of business, 
United States, specified years, 1920-18 
= Total i Wholesale merchants : Commission merchants : Other 
Year : ; A ; : : : : 

: Establish- : : Establish- : : Establish- : : Establish- : 

3 ments 8 polos 3 ments 3 SuHIGe : mente B Balge 3 ments : SoS 

: 1,000 T,000 1,000 T,000 

3 Humber dollars Number dollars Number dollars Number dollars 
TONBanskaar tosses reas (9 (55 164,160 1/636 1/147, 7 2/28 2/13 ,680 ef 2/2,736 
1939 Se.crersieisisloisleiaieis'e sisisiels sine 795 52,609 716 42,078 57 8,997 22 1,534 
1935 wjasciowisvosices sulcswemetss TIL 35,818 533 23,860 70 9,073 168 2,885 
DQ29 ininic,a/c1e\siale o.o ajefoieisieie sioicia's 633 71,331 507 4h 604 7 2h ,137 29 2,590 

: Percentage distribution 

: Percent Percent Percent Percent Percent Percent Percent Percent 
LOUS = crleisicisieisiajsieisieiiseisie seein tiny 100-0 100.0 4.1 90.0 ao 8.3 1.8 1.7 
1930 wecisiseiswirisisciccsisijsccsiesi, L000 100.0 90.0 80.0 7.2 ae feik 2.8 2.9 
TOSS Ree O Meet weeser ees 100.0 100.0 69.1 66.6 9.1 25.3 21.8 8.1 
AGES Hava candseea een eeaet et LOOrO 100.0 80.1 62.5 15.3 33.9 4.6 3.6 


1/ Flowers (cut), potted plants, 545 establishments and $129,348,000 sales; bulbs, plants, 91 establishments ané $17,896,000 sales. 


2/ Estimated. 


Bureau of the Census. 
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Table 13.- Floriculture, wholesale trade: Number of establishments and value of sales of 
wholesale merchants, by geographic divisions, specified years, 1935-48 1/ 


Establishments 


Sales 
Division —— 
: 19k8 : 1939 : 1935 : 1948 ; 1939 : 1935 
5 1,000 ; 1,000 : 1,000 
: Number Number Number dollars dollars dollars 
United States ee ee 
New England : 53 44 34 8,160 2,530 
Middle Atlantic : 158 1h. 9h 38/845 ee Bes 
East Worth Central Bh 118 62 34,672 10,710 4? 356 
West North Central + 30 46 28 7,460 3,528 2 Dh 
South Atlantic : 53 41 20 11,679 3,355 1,319 
East South Central ; 23 13 1 5,794 877 ” 393 
West South Central : 39 28 11 7,267 1,674 466 
Mountain ; 8 9 af 5,395 LL 618 
Pacific : 12h 294 272 21,516 7,429 3, 682 
: Percentage distribution 
Percent Percent Percent Percent Percent Percent 
United States : 100.0 100.0 100.0 100.0 100.0 100.0 
New England 9.3 6.0 6.3 5.8 5.9 7.2 
Middle Atlantic 27.6 19.2 175 27.6 27.2 38.8 
Bast Worth Central 14.7 16.1 11.5 2h.6 2h.9 17.3 
West North Central : bia) 6.3 5.2 5.3 8.2 8.9 
South Atlantic : 9.3 5.6 3.7 8.3 7.8 BE 
East South Central : 4.0 1.8 2.0 4d 2.1 3.5) 
West South Central 3 6.8 3.8 2.0 5:2 3.9 1.9 
Mountain A 1.4 12 1.3 3.8 Oe, nD) 
Pacific 21.7 40.0 50.5 15.3 Lie 14.7 
1/ Comparable information not available for 1929. 
Bureau of the Census. 
Table 14,.- Floriculture, wholesale trade: Number of establishments and value of sales by wholesale merchants, 
by value of sales per establishment, United States, specified years, 1929-48 
a a es 
: Establishments : Sales 
Wea) SS ee re a 
1s =} g39,- 935 $geg | kB E939 | 935} 199 
1,000 1,000 1,000 1, 000 
Number Number Number Number dollars dollars dollars dollars 
Value of sales per establishment : 
Total $ 6 16 i 146,4 42,078 23,860 46,106 
629 NG 993 a 
Less than $50,000 3 174 498 398 319 3,766 6,508 4,089 4,797 
$50,000-99,999 5 88 99 58 69 6,385 7,288 4,239 4,782 
100, 000-199, 999 i 134 69 50 65 19,284 9,923 6,680 9,449 
200 , 000-299 ,,999 ; Ul 25 15 19 19,410 6,052 3,531 4,588 
300, 000-499,999 : 83 14 9 2k 31,437 5,475 3,599 8,702 
500,000-999,999 : 54 u 3 13 36,876 6,832 1,722 8,920 
1,000,000 and over E 19 ae =a5 4 29,317 ar aa 4,868 


een atr a URS Enna 
: Percentage distribution 


nn ne Sy Ee 

Percent Percent Percent Percent Percent Percent Percent Percent 
Val f sale tablishment 

Total ace elle ne + 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
Less than $50,000 i 27.7 69.6 ye f 62.2 2.6 1525 17.2 10.4 
$50, 000-99 ,999 : 14,0 13.8 10.9 13.4 4.3 17.3 17.8 10.4 
100, 000-199 ,999 : 21:3 9.6 9.4 12.7 13.2 23.6 28.0 20.5 
200, 000-299 ,999 < 12.2 3.5 3.8 3.7 13.2 ey 14.8 10.0 
300, 000-499 ,999 5 13:2 2.0 Dey, 4.7 21.5 13.0 vipat 18.9 
500, 000-999 ,999 : 8.6 15. a) 2.5 25.2 16.2 7.2 19.3 
1,000,000 and over 3.0 --- == 8 20.0 aia --- 10.5 


Bureau of the Census. 
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Table 15.- Floriculture, wholesale trade: Percentage distribution of sales by wholesale merchants, 
by commdities, United States, 1939 and 198 1/ 


= Sales 
Item : 
S 1948 2/ 3 1939 
: Psrcent Percent 
Total : 100.0 100.0 
Cut flowers and plants = 89.4 90.9 
Seeds = soe 1.7 
China, glassware, pottery 2 --- 2 
Other : 10.6 1 Ca 


1/ Comparable information not available for 1929 and 1935. 
2/ Flowers (cut), potted plants, only. 
Bureau of the Census. 


Table 16.- Floriculture, wholesale trade: Percentage distribution of sales by wholesale and commission merchants, 
by classes of customers, United States, specified years, 1929-k8 


5 Wholesale merchants : Commission merchants 1/ 
Item 5 = 5 : = ; 

: 1948 2/ " 1939 5 1935 : 1929 : 1939 . 1935 

4 Percent Percent Percent Percent Percent Percent 
Customers 5 

Total 4 100.0 100.0 100.0 100.0 100.0 100.0 
Retailers for resale ; 88.9 87.2 85.7 ) 96.8 99.0 99.1 
Wholesalers : Tat 10.1 10.9 ) 5 1.0 G 
Household consumers : 6 1.9 1.5 3.2 ccs 55 
Others x S=- s== === 


1/ Comparable information not available for 1929 and 19h8. 
2/ Flowers (cut), potted plants, only. 
Bureau of the Census. 


Table 17.- Floriculture, wholesale trade: Sales, labor force, and payrolls of wholesale and commission merchants, 
United States, specified years, 1929-48 


i m Wholesale merchants 
Item 7) unit 2 - - - 
5 5 1948 : 1939 : 1935 : 1929 
Establishments : Number $ 636 716 533 507 
: 1,000 : 
Sales : dollars : 147,744 42,078 23,860 4h, 604 
Active proprietors of unincorporated establishments : Number : 480 660 479 500 
Paid employees : do. 3 5,145 2,846 1,866 5,123 
= 1,000 5 
Payroll : dollars : 16,521 4,266 2,453 6,759 
Average per employee o 5 
Wage : dollers : 3,211 1,499 1,315 1,319 
Sales 5 do. 2 28,716 14,785 12,787 8,707 
Average sales per employee and proprietor do. 3 26,266 12,002 10,175 7,932 
Average per establishment = q 
Sales : do. : 232,302 58,768 44,765 87,976 
Employees : Number: 8 4 4 10 
Establishments with sales of more than $50,000 A ss 
Establishments : Number : 455 218 135 19h 
: 1,000 5 
Sales : dollars : 142,709 35,570 19,771 41,309 
Average sales per : = 
Employee 1/ : dollars ; 27,737 12,498 10,595 8,063 
Establishment : do. : 313, 646 163,165 146,452 212,933 
Average employees per establishment 1/ : Number 3 1 13 14 26 
Average wage as a percentage of average sales, S 
per employee 1/ : Percent : 11.6 12.0 12.4 16. 
: H Commission merchants 
Establishments : Number : --- 5T 70 SF 
H 1,000 : 
Sales : dollars : --- 8,997 9,073 2h, 137 
Active proprietors of unincorporated establishments : Number : --- 36 35 38 
Paid employees : do. : --- 418 451 936 
: 1,000 : 
Payroll : dollars : --- 737 722 2,036 
Ave: rT employee : H 
wacot - : dollars : =<= 1,763 1,601 2,175 
Sales : do. : --- 21,52h 20,118 25,787 
Averege sales per employee and proprietor $ do. : --- 19,817 18,669 2h, 781 
Averege per establishment $ : 
Sales 5 do. H = 157,8h2 129,614 2h8, 835 
Employees : Number : --- 7 6 10 


i/ Based on employees and payroll of all establishments. 


Bureau of the Census. 


Table 18.- Floriculture, wholesale trade: 
by value of sales per establishment, United States, specified years, 1929-h8 


Iten 
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Percentage operating expense is of sales by wholesale merchants, 


Percentage operating expense is of sales 


: cat ee : 1935 ; 1929 
Value of sales per establishment ; aE Percent Percent Percent 
doa 19.0 20.1 20.1 & 
Less than $50,000 } 21.3 eae a 
$50, 000-99, 999 : } 20.9 20.3 21.0 35.2 
100, 000-199, 999 : ) 20.5 21.5 27.0 
200, 000-299, 999 sets 21.0 i70 , 
300, 000-499, 999 ; ) 17.0 15.5 ie 
500, 000-999, 999 : 19.2 20.1 23 Ai ane 
1,000,000 and over 16.6 ae aoe 2u.7 


1/Flowera (cut), potted plants, only. Bureau of the Census. 
Table 15.- Floriculture, wholesale trade: Operating expenses of wholesale merchants, by kind of expenditures 
United States, specified years, 1929-L8 ‘ 
: : 1948 1 A : 

Item Unit Flowers (cut) Bulbs 1939 1935 G 1929 
eae en eee potted plants. and “plants. sets 28 eee 
Value of sales more than $100,000 : : 

Establishments : Number 205 28 
¢ ,000°° me a Tee 
Sales : dollars 103,408 13,632 
Percentage of all wholesale merchants B e gene aid ag ti 38126! 
Establishments : Percent : 32.2 Wey 16.6 1h.u 2u.7 
Sales : do. : 70.0 9.2 67.2 65.1 81.9 
Percentage operating expense is of sales ; do. 5 19.8 2h .3 19. 19.2 27.0 
Reporting analysis of expense B 
Establishments Number 5 90 19 Bu 45 --- 
1,000 
Sales : dollars 53,358 11,349 19,921 8,725 --- 
Percentage of all wholesale merchants H 
Establishments : Percent 14,2 3.0 LT 8.4 === 
Sales : do. 36.1 PEt 47.3 36.6 So 
Percentage operating expense is of sales : A 
Administrative 5 do. A 6.6 10.3 5.8 6.1 --- 
Selling : do. : 5.6 6.4 5.6 Dah === 
Delivery ; do. : 3.0 wid 2.3 LeD --- 
Warehouse 2 do. q if 6 ay 1.0 cS 
Occupancy : do. : Oui 2.0 3.1 emi aa 
Other i do. : 3 oh 1.6 1.8 a= 
Total do. : 19.1 23.8 2050 18.8 at 


1/ Establishments with value of sales more than $200,000. 


Bureau of the Census. 


Table 20.- Floriculture, wholesale trade: 


United States, specified years, 1929-h8 
a rn nnn ea 


Credit sales by wholesale merchants, 


: 1948 1/ : 1939 : 1935 : 1929 
Item : : Percentage 3 : Percentage : ; Percentage : : Percentage 
* Actual of sales Actual of sales Actual of sales Actual of sales 
; * analyzed * analyzed analyzed analyzed 
: Number Percent Number Percent Number Percent Number Percent 
Establishments Gi 545 --- 734 --- 539 os 515 aes 
: 1,000 1,000 1,000 1,000 
: dollars dollars dollars dollars 
Sales 129, 848 --- 42,987 --- 25,12h --- 46,143 --- 
Sales analyzed : 128,639 100.0 41,951 100.0 22,079 100.0 46,143 100.0 
Spot cash : 22,898 17.8 10,859 25.9 6,692 30.3 16,264 35.2 
Credit sales : 105,741 82.2 31, 092 74.1 15,387 69.7 29,879 64.8 


All wholesale merchants 


Credit sales 


Se eS eS ee ee 


Ob xo 


17.5 


81.5 


62.2 


1/ Flowers (cut), potted plants, only. Bureau of the Census. 
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IMPORTS AND EXPORTS OF HORTICULTURAL SPECIALTIES 


HIGHLIGHTS 


The declared value of all our imports of horticultural specialties was more 
than 10 million dollars in 1950. Hyacinth, tulip, narcissus, and lily bulbs, crocus 


corms, and lily-of-the-valley pips represented three-fourths of the declared 
value of such imports in that year. 


In 1950 exports of horticultural specialties amounted to a declared value of 
more than a million dollars. 


Dutch-Bulb Imports.—In 1929, the United States imported 20 million hyacinth bulbs. 
By 1933 the quantity imported, as shown in table 21, was down to 12 million and by 
1939 it was back to 20 million. From 1940 to 1945 only limited quantities reached this 
country. In 1945 more than 8 million hyacinth bulbs were imported and by 1950 the 
amount had reached almost 25 million. Value per bulb moved from 7 cents in 1929 to 
4 cents in the 1930’s, nearly 9 cents in 1947, and 6 cents in 1950. 


In 1930, 166 million tulip bulbs were imported. About 136 million tulip bulbs were 
imported in 1950 and from 100 to 129 million in 1931, 1937, 1939, 1946, 1948, and 1949. 
In all other years the quantity was less than 100 million, reaching a low of 4 million 
bulbs in 1944. Value per bulb ranged from 2 cents in 1930 to little more than a cent in 
the late 1930’s, 4 cents in 1945, and 3 cents in 1949 and 1950. 


More than 7 million narcissus bulbs were imported in 1930 and 6 million in 1937. 
In 1939 and again in 1945 more than 11 million narcissus bulbs were imported and in 
1946 imports reached 32 million. In 1947 and since, the quantity has remained at 20 to 
more than 25 million bulbs a year. The value of these imports has remained at around 
5 cents a bulb, except in the 1930’s when it fell as low as 2 cents. 


In 1950 these three Dutch bulb items represented a declared value of nearly 
$6,500,000. 


Other Bulb Imports.—From about 18 million bulbs in 1929, importation of lily bulbs 
rose to more than 25 million bulbs in 1940, according to table 22. From 1941 to 1949 
the quantity imported ranged around 1.5 to 3 million bulbs a year. In 1949 and 1950 
such imports amounted to about 4.5 million bulbs. The value of lily bulbs was about 7 
cents a bulb in 1930 and again in 1950. It had been less than 3 cents a bulb in the 1930’s 
and as high as 16 cents a bulb in 1946. 


From 10 to 16 million crocus corms were imported each year from 1934 to 1940. 
In 1945 the quantity approached 9 million corms and by 1946 it had risen to more than 
22 million. Since 1946 annual imports have ranged around 30 million corms. Value per 
corm has ranged around one-half cent to 1 cent, except during World War II when it 
reached 2 cents in 1944. 


More than 10 million lily-of-the-valley pips were imported annually during most of 


the years from 1930 to 1941. Since 1946 quantities have ranged from about 1 to 4 million 
ee year. The value has ranged from 1 cent a pip in 1932 to more than 4 cents since 


In 1950 these three items had a declared value of about $766,000. 
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Plant and Flower Seed Imports.—As shown in table 23, the value of bulbs, roots, 
clumps, and related items imported amounted to less than $300,000 in any of the years 
from 1929 until 1946 when the value of such commodites was more than a million dol- 
lars. In 1950 such commodities had a declared value of more than 2 million dollars. 
The value has averaged less than one-half cent to 2 cents per bulb, root, or clump. 


Orchid plants were first reported as a separate item in 1937, In that year 36,000 
plants were imported; in 1941, 143,000; and by 1946, 335,000 plants were imported 
with a value of more than a million dollars. The declared value per plant has ranged 
from $1.50 to about $5.00. 


Importation of flower seed has ranged from 82,000 to 156,000 pounds a year except 
during World War II. In most years the declared value per pound has ranged from 
about $1.00 to $5.00. 


The above three items had a total declared value of more thn 2.5 million dollars 
in 1950. 


Nursery Stock Imports.—Most of the items listed are for purposes of propagation 
and introduction of new varieties. Important as these items ultimately become to the 
industry and to individuals, their economic significance at time of importation is vari- 
able and limited. In 1950 the total declared value of this group of commodities was 
$386,000 (table 24). 


Horticultural-Specialty Exports.—As shown in table 25, the declared value of such 
exports was 1.2 million dollars in 1949 and 1.3 million dollars in 1950. 
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Table 21.- Dutch bulbs: Quantity and value of imports for consumption, United States, 1929-50 
Hyacinth bulbs B Tulip bulbs 6 Narcissus bulbs 
Value ae R Value 3 Q z R Value 
Tot :Average per bulb: SER) Total :Average per bulb: ERS : Total 3: Average per bulb 


1,000 dol. Dol Thous 1,000 dol. Do. Thous . 1,000 dol Dol. 
Lis 6.071 =) Gna, aes SS ee =e 
1,120 2052 166,520 3,118 0.019 7,348 332 0.045 
70k 035 120,946 1,907 -016 1,090 Sk O49 
559 033 90,982 1,079 +012 1, 20 +019 F 
7h .038 66,566 848 013 275 -025 
614 2045 70,974 1,197 -O17 919 ho J 
625 043 75 ,222 1,248 -017 248 n 042 
71 Oly 88,558 1,443 -016 663 25 -037 | 
THL 039 100,130 1,421 -O1k 6,056 137 .023 . 
670 .038 98,370 1,708 .017 2,803 838 .031 
754 038 112,346 1,682 -015 11, 382 320 .028 
22 090 16,106 27 -015 225 9 -039 
1 oke 34,377 655 019 142 n -O77 
32 066 27,290 565 021 14 1 053 
15 -O77 13,604 326 ok 1 2 1.32h 
10 076 3,996 200 -050 3 3 1.158 t 
680 -080 51,187 2,005 -039 11,504 660 -057 
1,395 -079 100 , 330 3,478 -035 31,951 1,562 049 
1,432 .086 95,993 3,571 .037 2h 597 1,209 +089 
1,624 -083 107,273 3,621 -034 21,395 1,031 048 
: 1,407 -062 128,957 3,760 -029 23,400 1,093 O47 
1950 2 24,325 1,470 -060 136,290 3,801 -028 26,496 1,183 O45 


Bureau of the Census. 


Teble 22.- Other bulbs: Quantity and value of imports for consumption, United States, 1929-50 


6 : ‘ocus COrms : [e) e ey 2. ps 
Year se : Value g : Value : 2 Value 
; Quantity | Total yAverage per bulb; @uantity . Total vAverage per corm: ‘uantity . Total : Average per pi 
aoe ? Thous. 1,000 dol. Dol. ous. 5 Dol. , 5 Dol. 
1930 18,502 1,211 0.065 aoe ome ee 13,185 217 0.016 
1931 17,513 707 O40 --- === --- 13,786 182 -013 
1932 15,658 = ell --- --- --- es ee 010 
1933 15,910 6 02 --- --- --- 013 
1934 18,022 473 026 9,047 68 0.008 11060 213 -019 
1935 20,938 530 2025 8,732 55 .006 9,360 201 +022 
1036 2k, 308 654 027 9,819 55 -006 10,940 319 -029 
1937 26,226 700 027 1,849 72 -006 12,306 257 -021 
1938 23,437 619 .026 15,909 69 -004 9,130 186 -020 
1939 2h, 305 631 .026 15,389 78 -005 5,218 108 -021 
19h0 26,364 890 034 125 1 -011 5,278 130 -025 
Loki Dod: oT .056 12h 2 015 100 3 -026 
19k2 @ 215513 1k9 098 72 2 -023 5 ay -031 
1943 2,194 220 100 6 7) .015 --- --- --- 
19k 2,051 286 139 5 ay -020 --- --- --- 
19k5 2,934 435 1s 8,747 105 012 62 6 104 
106 3,299 540 164 21,919 186 .008 188 n -058 
19!-7 26211 30h 1L0 29,974 186 -006 2,346 96 -Ok1 
1045 2,173 295 136 31,541 231 -007 4,283 194 2045 
19k9 4,636 h12 ogo 20,501 263 -009 1,431 57 -0L0 
1950 58h 31k 068 27 543 202 -C11 3,951 161 -O41 
TJ Less than $500. Bureau of the Census. 
Table 23.- Plants and flower seed: ‘“ucntity and value of imports for consumption. United States, 1929-50 
is Bulbs, roots, clumps, etc, : ‘ I a ia We NlOwets Sted itu ea eee 
eer Oy eee ee Valne : eas Value 5 : Value 
Quantity : Total :iverage per plent: QUanELLYg: Total sAverege per plant: EER $ Total :Average per pound 
Thous. 1,909 dol. Dol. Thous. 000 dol. Ol. Se ol. 5 
1929 Wis,:g = 335 0.015 ess ESE ==. Se lt Tash 
1930 : 1/17,534 259 015 --- --- ooo a coe coe 
1931 : 1/15,10¢ 169 .O11 --- ee 7 ssc zoe sac 
1932 : 1/12,1h0 102 008 ae — = 320 = aie 
1933 : 1/12,246 80 -007 --- --- sae a sae =o 
193k : 6,206 52 .008 --- --- --- 90 164 1.82 
1925 7, 0u, 62 -009 --- --- --- 95 166 1.76 
1936 3,579 67 .003 --- --- --- 83 178 2.13 
1937 12,939 oe -007 36 124 3.43 206 1.59 
193 15) 2007 50 105 2. l 220 1.49 
1939 237.040 118 5005 66 165 2.52 156 170 1.09 
1940 13,592 60 3 oh 105 2.08 % 1h 145 1.01 
Joh 87h au 202k 143 228 1.59 32 1650 5.08 
1042 My 8 013 34 130 3.82 3 39 13.28 
1943 1,520 10 2007 26 129 5.01 2 25 11.87 
19k), 1,910 23 2012 123 247 2.00 6 76 13.09 
19k5 2 25,551 201 d 12h 3719 3.07 30 173 5619 
ae : eae 1,126 013 335 1,066 aa 82 oe mek 
3 y12 997 .012 265 751 53 120 3 3. 
1948 : 80,084 1,220 2015 133 365 2.7h org 286 2.96 
1gk9 : 170,812 1,733 010 96 229 2.37 107 336 3-13 
1.93 88 2.49 
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Table 24.- Horticultural commodities, miscellaneous: Quantity and value of imports for consumption, United States, 1929-50 


aa 3 Seedlings and cuttings 
Year : Fruit stock : Rose stock : nes, etc. 


Quentit; Value 3 G Value 


$ Value 


Thousands 1,000 dollars Thousands 1,000 dollars Thousends 1,000 dollars 
1929. ccccccccccccccscscccoccees 9,176 53 12,651 193 ose oe 
1930. ccccccccccccccssvcccsccces 11,250 65 12,822 19h aes soe 
1931iccccciccccccccccccncccccce® 4,005 a1 10,02) 9 aee mes 
1932. ccccccccce oo- --- 6,866 ce eas eae 
1933 cccceccccce cone --- 559353 57 ae eo 
1934. cccccccece --- --- 6,371 98 = vei 
1935.00 cece sie 6 a) 7,001 117 fee fe 
1936s ccicteecicee 1 i/ 6,661 oT = aes 
193Teccccccrcce --- --- 5,467 80 ote ae 
930 sececiocccse 4e 1/ 333 46 —_ as 
1990 secieceisieices 2 2/ 3,213 47 1,639 2 
190. ceeeescves 2 av 781 12 1,212 5 
Dhl. coccccecce --- --- 568 9 2 v/ 
a Cmeoere --- --- ze 5 . . 
1943. Sse co 3 aL 
1944. 223 3 142 4 6 1/ 
1945.06 368 12 69 3 23 1 
WONG. cccce 2,091 ho 1,305 127 nh ° 
ID4Teeeeeeees 664 15 867 48 4 5m] 
TOUS MS c's crsipieiote 14 2 1,214 39 81 2 
HOLOD Se sce seeels 799 174 678 20 428 9 
TOSO Uae mee eaeasies societies 1,0 22 2 34 2,228 5b 
+ Ornamental plants, grafted, etc. ° Fruit trees, grafted and budded Tree and shrub seed 
: Quantity: Value : Quantity: Value”: ~=Quantity. =: Value —_ 
3 Thousands 1,000 dollars Thousands 1,000 dollars 1,000 pounds 1,000 dollars 
1.929 iolere cicteleielele ele\e.eicreictelsisieloleleie® ork 173 ame =~ San ees 
ele cis'cccisiscoet TT 176 --- ante me den 
357 137 --- --- --- --- 
87 ho --- --- --- --- 
108 34 --- --- --- --- 
690 47 29 2 78 19 
715 62 kg 1 170 39 
267 n2 8 a: 37 27 
yay 22 23 2 52 kL 
368 16 5 5 56 28 
261 15 2 ay 3 16 
286 12 T 2 53 20 
429 22 16 3 72 eb 
60 HA 15 4 55 nu 
iret 8 22 6 26 6 
183 9 28 15 12 5 
262 22 17 11 5h 25 
1,380 aka a Py, 28 mn 
ae — 1 T/ 34 55 
so aae 2 2 66 
mae ar 9 5 65 102 
1h 8 50 65 


500. Bureau of the Census. 


Table 25.- Horticultural commodities, miscellaneous: Quantity and value of domestic exports, United States, 1929-50 


1937 cccccccccccccccccceccceees -<- --- 135 1,056 136 183 
W930 ccajcccccccccccccvevccvccce’ --- --- 1h9 a= — 31 
2h3 199 181 aes aa p00 
226 196 194 --- --- 257 
134 133 50 --- --- 275 
47 150 25 --- -- 201 


Bulbs, roots, corms, 


—_——Blante end seedlines— 
14 189 29 5,2 1 be 


86 238 93 20,487 188 229 
163 105 285 32,379 276 BE 
238 531 343 26,159 471 382 
422 631 --- 15,628 43 
151 300 --- 14,482 429 676 
170 262 --- 9,686 286 639 
MOS Omaicecisciscececuiselsccee’ 250 19,168 347 


Bureau of the Census. 
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POSITION OF HORTICULTURAL SPECIALTIES IN RETAIL AND SERVICE TRADE 


HIGHLIGHTS 


The retail and service trade of the horticultural specialties in 1949 amounted 
to three-fourths of 1 percent of the retail trade of the country. The importance of 
horticultural-specialty crops in the agriculture of different States varied consider - 
ably but the position of the retail trade of this industry in relation to all retail 
trade of the different States or regions was rather constant. 


From 1929 to 1949, operating expenses of businesses primarily engaged in re- 


tail floriculture amounted to more than a third of the sales. This amount does not 
include the recognition of any withdrawal or allowance for active proprietors of 
unincorporated establishments. 


The wholesale value of floricultural crops accounted for 26 to 30 percent of the 
amount consumers paid for the goods and services of floriculture. A comparable 
amount for ornamental horticulture was more nearly 25 percent of the retail sales 
value. 


As shown in table 26, the price level and economic conditions in general have caused 
the volume of sales enumerated by the Census of Business for Retail Trade to vary 
from 48 billion dollars in 1929 to 33 billion in 1935, 42 billion in 1939, and 131 billion 
in 1948, Slightly less than 1.5 million establishments qualified for the enumeration of 
1929. In 1935 the number was 1.6 million establishments, The enumeration for 1939 
records 1.8 million stores. Owing to changes in the criteria for the Business Census 
of 1948, only a slight increase in number of establishments was shown from 1939 to 
1948. 


During these different periods, the total sales of retail floriculture have amounted 
to about one-half of 1 percent of the retail trade of the country. The part of the retail 
trade of floriculture that is done by retail florists and retail growers has consistently 
amounted to about four-tenths of 1 percent of all retail trade. 


A significant trend has to do with the number of retail florists and retail growers. 
Whereas these retailers made up six-tenths of 1 percent of the retail establishments in 
the country in 1929, they were equal to 1.2 percent of the total number of establishments 
in 1948. A consistent upward trend in this respect is shown in the data for 1935 and 
1939. In 1929, 9,000 establishments qualified for the retail-florist and retail-grower 
classification. By 1948 the comparable number was 22,000. In 20 years the number of 
establishments primarily devoted to the business of retail florists or retail growers 
doubled while volume of sales, expressed as a percentage of sales of all retail trade 
of the country, remained constant. 


Kinds of Establishments,—As may be seen in table 27, during the last 20 years re- 
tail florists and retail growers consistently had about 78 percent of the business. Other 
kinds of business, including vendors, accounted for about 22 percent. Further, the 
Census of Business for Retail Trade for 1948 and the 1950 Special Census of the Horti- 
cultural Specialties indicate that retail growers accounted for about 20 percent of the 
sae of retail floriculture and retail florists not associated with crop production for 

percent. 


Location of Establishments.—In tables 28 and 29, it may be noted that since 1929 
the New England and Middle Atlantic States have lost in their relative position as to 
number of establishments and sales. The relative position of all other geographic 
divisions in these respects has improved.In 1929 New York State was doing more than 
22 percent of the business. By 1948 the comparable amount was 12 percent. Six per- 
cent of the sales were made in Massachusetts in 1929 and by 1948 only 4 percent. 


oT 


Connecticut, New Jersey, Pennsylvania, and Illinois have also declined in relative im- 
portance for this kind of selling in the country. All other States have either retained a 
fairly stable position or have experienced rather marked increases in relative im- 
portance. No data are available as to what the trend may have been before 1929, but 
it is significant that through such unusual economic periods as have occurred in the 
last 20 years, retail florist establishments have tended to spread more generally over 
the country. Other information in this report shows the influence of population and 
income on the change in relative importance of different parts of the country. 


Sales by Size of Establishment.—In 1929, as shown in table 30, more than 31 per- 
cent of the retail florists and retail growers had sales of less than $5,000. By 1935 
and 1939, 53 to 55 percent of the establishments had sales this small and they accounted 
for little more than 12 percent of the volume of sales. Even in 1948, 19 percent of the 
retail florists were doing an annual business of less than $5,000. 


A $10,000 volume of sales for a retail business was small, even in such years as 
1935 and 1939. Among florists it is found that less than $10,000 worth of business 
was done per firm by 50 percent of the establishments in 1929, by about 75 percent in 
1935 and 1939, and by about 36 percent of the establishments in 1948. 


This leaves a limited number of retailers who had more than $10,000 worth of 
' sales in any of these years. These are the retailers who had from 72 to 94 percent of 
the retail business in floricultural products in the country. 


Sales by Size of Establishment Compared with Those for All Retail Trade,—Table 
31 shows that sales of more than $100,000 were reported by more than 5 percent of all 


retail stores in 1929, 3 percent in 1935, 3.5 percent in 1939, and nearly 15 percent in 
1948. Stores of this size represented more than 45 percent of all retail trade of the 
country in 1929, about 40 percent in 1935 and 1939, and more than 65 percent in 1948. 


During any of these years very few retail florists had sales of more than $100,000. 
However, these florists had from 7 percent in 1939 to 19 percent in 1948 of all retail 
florist sales. 


As competitors in the retail community of the country, florists do not have the 
facilities for moving quantity that is available for almost any other kind of commodity 
that enters into retail trade. 


Florist Establishments Classified by Number of Employees.—Of nearly 15,000 es- 
tablishments which qualified as retail florists not associated with crop production, 


nearly 6,000 or more than 40 percent, reported no paid employees (table 32). Nearly 
3,000, or 19 percent, of the establishments reported only one paid employee. About 
2,000 establishments, or 13 percent of the total, reported two paid employees. This 
leaves only about 4,000 establishments, or 26 percent of the total number, which re- 
ported from 3 to 20 paid employees. From 20 to 50 paid employees were reported by 
84 establishments and from 50 to 100 by 9 establishments. 


Establishments with more than 20 paid employees represented less than 1 percent 
of all the stores, nearly 6 percent of total sales, more than 11 percent of the total pay- 
roll, and nearly 10 percent of the paid employees of retail florists. 


Relative Importance of Kinds of Commodities Sold by Florist Establishments, —In 
1929 potted growing plants were not reported separately (table 33). It is presumed 


that a part of this kind of sales was included under cut flowers, wreaths, displays, etc. 
and another part under seeds, bulbs, and nursery stock. Bearing this in mind, it ap- 
pears that cut flowers are the basis for about 75 percent of the sales of retail florists 
at any time during the last 20 years. Potted growing plants have made up 16 to 19 per- 
cent of the sales. Seeds, bulbs, and nursery stock have accounted for about 3 percent 
of the sales and miscellaneous items for about 2 percent. 
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Much has been said and written as to the extent of sales of pottery, giftware, 
greeting cards, and other such items in retail florist establishments. Commodity 
analysis of sales of retail florists in 1948 included a separate item for these com- 
modities and it was found that sales of such items did not exceed 5 percent of the 
total sales of retail florists. 


Labor Force, Payroll, and Sales.—Table 34 shows that about 76 to 82 percent of 
the paid employees consistently hold full-time jobs and that 92 to 96 percent of the 
payroll goes to full-time workers. 


The average wage per full-time employee per year was about $1,300 in 1929, 
$1,100 in 1935 and 1939, and $2,100 in 1948. 


The average amount of sales per year for each full-time employee was from $7,000 
to $8,000 in 1929, 1935, and 1939, and more than $16,000 in 1948. 


Average annual sales per establishment amounted to nearly $20,000 in 1929, less 
than $10,000 in 1935 and 1939, and $25,000 in 1948. 


Among establishments with sales of more than $10,000 each, the average annual 
value of sales per establishment was nearly $35,000 in 1929, about $24,000 in 1935 and 
1939, and more than $37,000 in 1948. These establishments had an average of 4 to 5 
full-time paid employees in 1929, 1935, and 1939, and only 2 in 1948. By 1948 many 
former full-time employees were conducting their own businesses. Data indicate that 
this may have been owing partly to relatively low wages in 1948 compared with previous 
periods. In 1929, 1935, and 1939 the average wage of a full-time employee amounted 
to about 20 percent of the average value of sales per full-time worker. By 1948 the 
comparable ratio was only 14 percent. Some of this reduction resulted from an in- 
crease in the relative value of sales which were made without the addition of great 
amounts of labor or delivery service. 


Operating Expenses by Kind of Expenditure.—On the basis of the various studies, 
the cost of goods sold has ranged from 42 to 49 percent of the sales (table 35). Of this 


amount, from 5 to 6 percent was the cost of supplies and dry stock. Perishable stock 
represented 37 to 41 percent of the sales. 


Operating expenses, including some compensation to proprietors of unincorporated 
establishments, have ranged from 47 to 54 percent of sales. Of this amount, about 17 
percent was for wages and salaries of paid employees and more than 10 percent for 
income allocated to owners and officers. Rent has amounted to 4 to 6 percent of sales. 
From 1 to 4 percent of sales was reported as the cost of advertising. 


Information shows that in 1929 there was a profit of about-4 percent, and in 1935 
about 1 percent. By 1939 and 1948 profit reached 4 to 6 percent of sales. (See also 
Appendix tables 63 and 64.) 


Credit Sales.—In 1929 and 1939 around 40 percent of the retail florists conducted 
strictly cash businesses and did about 20 percent of the retail florist business of the 
country (table 36). By 1948. 48 percent of the retail florists made cash sales only and 
represented nearly 30 percent of the total volume of business. 


- Among the retail florists who extended credit, charge sales exceeded cash sales in 
1939 and 1948. About 40 percent of the sales of retail florists were charge sales in 
1935 and 1948, while in 1939 such sales were 48 percent of all sales. 


Retail florists extend more credit than is granted by retail trade in general. Where- 
as 40 to 50 percent of the retail florist business was done on credit, the average for all 
retailers of the country was 25 to 35 percent of sales. 


Form of Organization. —Exclusion of retail growers from the data of 1948 some- 
what distorts comparison with 1939 (table 37). Nevertheless it can be seen that from 
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72 to 80 percent of the establishments were individual proprietorhips and they h 
from 56 to 59 percent of the business. PEP ps and they had 


The corporate form of business is found for about 6.5 percent of the establish 
and they do about 18 to 29 percent of the business. . EUS 


Partnerships and other legal forms of business account for the remaining establish- 
ments and sales. 


Data relative to the date when the retail-florist businesses were established are 
shown in Appendix table 65 for 1939. 


Marketing Margins and Costs of Distribution.—Selected data from preceding tables 
and Appendix tables 69 and 70 permit the measurement of marketing margins and 


distribution costs for retail floriculture (table 38). 


In 1929 and again in 1949, the wholesale value to the grower of floricultural crops 
was equal to 29 percent of the sales of retail floriculture. In 1935 the comparable 
ratio was 27 percent of the sales and in 1939 it was 26 percent of the amount consumers 
paid for the goods and services of floriculture. 


That part of the crops which moved through the wholesale market accounted for 
10 percent of what consumers paid to this industry in 1929 and about 7 percent of their 
payments in 1935, 1939, and 1948. 


The marketing margin of retail floriculture amounted to about 61 to 67 percent of 
what consumers paid in each of these years, 


Operating expenses of retailers, including salaries of proprietors of unincorporated 
establishments, were equal to 51 percent of what consumers paid in 1929 and to more 
than 52 percent in 1948. In 1935 and 1939 the percentages were 57 and 55, respectively. 


The cost of supplies was about 6 percent of the volume of sales in each of the given 
periods of time. 


Profits of retailers amounted to more than 4 percent in 1929, about 3 percent in 
1935, and about 6 percent in 1939 and 1948. 


Operating expenses of wholesalers, including some salary for proprietors of un- 
incorporated establishments, amounted to nearly 9 percent of what the consumer paid 
in 1929 and to about 6 percent in each year since. Profits of wholesalers have con- 
sistently been slightly less than 1 percent of what consumers pay for the goods and 
services of floriculture. 


Apparently, growers, wholesalers, and retailers of the industry of floriculture do 
very well when the wholesale value to the grower is about 29 to 30 percent of what 
consumers ultimately pay for the goods and services of the industry. 


When the ratio shifts to less than 28 to 29 percent, growers receive prices that do 
not cover costs of production, while wholesalers remain on an even keel and profits 
to retailers are even greater than in more ordinary times. 


Contrary to general opinion, growers of floricultural crops were apparently worse 
off in 1939 than they were in 1935 while in 1939 retailers made greater profits than for 
some years past. 


Two major changes may cause satisfaction or dissatisfaction as to the 30 - 70 
ratio in the future. One of these changes could be the increased quantity and quality of 
production from given facilities and costs as a result of technological progress in 
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methods of production, improved varieties, and improved controls for insects and dis- 
eases. The second change might be retail selling of more of the production as a com- 
modity accompanied by less servicing and labor than is now general. 


Such information as can be assembled for ascertaining the marketing margins and 
distribution costs of ornamental horticulture is presented in Appendix table 71. 


Growers’ Costs.—This kind of analysis can be carried a bit further for 1929 and 
1949 when information relative to costs of growers is compiled. 


As shown in table 39, computed salaries of proprietors of unincorporated producing 
establishments amounted to about 3 percent of what consumers paid for the crops. Paid 
employees of growers received about 11 percent of the retail value of sales of flori- 
culture. Manure and fertilizer accounted for about 1 percent of the consumer price 
and insecticides and fungicides amounted to less than half of 1 percent. Seeds, plants, 
and bulbs for planting amounted to nearly 3.5 percent of what consumers paid in 1929 
and about 2.5 percent in 1949. Some of this decrease may have resuited from changes 
in practices and in kinds of crops during the 20 years. Fuel for heating amounted to 3 
percent of what consumers paid in 1929 and 2.5 percent in 1949. This decline was 
mainly owing to the increased proportions of the crops produced outdoors. Adver- 
tising by growers amounted to much less than half of 1 percent of what the consumer 
paid in either 1929 or 1949. Apparently all other expenses and profits increased be- 
tween 1929 and 1949. This can be associated with increased costs for equipment and 
other items used in production, which are incident to present-day cuitural methods 
and, as previously noted, certain costs now absorbed by growers which were formerly 
a part of the expenses of wholesalers. 


A recapitulation of the data presented in tables 38 and 39 shows that, of the amount 
spent by consumers in 1929 for the goods and services of floriculture, more than 48 
percent was salaries and wages paid directly by growers, wholesalers, and retailers. 
In 1949 the amount was about 45 percent. If a more generous allocation were made to 
proprietors of unincorporated establishments, it can be seen that about half of the 
value of sales of retail floriculture is paid out for labor and management of the indus- 
try. 


A large part of the remaining 50 percent is the cost of retailer supplies, greens, 
wholesaler supplies, growers’ supplies, fuel, automotive equipment, and furnishings. 
All of these costs are essentially costs of labor for production and transportation, but 
labor that is not paid directly by the industry. 


Depending upon the rate of pay considered for proprietors of unincorporated es- 
tablishments, it is obvious that actual profit to growers, wholesalers, and retailers 
has not exeeeded 5 to 7 percent of the amount consumers pay for the goods and 
services of floriculture, 


The records of individual establishments of the industry would doubtless show in- 
formation that would differ decidedly from that presented in these two tables. The data 
presented here are for the industry as a whole. 


Seasonality.—Very little factual information regarding the seasonality of flori- 
culture can be found. General information applicable to most years from 1929 through 
1949 is shown in table 40. 


In years when Easter is in April, the months of March, June, and November tend 
to be average months so far as volume of retail sales, operating expenses of re- 
tailers, and number of employees of retailers are concerned. 


Operating costs of retailers were average for January while the number: of em- 
ployees was only 90 percent and volume of sales was 85 percent of average. By Febru- 
ary each of these three factors was somewhat less than average. By April volume of 
sales was 45 percent above average while operating expenses and number of employees 
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were both 20 percent above average. The increase from average was about twice as 
great in April as in May. By August the volume of retail sales was 60 percent of aver- 
age, operating expenses were down to 75 percent of average, and number of employees 
was 85 percent of average. During September and October gradual increases occurred 
in each of the three factors. In December sales reached to 55 percent above average, 
operating expenses to 38 percent above average, and number of employees to 22 per- 
cent above average. 


The patterns for quantity of stock available and for wholesale prices differed from 
those existing in the retail operation. In January the quantity of stock available was 
only about 65 percent of the monthly average and wholesale prices were 25 percent 
above average. Through February and March the relative quantity available increased 
and the wholesale price decreased. When Easter occurred in April, the quantity of 
stock available was about 20 percent above average and the wholesale price was about 
10 percent above. In May a decline in both factors occurred and by June quantity and 
price were both about average. In July and August the quantity available was below 
average and wholesale prices were even more so — reaching as low as 60 percent of 
average. By September quantity rose to 25 percent above average, in October it reached 
30 percent above. During these months wholesale prices were strengthening to a 
_point at which they were average in November. By this time quantity was only 15 per- 
cent above average. In December the quantity of stock available was about 90 percent 
of average and wholesale prices were 25 percent above average. 


The last column of the table shows the relative amount of sales by months if 
quantity times price is the determining factor for volume of retailsales. These index 
numbers can be compared with those for actual amounts of retail sales shown in 
column 1 of this table. 


During months of increasing amounts of retail selling, the actual volume of sales 
is higher than the volume that would result from quantity times price. Then if quantity 
times price were the determining factor for the volume of retail business in September, 
October, and November, the amounts would be considerably higher than the actual 
indexes prove to be. 


The retail trade of floriculture is about average for 3 months of the year. When 
Easter is in April in 3 months it is considerably above average. In the remaining 6 
months it is below average, when the seasonality of the industry operates as it did from 
1929 through 1949. 


Table 26.- Retail trade, total and floriculture: Number of establishments 
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and value of sales, United States, specified years, 1929-18 


Total retsil trade Floriculture Retail florists and retail growers 
eer + a = 3 Percentage of total 
: Establishments: Sales Sales : Percenters : Establishments: Sales : : 
- - . of total . . . 
= : . 2 , Establishments © Sales 
sm Million Million Million : 
Thousands dollars dollars Percent Thousands dollars Percent Percent 
GHB ere siete’ 1,770 130,521 658 0.5 22 510 1.2 O.4 
O39 aristarcias scieiais 1,770 42,0h2 188 4 16 149 9 «4 
1935 Peco ca toes 1,588 32,791 128 4 n 99 all 3 
NOQQ Ee ences ease 1,476 48,330 221 5 9 176 -6 A 
Bureau of the Census and Bureau of Foreign and Domestic Commerce. 
Table 27.- Floriculture, retail trade: Value of sales, by kind of business, 
United States, specified years, 1929-48 
3 3 Retail florists : 
Total Ot! 
Year 3 : and retail growers : es 
2 1,000 1,000 1,000 
: dollars dollars dollars 
LOU scrote oki ctaioieisiajercinicte alois otele.sicisia sisiotavele 658,000 509,729 148,271 
OI Wee wisleloioieys'e)e ota mtalelstiasiseiclelets Boo 187,800 148,741 39,059 
FLQ35 oa:sjoiajeiaic.sisicie's e sieleww dialects baie cleiniess 128,200 98,718 29,482 
LODO Nee aimreiaye's, 1a s,e1sie/s clstetete ieieistelsrereeveleies 220, 600 176,201 4k 399 
: Percentage distribution 
: Percent Percent Percent 
ORG ac sieleiereie'e Snade Sele clejarals 100.0 77.5 2229) 
1939 sewiscecicc we sicee aleteiajeiwje’sie.ciere oars 100.0 79.2 20.8 
193) vescecnessee alslaiciaisieie’e)ele wielaiciere'erale 100.0 77.0 23.0 
1029) ec eee ot nena nee: a 100.0 79.9 20.1 


Bureau of the Census and Bureau of Foreign ami Domestic Commerce. 
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Table 28.- Floriculture, retail trade: Number of establishmen 
: ts and value of sales of retail 
by geographic divisions and States, specified years, 1929.48 sega See 


: Establishments 


. Sales 
Division and State : = 
Se gIGNBe Oe 3: ; : : : : 
Oe 939 1935 : 1929 : 1948 : 1939 é 1935 
EEE : : E 
: a ay 
Number Number Number Number dollars ales deniers ee 
UNITED STATES gue ITO 16,055 es 1a, ehe 9928. __ 509,729 
Geographic : u £405 ae 226 209,729 148,741 98,718 176,201 | 
divisions: : 
New Englend C 1,970 1,592 1,038 92k 284 
Middle Atlantic 2 5,345 4457 3,485 3,243 30126 apt pee 
E. North Central : 5,090 3,541 2,471 2,155 121,461 32,402 et : 
W. North Central : 1,597 1,164 801 655 452311 11 36h z rs 
S. Atlantic : 2,287 1,43) 897 639 57,126 12, ie 
E. South Central : 951 Slut 390 25) 23,867 Rte: Cee 
W. South Central ziyh,630 1,096 61h 4k 38,699 giake Pe 
Nowntadn : 651 365 229 210 16,805 3,711 2,070 
cS ae gi : 2,20 1,862 1,317 834 47,049 14,746 9,863 
Maine : 165 146 66 2 
New Hampshire : 109 7 54 33 vee 30% a 
Vermont A be 33 aly 18 954 343 14 
Massachusetts g 989 900 615 542 20 , 260 8,539 6 one 
Rhode Teland : 2th 139 TL 83 3,198 1,188 613 
(aes e a : 1 300 215 176 10,230 3,354 2,193 
New York : 2,506 2,291 1,805 1,730 61,172 2 
New Jersey 3 1,048 803 653 36 Bae ie Mae 
a Beeuney vee 1,791 1,363 1,027 987 38,454 12,473 8,833 
Ohio : 1,438 1,035 750 508 31,680 8,764 
Indiana 3 628 : 395 2hé 222 13,603 shes Ac 
Illinois > 1,426 1,096 789 828 39,902 10,603 6,302 
La : 1,066 703 455 376 23,681 6,335 3,841 
a piieccnsin : 532 312 231 221 12,595 3,304 2,190 
Minnesota : 320 205 4 115 10,23 2 af 
ome : 287 239 168 3 87953 27300 an 
Missouri 3 483 379 321 239 13,232 3,870 2 
North Dakota : 39 21 13 8 1,576 "251 *238 
South Dekota : My 35 23 14 1,121 ohh 196 
Nebraska : wy 126 TT 66 3,996 1,124 698 
A a : 283 159 85 100 6,200 1,328 153 
Delaware : 56 55 25 22 1,430 451 189 
Maryland : 342 C4 fe) 18h 163 7,933 1,930 1,545 
District of Columbia : 103 98 65 52 4,756 2,193 1,735 
Virginia : 299 182 17 93 9,554 2,064 1,328 
West Virginia : 183 101 80 59 5,738 1,2h9 TH6 
North Carolina : 410 186 108 73 8,886 1,440 826 
South Carolina : 216 128 69 31 3,608 155 397 
Georgia : 317 172 116 70 8,138 1,582 1,003 
é petexide : : 361 239 133 76 7,083 1,329 682 
Kentucky : 227 161 134 1 6,237 1,64 1,081 
Tennessee : 313 174 118 67 9,411. 2,217 1,276 
Alabama : 256 16 Tl 39 5,233 833 537 
: pubatsetops : 155 93 61 Sif 2,986 472 228 
Arkanses : 138 82 58 31 2,926 643 267 
Louisiana 225 139 98 59 55557 1,186 787 
Oklahoma 234 157 88 80 5,927 1,502 726 
% Texas : 1,034 718 370 abu 2k ,289 4,989 2,386 
Montana : 15 43 30 16 2,549 654 461 
Idaho : 82 38 25 18 2,076 363 all 
Wyoming H 47 33 18 21 174 108 
Colorado 193 12h 7 86 4,788 1,323 62h 
New Mexico : 2 8 5 51S 225 68 
Arizona : 55 28 2k 17 1,671 312 17! 
Utah : 1 60 48 yl 2, 549 332 
a pBevode : 2h 2 5 6 560 i 62 
C: 
Washington 389 222 149 128 7,885 2,184 1,382 
Oregon : 292 172 108 95 5 ,886 1,432 876 


Bureau of the Census. 


Percentage distribution of establishments and sales of retail florists 


and retail growers, by geographic divisions and States, specified years, 1929-48 
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Table 29.- Floriculture, retail trade 


Sales 


Establishments 


oe ee oo oe 


Division and State 


1939 


sae ne ee oe 


1939 


1948 


Oe 08 oe oe oe oe oF 08 oe 


ercent 


ercent 


ercent 


Percent 


‘ercent 


Percent 


Percent 


Percent 


100.0 100.0 100.0 100.0 100.0 100.0 100.0 


100.0 


UNITED STATES 


Geographic 


divisions: 


Eeato bo to 
caNNo} gp al rod 


MO +t+toundo 
om Ko mst dio 


OMI OD UNO Uy ON 
SG Qjoo Aina oO 


Koo NA PO MAL 
Xo Meo q+ rma 


NO AO OE 7) ON 
vt spre ot ac 


Noondonnot 
Ady mo inal of 


ONO 1 A Oat | MO 
Ae al prod 5 ol of 


At DIN INS 
Ot AO eS 


South Central 
South Central 


Mountain 
Pacific 


NEW ENGLAND: 


North Central 
North Central 


Atlantic 


New England 
Middle Atlantic 


E 
W 
E 
W 


rovurtaon 


nm A 


WN=t UV ow Oo 


Massachusetts 


Rhode Island 


New Hampshire 


Vermont 
Connecticut 


Maine 
MIDDLE ATLANTIC: 


Fares 
Qa 


bot 


UyeQ 09 
fea Fae) 


New York 


New Jersey 


Pennsylvania 


» NORTH CENTRAL: 


= 


ORECAST 
Noe M att) 


ANAM 
Wal rt a 


NP DOW WN 
Ca ta 


at Not 
IN Ot a 


Pinole 
onrata 


oe ° 
wndwo+tr 


2 ONO Opa 
ONO st a 


Indiane 
Illinois 
Michigen 
Wisconsin 
NORTH CENTRAL: 


Ohio 


W. 


NMEA EO 
ee ee ee 
Ada 


D Wyo WU OV 
eee eee 
dan 


omomaa a 
‘eimenne siento ame 
NAW a 


3 Ua SERCO 
ddd 


Wed A ALN O77 


ao a 
2 a 
B heeds 
a Gea eg 
Hegeeg a 
2As8sa8 


A NTIC: 


Ss. 


SOSH ER SARS “Ur 76 
ddd 


GC GA bs 
ddd d 


MM WN=t OO WO OV 
ehieimenjelne aa 
dad a al 


MO OVW tt \0 + 
oe ee 8 ee ee 
a ddd dea 


UNDO OWDM MOCO 
obernerre sein euien enne 
roel 


NOW nr-ODON 
ele lued-ies ubmrede.seere 
qd dq a dead 


MEOAOUDAH 
d d | aid 


NO W=t aD Hoth 


a d ait 

t 

wee EE 

© OEE 
egp and d | 
pyigece a 
anes Ss BE 
gHAAS EES 
A AP EAM iy 


E. SOUTH CENTRAL: 


AMO UN 
ee ee 
dea 


AINOM 
‘ee 8 


Nhat 
Owe ras) 


Natin 
ee ee 
dad 


Onto 
opneceenre: 
dea 


i 


Kentucky 
Tennessee 
Alebema 

W. SOUTH CENTRAL: 


Mississi: 


babs) ano 


+@Oo+ 
oe ee 
am 


SHS 
das 


iN ACO M 
eee 


Bipraiseiy) 


dt 


Qede 


Oklahoma 


Texas 


MOUNTAIN: 


Arkansas 
Louisiana 


CISC Calta 


AtAUNAnnAsted 
o 8 ee ee we 


NAAN Nat 


EY YO 1 L-t >) 


NUNONAN+ 
eee ee ew 


MtAUAMMIiNned 
eee 8) ie ie 18 


New Mexico 


Arizona 


Colorado 
Utah 


Montana 


Idaho 
Wyoming 


Nevada 


PACIFIC: 


dio 


OW 
dio 


mot 
dAa 


td 


daa 


o-+o 
eee 


dat 


Washington 


Oregon 


California 


1/ Less than 0.05 percent. 


Bureau of the Census. 
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Table 30.- Floriculture, retail trade: Number of establishments and value of s 
ales of retail florist 
by value of sales per ectablishment, United States, specified years, 1929-48 See ceca 


Ee 


Establishments iB Sales 
Item Dt wien is i: aaa. 
1948 1/ : 1939: 1935: 1929: 19hB A: 1939: 1935 =: 1929 
1,000 ; 1,000 ; 1,000 1,000 
Number Number Number Number doll a ‘ : 

Value of sales per establishment * Se oilers dollars dollars 
Total i 14,749 16,055 11,22 9.328 377.250 148,741 98,718 176,201 

Less than $5,000 2,851 8,482 6,220 2,919 6,999 

: , ’ , ? 16,870 12; 
$5 ,000-9,999 > 2,hla 3,036 2,066 1,735 17,515 21,570 1h 358 icon 
10,000-19,999 > 3,419 2, 74k 1,715 2,050 49,184 | 38,850 23,658 28,743 
20,000-29,999 = 2,072 838 631 1,035 50, 345 20,299 15,019 2b. 949 
30, 000-49, 999 > 2,083 627 42h 876 79,864 23,579 15,943 33,245 
50,000-99,999 > 1,497 261 142 529 101,745 17,083 9,138 35,449 
100, 000-299, 999 : 365 63 42 164 57,501 8,789 6,543 2 081 
300, 000-499, 999 : al 2 1 12 7,827 660 "308 4 332 
ct , : 2 1 , 

1,000,000 and over : he am ao i ret gee ee eee 

Percentage distribution 

a Percent Percent Percent P t P 

ee eetaiiiainant : ercen ercent Percent Percent Percent 
Total : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
Lese than $5,000 19.3 52.9 55.3 31.3 1.9 13:.3 13.1 3.9 
$5, 000-9,999 16.3 18.9 18.4 18.6 4.6 1k5 2.7 7.0) 
10,000-19,999 23.2 ay fea 1522 22.0 13.0 26.1 2h.0 16.3 
20,000-29,999 14.1 5.2 5.6 slant 13.3 13a7 15.2 14.2 
30,000-49,999 14.1 3.9 3.8 9.4 21.2 15.9 16.2 18.9 
50,000-99,999 10.2 1.6 153 Dal 27.0 pLIES) 9.3 20.1 
100, 000-299, 999 2.6 4 4 17 15.2 5.9 6.6 1327, 
300, 000-499, 999 ay 2/ 2/ “it 221 4 3 255 
500, 000-999, 999 : St 2/ 2/ wl 1.7 7 -6 2.7 
1,000,000 and over H aos === --- 2/ -- a aes a7 


1/ Retail florists not associated with crop production. 


2/ Less than 0.05 percent. 
Bureau of the Census. 


Table 31.- Retail trade, total and retail florists and retail growers: Percentage distribution of establishments and 
value of sales, by value of sales per establishment, United States, specified years, 1929-48 


a  EEETEI Eni ant SSSR 


Establishments Sales 
———— 
Item : : : F ; A g 
1948 5 1939 : 1935 8 1929 : 1948 : 1939 ep 1935 : 1929 
a a a aa ert eee 
: Percent Percent Percent Percent Percent Percent Percent Percent 
Value of sales per establishment * 
Total : 
All retail stores : 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100,0 
Florists and growers : 1/100.0 100.0 100.0 100.0 1/100.0 100.0 100.0 100.0 
Less than $10,000 “ 
All retail stores E 22.2 54.2 58.9 42.7 ee ie) 10.6 5.4 
Florists and growers : 1/35.6 71.8 arn 49.9 1/6.5 25.8 27.8 10.9 
$10, 000-29,999 : 
All retail stores 5 29.3 29.5 26.1 31.8 rien) 21.3 21.6 1753 
Florists and growers : 1/37.3 22.3 20.8 Seles 1/26.3 39.8 39.2 30.5 
30, 000-49, 999 : 
All retail stores E 16.8 ice) 725 Ly 8.8 12.1 14.0 13.7 
Florists and growers : 1/14. 3.9 3.8 9.4 1/21.2 b.9 16.2 18.9 
50,000-99,999 : 
All retail stores - 16.9 5.3 4.6 8.6 16.0 1532 1572 17.9 
Florists and growers : 1/10.2 1.6 1.3 Del’ 1/27.0 11.5 9.3 Clopsal 
100, 000-299,999 3 
All retail stores 3 11.0 2.8 2.4 4.2 2h.u 13.9 aly Ot 20. 
Florists and growers : 1/2.6 A 4 ales 1/15.2 5.9 6.6 TET, 
300,000 and over : 
All retail stores : 3.8 ati ae) 1.0 41.9 23.4 20.9 25.5 
Florists and growers - 1/.2 2/ 2/ ee 1/3.8 Pel 9 5.9 


Retail florists not associated with crop production. 2/ Less than 0.05 percent. 
Bureau of the Census. 
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Table 32.- Floriculture, retail trade: Establishments, sales, payroll, and labor force of retail florists, 
by numbers of employees, United States, 1948 


2 B = = Active proprietors : U id family B 

Iten : Establishments : Sales H Payroll : of unincorporated : oe : Paid employees 
: : : 3 establishments 3 B 
3 Number 1,000 dollars 1,000 dollars Number Number Number 


Paid employees 


Total : 14,749 377.4250 53,497 15,840 9.9h2 30,619 
None : 38 53,457 356 6,880 5,13 cS 


3,987 

1 : 2,814 45,292 3,737 2,958 1,874 2,814 
2 : 1,940 48,492 5,801 2,065 1,108 3,880 
3 : 1,299 43,929 6,214 1,343 623 3,897 
h or 5 : 1,320 61,481 9,970 1,305 680 5,854 
6 or 7 : 633 38,576 7,103 626 292 4,061 
8 or 9 : 265 20,984 4,437 229 89 2,21 
10 - 15 : 398 h2,5h5 9,865 360 17 5,055 
20 - kg : 6h 18,212 4,716 64 17 2,294 
50 - 99 - 2 4,282 x1 10 6 

4 Percentage distribution 

: Percent Percent Percent Percent Percent Percent 

Paid employees - 

Total $ 100.0 100.0 100.0 100.0 100.0 
None : L 14.2 0.7 43.4 51.7 --- 
1 : 1G.1 12.0 7.0 18.7 18.8 9.2 
2 : 13.1 12.9 10.8 13.0 el 12.7 
3 : 8.8 11.6 11.6 8.5 6.3 12.7 
kh or 5 : 8.9 16.2 18.6 8.2 6.8 19.1 
6 or 7 z L.3 10.2 13.3 4.0 2.9 13.3 
8 or 9 H 1.8 5.6 8.3 1.4 9 ise, 
10 - 19 Q 2.7 11.3 18.5 2.3 AL 16.5 
20 - kg : 6 4.8 8.8 4 -2 aD 
50 - 99 5 el aa 2.4 al! cal 1.8 


Bureau of the Census. 


Table 33.- Floriculture, retail trade: Percentage distribution of sales by retail florists and 
retail growers, by commodities, United States, specified years, 1929-48 


Item Bg 1948 1/ ; 1939 : 1929 

: Percent Percent Percent 

To Lali cje'wrelnie:s s e-sie\ejeie'eie Melofols\velatete aiejereiasajaisiete : 100.0 100.0 100.0 
Cut flowers, wreaths, displays,etc. ..... 74.3 75.8 86.1 
Potted growing plants .......-.secccccees . aT ( 19.0 --- 
Seeds, bulbs, nursery stock ........ Matateictatetee : oer, 323 2B ES} 
Pottery and giftware ........ceseeeee sicissie'e aqoo : 4.8 =e --- 
OTOL Fe lcicieletaieleleelelviclaieiisiujnie.e eisiaisielsioleceis eioreicieleisicicete eooes 2: als 2.6 


1/ Retail florists not associated with crop production. Bureau of the Census. 


Table 34.- Floriculture, retail trade: Sales, labor force, and payrolls of retail florists 
and retail growers, United States, specified years, 1929-48 


Iter ee unite 1948 1/ : 1939 c 1935 : 1929 
Establishments ....... Ufsieielslelelsiaicioistslateioiatete ABGOCOD Reise selene NDIDOT mers 14,749 16,055 11,2k2 9,328 
Salesisessaase aay Pe ee ee ee er eT ole owt To Le 377,250 148,741 98,718 176,201 
Active proprietors “of unincorporated establishments . Number: 15,840 16,074 10,976 10,015 
Unpaid family workerS ........cceceece Number: 9,942 10,801 --- --- 
Paid employees ..... aie aiayeraieiaverslaistateicisise scolar 2 « Number: 30,619 23,128 17,320 27, 87h 
BPLVSUime! ose eciscecceace cece ee Mietelerars 4 Number: 23,292 18,801 13,856 22,964 
Part=time soccieceiseaenne Siete oleraisteimiaate ais: oe Number : 7,327 4,327 3,464 4,910 
Percentage of total G 
Pall tims aivicsiawielcccaaseieesc Sere sieiaie aiereis : Percent : 16:1: 81.3 80.0 82.4 
Part-time ........ Sere oacelelecieoieieieisre aa6 seweesit? Percent  : 23.9 18.7 20.0 17.6 
Payroltiniecicis sodioguoUOnd des onocendadoutads : 1,000 dol. : 53,497 22,641 15,964 30,760 
Full-time ....cecce w ajete(Melsiatela\aie,eiaselelalajoiatelel=t= ocefetale : 1,000 dol. : 49,217 20,911 14, 633 29,559 
PALCHCIMG ois 6 ono cinrs 0100 0 0 cc w'cinjecinicje:sie.e’elsie . : 1,000 dol. : 4,280 1,730 1,331 1,201 
Percentage of total : = 
Full-time ...... Seciaie (icici eerie SSP SuCUOOBHUGHUG «s+: Percent : 92.0 92.4 91.7 96.1 
Arta Clmo ag oasis e'eicicieiere slaizinieletersic eieie aereicre Soetdseneees. | rorcentaars 8.0 7.6 8.3 3.9 
Average wage per employee : 3 
BEC aie oleic sis aicicisicivioie'wisisfosi= eis sin a(clclejsleisic\wisjefalelecovs Dollars ;: 25215 1,n2 1,056 1,287 
Partatimes. ss acicic cis states Siaisatceriers Sooccewate seie@erne —DOLlars-: ss 58h 400 38h 2h5 
Average sales per - Hy 5 
Full-time employee ......... taamlemrete are Decterase : Dollers : 16,197 7,911 ' 7,125 7,673 
Pull-time employee and Bronristor Seeceewen heroes Dollers : 9,640 4,265 3,975 5,343 
Establishment ...... Baloiae siete sislceewieleelcetieeee Dollars : 25,578 9,264 8,781 18,889 
Average full-time employees per establishment..... Number : 2 at 1 2 
Value of sales more than $10,000 H 
Establishments ........... cers ABSA OO HEOnEUACGOD “ 9,487 4,537 2,956 4, 674 
Salas Wee oi eicteicic ein close creleleieieleseiereys MEADS CABGDO AOPICE 352,736 120,301 71,225 156,933 
Averege per full- tim eamioved mae nies s\pecieiceae 2 15,144 5,867 5,140 6,834 
Average per establishment ............eeeeeeee Ssaaiats 37,181 24,311 24,095 33,576 
Average full-time employees per establishment ......: Number : 2 4 5 %) 


Percentage wage per full-time employee is of 

sales per full-time employee A 
1/ Retail florists not associated with exon productions 
Bureau of the Census. 


2/ Based on employees and payroll of all establishments. 
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Table 35.- Floriculture, retail trade: Operating expenses as percentage of value of sales of retail florists and retail growers 
by kind of expenditure, United States, specified years, 1929-48 ‘ 


: $ A 1937 3 3 1930-35: 
: Florists : Society of s: Florists : : Florists : sep eLorists, : 
: Telegraph : Pee : Telegraph : Dun and : Telegraph : 3 ‘Lelegraph : 

Item : Delivery +: piorists *% Delivery : Bradstreet : Delivery : EEE oe aysigasay — ¢ ensue 

: Association : :_Association : :_Association : :_Association : 
* Given? pone ; Given; come * Given’ Cone * Given? Com=" 3. given’. ©OMs 2) Given? COM=.* given? COB> Given Come 

Establishments reporting Sh. is-=4 = 48 48 50 50 108 108 --- --- 11,242 11,242 =o ---. 9,328 9,328 
: Per- Per- Per- Per- Per- Per- Per- Per- Per- Per- Per- Per- Per- Per- Pere Pere 
: cent cent cent cent cent cent cent cent cent cent cent cent cent cent cent cent 

Sales : 100.0 100.0 100.0 100.0 100.0 190.0 100.0 100.0 100.0 100.0 100.0 100. : : 

Cost of goods sold H 3 9) o) 5 , ea ee 
Perishable stock H 3 (o) (o) (o) lo) 
Supplies and dry stock : ie} ie) (e) -0 () 

Operating expenses : ) 0 2 9 
Salaries of owners and : 

officers H 9 
Wages of all other 4 
employees : 
Rent : 
Advertising : 


Bad debt losses 
All other expenses 
Profit 
Gross margin 
Realized mark-up 


Table 36.- Floriculture, retail trade: Credit sales of retail florists and retail growers, United States, specified years, 1929-h8 


: i 1 : 1939 : 1935 : 1929 
Item : : Percentage : : Percentage : : Percentage : : Percentage 
H Amount & of sales FH Amount q of sales : Anount B of sales 4 Amount : of sales 
. a analyzed =: c analyzed: : analyzed 5 ‘ analyzed 
Number Percent Number Percent Number Percent Number Percent 


Sales 
Totel 
Analyzing seles $ 
Cash sales only : 
Credit sales $ 
Cash sales : 
Charge account : 


Credit - sales as 
percentage of all 
retail trade 


cnn 25.4 --- 34.2 --- 29.5 --- 34.3 


TJ Retail florists not associated with crop production. 
2/ All sales of establishments which do some credit selling. 
3/ All cash sales. 


Bureau of the Census. 


Table 37.- Floriculture, retail trade: Number of establishments and value of sales of retail florists 
and retail growers, by legal form of organization, United States, 1939 and 1948 


ee aE aE 


Item : Establishments : Sales 
. 19hE 1 3 1939 3 1948 1/ : 1939 
3 Number Number 1,000 dollars 1,000 dollars 
Total : ih 749 16,055 377,250 aS, Th 
Individual proprietorships : 10,610 12,811 210 , 294 7391 
Partnerships H 3,171 2,096 99,585 26,574 
Corporations : 9h8 1,064 66,464 33,113 
Other legal forms : 20 8h 907 663 
5 Percent Percent Percent Percept 
Total : 100.0 100.0 100.0 100.0 
Individual proprietorships (2.0 79.8 55.0 5.4 °° °° 
Partnerships $ al, 2 agen 26.4 17.9 
Corporations : 6. 6.5 17.6 22.3 
Other legal forms : qu 6 12 oh 


1/ Retail florists not associated with crop production. 


Bureau of the Census. 
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Table 38.- Floriculture: Marketing margin and distribution cost, by items, United States, specified years, 1929-49 


19h : 1 : 1 : 1 
Percentage Percentage : : Percentage : 
of sales amount f sales 9 of sales CEE 


Percentage 
of sales 


Item * Amount 


1,000 1,000 1,000 1,000 
: dollars Percent dollars Percent dollars Percent dollars Percent 
Sales of retail floriculture .........:__658,000 100.0 187,800 100.0 128,200 100.0 220,600 100.0 
Marketing margin : 
IROLAT Wate rajaieielelaleisialcisietelaveinisieteteratereteis :__ 425,202 64.6 125,329 66.8 84,764 66.1 136, 02h 61.7 
Operating expenses ............. : 276,912 he. 17.721 41.4 56,325 43.9 93,979 h2.6 
PagroL Nimes olarcisiscle(slatecitelatetstaratces : 109,568 16.7 32,861 L725 24,485 19.1 45,638 20.7 
Other expenses ...............: 167,344 25.4 44,860 23.9 31, 840 2u.8 48,341 21.9 
Supplies: vessarsccsenesesoein veer 39,149 5.9 10,794 5.8 TROTL 5.9 13,071 5.9 
Salaries of proprietors of B 
unincorporated establishments..: 68,129 10.4 25, 663 13.7 16,834 13.1 19,318 8.8 
Profit ...sssee Ree: Sones Ore 6.2 12,151 5.9 4,034 3.2 9,656 hk 
Wholesale niche hassG hace teseaeeen oe :_ 41,889 6.4 13,387 Jel 8,885 6.9 21, 14h 9.5 
Operatingloxpenscon tea eee 2,390 \ 10,161 y 6,6 2 17,851 8.1 
PAyTOllsnepecsistseeseeesheee LOsS DO. 2.8 5,131 OT 3,495 2.7 8,795 4.0 
Other expenses .............-- : 14,040 2.1 5,030 OET, 3, 200 2.5 9,056 41 
Salaries of proprietors of 9 : 
unincorporated establishments-.: 4,130 at 1,788 9 1,098 9 1,514 -6 
Profsemeciscecisneeaeseasie soc cae erste) 8 1,438 8 1,092 8 1,779 8 
Total marketing margin ....:_ 46 it 1.0 138,716 A 64 .0 157,168 1.2 
Wholesale value of growers sales ...: 190,909 29.0 49,084 26.1 34,551 27.0 63,432 28.8 
Based on Bureeu of the Census. 
Table 39.- Floriculture: Cost of production, by items, United States, specified years, 1929-9 
: 194 5 1 : 1 : 192 
Item 8 : Percentage : Percentage : : Percentage : : Percentage 
3 CoE of sales 8 fncunt : of sales oe 9 of sales Q a 8 of sales 
1,000 1,000 1,000 1,000 
dollars Percent dollars Percent dollars Percent dollars Percent 
Sales of retail floriculture --------- : 658,000 100.0 187,800 100.0 128, 200 100.0 220,600 100.0 
Total marketing margin ...........-.-. : 467,091 71.0 138,716 73-9 93, 649 73.0 157,168 71.2 
Wholesale value of growers' sales ....* 190,909 29.0 49,084 26.1 34,551 27.0 63,432 28.8 
Proprietors of unincorporated : . 

eetablishments ...... Baneciseresisisveis -? 1/18,375 2.8 --- --- --- --- 2/7,367 3.3 
Paidvemployoes sieniinaciieteiciecimersncia : nD --- <== --- === 2h ,030 10.9 
Manure and fertilizer ............ 9 oD com a0 255 2,000 9 
Insecticides and fungicides ........ : 3 =-- --- --- --- 6/845 4 
Seeds, plants, and bulbs for . 

DLAM CINE, jafahn(clorsiciels(sfelercieis/claiafei=isiaisteters : 2.6 oA ar a sae 6/7539 3.4 
Fire) for (heating. cjeje.ce\ej0 aisjoie eis eins 2.5 === --- --- --- 6/6,627 3.0 
Advertiaing, «.cccls sas ccisociierlaicicles 33 --- --- aos ae 8/767 4 
All other expenses and profit 8.1 === z= => aoe 14 


1/ 8,750 proprietors at $2,100 per person. 2/ Two thirds of 8,500 proprietors at $1,300 per person. $28,670,000 less 7.5 percent of sales 
of flowers and plants--for commission. 4/ Total of $6,800,000 minus $1,000,000 for mshrooms, etc. 5/ $2,430,000 less $430,000 for top soil. 
6/ Flowers and plants only. 7/ Total of $3,126,000 minus one third for retailing. 8/ Total of $1,150,000 minus one third for retailing. 
Bureau of the Census. 


Table 40.- Floriculture: Index numbers of seasonal variation, United States, 1929-49 sY/ 


Average for month = 100 


4 Retail florist 5 Floricultural crop production 

Monch * Value of sales : a 3 Employees : Quantity : Wholesale price | Value 
85.0 100.0 90.0 65.0 125.0 81.0 
92.5 95.0 95.0 72.5 120.0 87.0 
109.0 100.0 100.0 80.0 115.0 92.0 
145.0 120.0 120.0 120.0 110.0 132.0 
122.5 110.0 110.0 110.0 105.0 115.0 
100.0 100.0 100.0 100.0 100.0 100.0 
80.0 87.5 92.5 97.5 80.0 78.0 
60.0 75.0 85.0 95.0 60.0 57.0 
ThsOn * 83.0 90.0 125.0 74.0 92.5 
86.0 91.5 95.0 130.0 86.0 112.0 
100.0 100.0 100.0 115.0 100.0 115.0 

155.0 138.0 122.5 . 0.0 125.0 112. 

1/ Easter in April. 
Retail florist: Based on Bureau of the Census; Floricultural crop production: Compiled. 
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TRENDS AFFECTING HORTICULTURAL SPECIALTIES 


HIGHLIGHTS 


At mid-century, practically all the production and distribution of horticultural- 
specialty goods and services in the United States was performed by 45,000 es- 
tablishments. Their accumulated total value of sales and inventory exceeded 1.5 
billion dollars. This industry used a labor force of more than 250,000 persons 
and had an annual payroll of more than 300 million dollars. 


Since 1900 the population of the country has doubled and by 1950 the death 
rate was only half that which existed at the beginning of the century. The trend 
toward smaller percentages of total personal income to a limited number of in- 
dividuals with high earnings has been accompanied by a trend toward decreasing 
percentages of the population with extremely low incomes. By 1950 the con- 
suming public was composed of high percentages of individuals or family units 
with intermediate incomes and the increase in life expectancy causes given in- 
dividuals to be consumers over a longer period of time than has been possibile in 
the past. 


It can be seen that about a fourth of the retail trade of the country has to do with 
consumer purchases of food (table 41). 


The percentage of retail trade done by eating and drinking places has risen from 
more than 4 percent in 1929 to 7 percent in 1939 and 8 percent in 1948. Consumer 
spending for eating and drinking in the home and in public places represented about a 
third of the retail trade of the country in 1948, 


General stores have gone down from more than 5 percent of the retail trade in 1929 
to 1 percent in 1948. 


The position of general merchandise stores (department stores, dry goods and 
general merchandise stores, and variety stores) has remained constant at about 12 to 
14 percent. Apparel stores have consistently done about 8 percent of the retail busi- 
ness. 


Furniture, furnishings, and appliance stores did 6 to 5 percent of the retail busi- 
ness in 1929 and 1948 and about 4 percent in 1935 and 1939. 


Automotive sales represented from 13 to 15 percent of the retail trade from 1929 
to 1948 and gasoline service stations from nearly 4 percent in 1929 to 7 percent in 
1939 and 5 percent in 1948. 


Lumber, building, and hardware places did 8 percent of the retail business in 1929 
and more than 8 percent in 1948. In 1935 and 1939 almost 6 percent of the retail trade 
was done by these stores. 


Drug and proprietary stores have been conducting from 3 to 4 percent of the retail 
trade. Liquor stores moved from 1 percent of the retail trade in 1935 to 2 percent in 
1948. 


Second-hand and other retail stores have accounted for 8 to 10 percent of the re- 
tail sales of the country. Included among these are retail florists and retail growers 
which have consistently represented about four-tenths of 1 percent of all retail trade. 
Total sales of retail floriculture, including those of vendors, department stores, 
variety stores, and others have amounted to one-half of 1 percent of all retail trade. 
Retail trade having to do with nursery, bulb, and seed crops has amounted to about 
one-fourth of 1 percent of all retail sales. Consequently, the horticultural-specialty 
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crops result in retail and service trade that amounts to three-fourths of 1 percent of 
all retail trade of the country. 


Effect of City Size on Trade.—In 1940 nearly 3,500 cities of the country had popu- 
lations of more than 2,500 persons (table 42). By 1950 there were 4,000 cities of this 


size. 


Fourteen cities in 1940 and 18 in 1950 had populations of more than 500,000 persons. 
In both years these cities represented 17 percent of the total population of the country, 
19 percent of the number of all retail stores, about 24 percent of sales of all retail 
stores, 25 percent or more of the number of retail florists and retail growers, and 
about 30 percent of sales of such establishments. 


In 1940, 78 and in 1950, 89 cities had populations of 100,000 to 500,000 persons. 
These cities represented 12 percent of the total population of the country, more than 
12 percent of the number of all retail stores, more than 17 percent of sales of all re- 
tail stores, about 16 percent of the number of retail florists and retail growers, and 
more than 20 percent of sales of such establishments. 


Around 100 cities represented 50 percent of the retail sales of retail florists and 
retail growers. 


Cities of 2,500 to 5,000 persons represented 4 percent of the population of the 
country but 6 percent of the number of all retail stores and 6 percent of the sales of 
all retail stores. Such cities represented more than 6 percent of the number of re- 
tail florists and retail growers but only a little more than 3 percent of the sales of 
such establishments. 


More than 40 percent of the population of the country is found in cities of less than 
2,500 persons or in rural areas. More than 30 percent of the retail establishments 
are located in such places but these establishments did less than 20 percent of the 
trade of all retail stores. The data for 1948 does not include retail growers. Thus on 
the basis of retail florists, these areas would not be expected to have the percentages 
of retail florists not associated with crop production that would be comparable with 
urban areas, The data indicate that about 15 percent of the retail florists and retail 
growers are in these rural and semi-rural areas but that they do little more than 7 
percent of the business done in the country as a whole. 


Retail florists and retail growers continue to be what may be considered as city or 
even big-city business. 


Trends in Floriculture Compared with Other Kinds of Trade.—Twelve kinds of re- 


tail business, including retail florists, were chosen for comparison. It can be seen in 
tables 43 to 45 that in any of these years many of the selected kinds of business repre- 
sent less than 2 percent of the number of retail establishments in the country. Although 
filling stations, and eating and drinking places represent nearly a third of the retail 
establishments of the country, further analysis shows aspects in which they are com- 
parable to retail florists and other small businesses of retail communities. For ex- 
ample, filling stations and eating and drinking places represent only about half as much 
of the retail sales as they represent of the number of establishments. In other words, 
each has only about half the sales volume of the average retail store. Retail florists 
are in a Similar position, while apparently jewelry, liquor, drug, and apparel stores 
are more nearly average in this respect. 


Analysis of payroll and employees brings out additional differences. For example, 
in 1948 eating places represented about 10 percent of the payroll of all retail stores — 
but nearly 15 percent of the employees of all retail stores. On the other hand, jewelry, 
liquor, and shoe stores represented more of the totals for payroll than they did of the 
totals for number of employees. 


4] 


The average retail establishment of the country did about $30,000 worth of busi- 
ness in 1929, $20,000 in 1935 and 1939, and nearly $75,000 in 1948. Jewelry, liquor, 
drug, and shoe stores approached the average sales size in these years. Apparel 
stores were larger than average. Florists, tobacconists, confectioneries, filling sta- 
tions, eating and drinking places were all considerably smaller than the average re- 
tail establishment during these years. 


Among all retail stores the average amount of sales per employee ranged around 
$10,000 in 1929, 1935, and 1939. In 1948 it was more than $20,000. Employees of re- 
tail florists and eating and drinking places have represented considerably less than 
these averages. Employees of liquor stores represent sales in excess of the average 
more than do employees of any of the other specified kinds of retail trade. 


Another kind of analysis is the amount of various kinds of retail sales per capita. 
All retail sales per capita amounted to about $395 in 1929, $260 in 1935, $320 in 1939, 
and $865 in 1948. 


Of the specified kinds of retail trade compared, retail florist sales per capita 
have been lowest. Even tobacconists and confectioneries have made more sales per 
person than have retail florists. In 1948, when for each person in the country retail 
florists averaged sales of only $3.00, a comparable amount was $8.00 for jewelry 
stores, $17.00 for liquor stores, $27.00 for drug stores, $43.00 for filling stations, 
$43.00 for eating places, and $28.00 for drinking places. 


The relationship of the wages of employees of retail trade to retail prices is indi- 
cated in the section that follows. Over economically differing periods, the average 
amount of sales per $100 of payroll has consistently ranged around $950 for all re- 
tail trade. Differences in this respect among the various kinds of selected retail 
trade can be noted. Retail florists, jewelers, and drinking places had sales of about 
$700 for each $100 of payroll in 1948. Comparable sales of eating places were about 
$500 in each of these years. Tobacconists, confectioneries, and filling stations had 
more than $1,000 worth of sales for each $100 of payroll. Liquor stores had more 
than $2,000 worth of sales for each $100 of payroll. 


For all retail stores, there was an average of one store for each 80 persons, ap- 
proximately, from 1929 through 1948. For filling stations and eating and drinking 
places the average ordinarily has been 1 store for less than each 1,000 persons, In 
1929, for retail florists and retail growers the average was 1 store for more than 
each 13,000 persons. For most of the other specified kinds of business, the average 
was 1 store for less than each 5,000 persons. By 1948 the average for retail florists 
and retail growers was about 1 store per 7,000 persons in the population. Jewelry 
stores and shoe stoes also had a like average. Except for tobacconists, all other 


selected kinds of retail trade had 1 store for considerably less than each 7,000 persons. 


The Nation’s population has consistently been about 30 persons per employee in 
retail trade of all kinds from 1929 through 1948. Except for tobacconists and con- 
fectioneries, few lines of business have more potential customers per employee 
than do retail florists and retail growers. Whereas the average retail florist has 
about 5,000 potential customers, per employee, an average eating place has only 
200 potential customers per employee. 


For all retail trade of the country, payrolls consistently amounted to about 10 per- 
cent of sales at all times from 1929 through 1948. 


Among retail florists, payroll costs amounted to more than 17 percent of sales in 
1929 and slightly more than 14 percent in 1948. There is reason to believe that not 
all of this reduction came from increased efficiency or related factors. Part of it 
was owing to the fact that wage rates of employees of retail florists were relatively 
low in 1948, Payroll costs in jewelry stores amounted to about 15 percent of sales. 
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In 1935 and in 1939 drinking places had labor costs that amounted to 14 percent of 
sales. In all 4 years in eating places labor costs ranged from almost 19 percent to 
more than 20 percent of sales. Drug stores, and shoe and apparel stores are more 
nearly average, with labor costs of around 10 to 12 percent of sales. For other speci- 
fied kinds of business costs of labor were less than 10 percent of sales. 


These comparisons with other specified kinds of business show some of the 
symptoms of a weak and ineffective system of retail distribution, which is incident 
to the industry of commercial floriculture as it entered upon the second half of this 


century. 


Trends in Consumer Expenditures,—The information in table 46 includes consumer 
purchases from retail establishments as well as expenditures with service trades and 
other kinds of spending. (See also Appendix table 72). 


Food and tobacco accounted for more than 27 percent of all consumer expenditures 
in 1929. This total was about 31 percent in 1935 and 1939, and nearly 35 percent in 
1949. Clothing, accessories, and jewelry amounted to 14 percent of consumer ex- 
penditures in 1929 and to more than 12 percent in 1935, 1939, and 1949. Personal 
care (barbers, hairdressers, and others) took about 1.5 percent of consumer expendi- 
tures in all these years except 1949, when it was slightly less. 


Whereas the relative expenditure for food and tobacco rose from 1929 to 1949, 
that for housing gradually declined from nearly 15 percent in 1929 to a little more than © 
10 percent in 1949. 


The cost of household operation has consistently accounted for 13 to 14 percent 
of consumer expenditures. 


Medical care and death expenses have amounted to about 5 percent of consumer 
expenditures except in 1929, when such costs were more nearly 4.5 percent of the 
total. Personal business (financial and legal expenses) held a relative position of 
more than 6 percent in 1929. It gradually declined to little more than 4 percent of 
specified consumer expenditures in 1949. 


All forms of consumer transportation amounted to about 9.5 percent of consumer 
expenditures except in 1949, when it was nearly 11 percent. 


Various expenditures classified under recreation represented about 5.5 percent of 
specified consumer expenditures in 1929 and 1949, less than 5 percent in 1935, and 
about 5 percent in 1939. 


Private education and research have consistently amounted to almost 1 percent of 
the specified expenditures. Religious and welfare activities have amounted to about 
1.5 percent of the totals except in 1949, when the amount was 1 percent. Foreign 
travel represented 1 percent of consumer spending in 1929 and more nearly one-half 
of 1 percent in other given years. Among these expenditues the business of retail 
floriculture has been erroneously classified under recreation, along with other items 
ranging all the way from betting on horses and slot machines to the cost of dogs and 
other pets and the expenditures made for stamp collecting. 


Disposable Income and Expenditures for Retail Floriculture.—The data in table 47 


permit relating the expenditures for that part of recreation which is retail floriculture 
to the total disposable income of the population of the United States during certain 
years from 1909 through 1949. During most of this time all retail trade accounted for 
about 65 percent of the disposable income in any given year. 


In 1909 the disposable income of individuals in the nation was about 27 billion dol- 
lars. It increased steadily until 1929 when it reached more than 82 billion dollars. 
The total then declined rapidly to 45 billion dollars in 1933. Except for a drop in 1938 
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and 1939, the amount rose consistently since 1933 to a total of more than 190 billion 
dollars in 1949. 


Although from 1900 to 1950 the population of the country doubled, actual dollars of 
disposable income in the hands of consumers increased from less than 25 billion to 
_ nearly 200 billion dollars, an increase of nearly eightfold. When the increase in popula- 
tion is considered, this information indicates that in actual dollars individuals had 4 
times as much to spend in 1950 as they had at the beginning of the century. 


The volume of business of retail floriculture rose from 70 million dollars in 1909 
to 658 million in 1949, with intervening eae comparable to those cited for dis- 
posable income. Expressed as tenths of ‘1 percent of disposable income, the business 
of retail floriculture has at all times amounted to two- to three-tenths of 1 percent of 
the disposable income. 


Labor Force and Earnings.—Information pertaining to that part of the population 
which receives a large part of the disposable income as wages is, for many purposes, 
more pertinent than that which pertains to the whole population, including non-wage- 
earners such as women, children, the aged, and the indigent. 


From an average hired labor force for all industries of 37 million full- and part- 
time workers in 1929, the number was 35 million in 1935, 39 million in 1939, and 
nearly 49 million in 1949 (table 48). In addition, during all of these years the number 
of active proprietors of unincorporated establishments remained rather constant at 
more than 10 million and less than 11 million persons. 


Average annual earnings per full-time employee were about $1,420 in 1929, $1,150 
in 1935, $1,270 in 1939 and $2,865 in 1949. Average per capita income was $680 in 
1929, $460 in 1935, $540 in 1939, and $1,330 in 1949. Average income per consumer 
unit or family was $2,350 in 1929, little more than $1,500 in 1935, about $1,700 in 
1939, and $4,500 in 1949. 


The data in table 48 may be further analyzed by kind of industry. Appendix table 
73 shows the totals for the full-time equivalent of the number of paid employees and 
active proprietors of unincorporated establishments for the 10 major kinds of economic 
activity. 


By converting part-time paid employees to an equivalent of full-time employees 
and adding this number to the labor force of full-time employees and owners of unin- 
corporated establishments, it is found that the labor force expressed as full-time em- 
ployment was composed of more than 45 million persons in 1929, 42 million in 1935, 
46 million in 1939, and more than 57 million in 1949. 


Analysis shows that during the two decades from 1929 to 1949 rather marked 
changes occurred in the relative importance of the labor force of the different major 
industries—changes that are important from the marketing viewpoint. 


In 1929 and 1935 about 20 percent of the labor force was devoted to agriculture, 
forestry, and fisheries. By 1939 the percentage had dropped to about 17 percent and 
in 1949 it was less than 13 percent. 


The labor force having to do with mining has consistently decreased from more 
than 2 percent of the total in 1929 to less than 2 percent in 1949. 


Contract construction occupied about 5 percent of the labor force in 1929, less 
than 4 percent in 1935 and 1939, and nearly 6 percent in 1949. 


The labor force of manufacturers represented about 23 percent of the total labor 
force in 1929, about 21 percent in 1935 and 1939, and 25 percent in 1949. ~ 
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Wholesale and retail trade was the occupation of nearly 17 percent of the labor 
force in 1929 and 1935, about 18 percent in 1939, and more than 19 percent in 1949. 


The business services of finance, insurance, and real estate have rather con- 
sistently occupied 3.5 percent of the labor force. 


Transportation has shifted from representing more than 6.5 percent of the labor 
force in 1929 to about 5 percent in the given periods since then. 


Communications and public utilities have consistently represented around 2 per- 
cent of the iabor force. 


About 14 percent of the labor force had to do with services in 1929, 1935, and 1939. 
By 1949 the comparable amount was more nearly 13 percent. 


Under conditions of modern life, most wage earners in the United States live in 
cities and are to some extent estranged from the surroundings of rural and semi- 
rural living. They are dependent on the horticultural specialties to supply plants and 
related commodities for use in the surroundings of city living. More wage earners 
now than formerly are potential consumers of the goods and services of the industry. 


Population Trends in Relation to Horticultural Specialties. -As previously noted the 
population of the United States doubled between 1900 and 1950 (table 49). The per- 


centage of the total population living in urban centers increased from 40 percent in 
1900 to nearly 60 percent in 1950. Contrariwise, the percentage of rural or farm and 
nonurban population decreased from 60 percent in 1900 to little more than 40 percent 
in 1950. 


From a marketing viewpoint decrease in size of family has been a significant 
trend. From nearly 5 persons per family, the average number per household or con- 
sumer unit steadily decreased until in 1950 it was only about 3.5 persons. 


The number of births was 18 per 1,000 persons in 1930 and 1940 whereas in 1920 
and 1950,in the aftermath of the war periods, births averaged about 24 per 1,000 
persons. 


For commercial floriculture particularly, information pertaining to the death rate 
is important. In 1900 there were more than 17 deaths per 1,000 persons of population. 
The rate. decreased consistently to less than 10 deaths per 1,000 persons of population 
in 1950. 


Two conclusions stand out from these data. First, although by 1950 the death rate 
had decreased by almost half since 1900, the population had meantime doubled. As a 
result, in 1950 an average retail florist served the same number of funerals as the 
average per florist in 1900. Second, for both floriculture and ornamental horticulture, 
data indicate that once a customer has become interested in the goods and services 
provided by this industry that person can be a customer for a great deal longer than 
was true formerly. 


Marriages averaged about 10 per 1,000 people from 1900 through 1950, except in | 
1920 and 1940, when it was about 12 per 1,000. 


Appendix table 75 provides information by geographic divisions and States showing the 
percentage increase or decrease from 1930 to 1950 for population, income payments to 
individuals, income payments per capita, and sales of retail florists and retail growers. 


Industry Summary.—Information available does not permit assembling for com- 
mercial ornamental horticulture the historical data and trends that have been presented 
for commercial floriculture. However, there is reason to believe that in many re- 
spects the business of commercial ornamental horticulture accounts for totals half 
as great as those for commercial floriculture. 
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Data in another part of this report provide rather complete information at mid- 
point of the century for both segments of the industry that are centered about the 
horticultural specialties, This information and data in preceding tables permit ar- 
riving at industry totals as a summary of basic descriptive information for the indus- 
try in 1949 or 1950 (table 50). 


The totals disregard about 12,500 growers of floricultural crops who had sales of 
less than $1,000 each in 1949 and wholesalers of supplies except for their volume of 
sales. The industry of commercial floriculture represented cumulative total sales of 
more than a billion dollars. More than 30,000 establishments were directly involved 
in conducting this volume of business of commercial floriculture. 


Nearly 40 percent of the establishments were wholesale and/or retail growers; 
they represented about 30 percent of the cumulative total of sales. Businesses prima- 
rily engaged in the wholesaling of cut flowers, florist greens, bulbs, plants, and seeds 
represented little more than 2 percent of the number of establishments in the industry 
but more than 16 percent of the total volume of sales. Wholesalers not directly a part 
of the industry but which supplied such items as ribbon, baskets, wire, and cartons 
had sales of this kind amounting to more than 25 million dollars. Retail florists not 
associated with crop production represented nearly 50 percent of the number of 
establishments and less than 40 percent of the accumulated sales total. Kinds of re- 
tail trade not recognized as retail florists or retail growers but which nevertheless 
provide the goods and services of floriculture to consumers amounted to at least 10 per- 
cent of the number of establishments and about 14 percent of the industry total for sales. 


Wholesale and/or retail growers had about half of the over-all total of payroll and 
labor force in the industry. The cut flower and greens and bulb plant and seed whole- 
salers had nearly 10 percent of the total payroll, with less than 4 percent of the labor 
force. Retailers not associated with crop production had nearly 30 percent of the pay- 
roll and more than 35 percent of the labor force. Other kinds of retailers, not in- 
cluding retail growers, had about 12 percent of the industry’s payroll, with less than 
10 percent of the labor force. 


Not including growers with sales of less than $1,000 in 1949 the average amount of 
sales per establishment in this industry was only a little more than $30,000. Further, 
a total annual payroll of nearly 200 million dollars means that by 1950 the industry of 
commercial floriculture paid nearly 4 million dollars worth of wages each week. 


Of a total labor force of more than 150,000 persons for the industry of commercial 
floriculture, about 20,000 were unpaid family workers and 30,000 were active pro- 
prietors of unincorporated establishments. Of the remaining 100,000 persons who were 
paid employees, about 75 percent were full-time and 25 percent were part-time em- 
ployees. 


Commercial ornamental horticulture presents a problem that bothers commercial 
floriculture very little. That problem is inventory, especially of nurseries. For lack 
of better criteria for recognizing the inventory in accumulating totals for sales values, 
payroll, and labor force, the information pertaining to ornamental horticulture includes 
an amount of inventory equal to the wholesale value of the nursery, bulb and flower seed 
crops that were sold in 1949. Onthis assumption, and counting only the wholesale and/ 
or retail growers who had sales of more than $1,000 each in 1949 and wholesale 
selling establishments for the sales item only, the cumulative sales total for commer- 
cial ornamental horticulture was more than 500 million dollars in 1950, and the number 
of establishments was nearly 15,000. 


Nearly 40 percent of the establishments were wholesale and/or retail growers and 
they had 30 percent of the value of sales. Such sales in farm- and garden-supply stores 
accounted for more than 20 percent of the total sales and the stores doing such selling 
made up 15 percent of the establishments engaged in ornamental horticulture. 
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Other retail and service businesses constituted over 45 percent of the establish- 
ments in the industry and had about 30 percent of the industry’s sales. 


That part of the payroll and labor force of farm- and garden-supply stores which 
had to do with nursery, bulb, flower, and vegetable seeds accounted for more than 7 
percent of the payroll in ornamental horticulture and less than 7 percent of the 
labor force. The remaining amounts of more than 90 percent of either payroll or labor 
force were equally divided between wholesale and/or retail growers and other kinds 
of retail and service businesses of the industry. 


The average establishment engaged in commercial ornamental horticulture had 
sales/or inventory values of about $30,000 in 1949. An annual payroll of more than 
100 million dollars means that this kind of enterprise influenced the weekly payroll 
of the labor force of the United States to the extent of about 2 million dollars. 


From the information available,it appears that about 100,000 persons are em- 
ployed in commercial ornamental horticulture at some time during the year. 


In 1950, more than 7,000 of these were unpaid family workers and nearly 14,000 
were active proprietors of unincorporated establishments. Of approximately 75,000 
paid employees, 35,000 were full-time workers and the remainder worked part-time. 


With the exception of growers of horticultural-specialty crops which had sales of 
less than $1,000 in 1949, and recognizing other exceptions and special situations 
previously noted, the combined totals for commercial floriculture and commercial 
ornamental horticultural indicate that more than 45,000 establishments are directly 
concerned with production and distribution of the goods and services having to do with 
these commodities. (See Appendix table 74.) At the mid-point of the twentieth 
century the horticultural-specialties industry had an accumulated total value of sales 
and inventory that exceeded 1.5 billion dollars. Payroll paid directly by businesses 
participating in this total amounted to nearly 300 million dollars annually. The industry 
contributed nearly 6 million dollars to the weekly payroll of the labor force in this 
country and the total labor force involved employment of 250,000 persons at some time 
during the year. 


The horticultural-specialties industry depended upon the labor of more than 25,000 
unpaid family workers and more than 45,000 active proprietors of unincorporated 
establishments. In 1949 there were more than 100,000 full-time paid employees and 
at least 70,000 part-time paid employees of the industry. 


Recognizing the relatively large number of part-time employees of commercial 
ornamental horticulture, it can be seen that for all four factors analyzed, (establish- 
ments, sales and inventory values, payroll, and labor force) commercial floriculture 
represented about two-thirds and commercial ornamental horticulture, one-third of 
the over-all totals for the horticultural-specialties industry at the mid-point of the 
twentieth century. 


ye 
i: 


Bureau of the Census. 
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Table 41.- Retail trade: Percentage distribution of sales, by kind of business, 
United States, specified years, 1929-48 


Item 3 1943 3 1939 : 1935 : 1929 
: Percent Percent Percent Percent 
Total : 100.9 100.0 100.9 100.0 
wV5—Qoe—naneSaanss—sS<—os SSS SS ey 
Food group 5 23.7 24.2 25.5 22.4 
Eeting and drinking places r 8.2 8.4 7.3 ok 
General stores : Be) 1.9 hy 5.3 
General merchandise group 8 g2)2 355) 14,1 13.3 
Apparel group f Ted Ted, (syal 8.8 
Furniture, furnishings, appliance group : 53 41 3.9 pe | 
Automotive group 6 15.4 13/2 12.9 14.6 
Gasoline service stations G 5.0 6.7 6.9 BRT 
Lumber, building, hardware group 8.5 625 ire | 7.9 
Drug and proprietary stores g cpp! 3:7 Ee! 3.5 
Liquor stores : 220) 1.4 2,0) --- 
Second-hand stores : 2 3 3 3. 
Other retail stores A 8.0 8.3 8.0 10.1 
: 
Retail florists and retail growers : 4 4 3 4 


Population, establishments, and value of sales of all retail trade and 
retail florists and retail growers, by population of city, United States, 1939 and 1948 


Places of All retail trade Retail florists and retail growers 
: more than Population 5 
Population of city ie 7 Uepex eons Establishments Sales ; Establishments Sales 
: 1950 : 19h0 1950 1/: 19h0 : 1948 : 1939 : 198 1939 : 1948 2/: 1939 1948 2/: 1939 
H ji 1,000 1,000 Million Million Million Million 
Persons : Number Number persons persons Thousands Thoysands dollars dollars Number Number dollars dollars 
Total : 4,013, 3, h64 149,856 131,669 1,770 1,770 130,521 42,0h2 14,749 16,055 377 149 
500,000 or more : 18 14 26,413 22,368 328 334 30, 28h 10,229 4,069 4,019 113 a 
250,000 - 499,999 : 21 23 7,659 7,828 89 113 9,883 3,936 1,085 1,289 34 16 
100,000 - 249,999 ; 68 55 10,018 7,793 127 117 12,475 3,749 1,353 1,257 43 15 
50,000 - 99,999 3) 127, 107 8,969 Ty 34d 115 110 10,958 3,472 1,216 1,146 39 1 
10,000 - 49,999 + 1,082 878 21,893 17,384 297 27h 26,269 8,040 3,028 3,104 87 33 
5,000 - 9,999 ? 1,130 965 7,858 6,682 130 122 9,662 3,020 1,264 1,397 25 10 
2,500 - 4,999 ? 1,567 1,422 5,560 5,026 106 108 7,039 2,341 9k9 1,057 12 5 
Less than 2,500 to ee --- 61,486 57,246 577 592 23,950 7,255 1,785 2,786 2h 12 
: Percentage distribution 
: Number WNumber Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent 
Total : 4,013 3,464 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
: 
500,000 or more : 18 14 17.6 17.0 18.6 18.9 23.2 24.3 27.6 25.0 30.1 29.7 
250,000 - 499,999 : 21 23 Syn 5.9 5.0 6.4 7.6 9.4 7.4 8.0 9.0 10.6 
100,000 - 249,999 : 68 55 Gar 5.9 el 6.6 9.6 8.9 9.2 7.8 11:5 10.0 
50,000 - 99,999 sie 27, 107 6.0 5.6 6.5 6.2 8.4 8.3 8.2 7.2 10.3 9.4 
10,000 - 49,999 + 1,082 878 14.6 13.2 16.8 a5.0 20.1 19.1 20.5 19.3 23.0 22.5 
5,000 - 9,999 ? 1,130 965 533 5.1 Talk 6.9 7.4 Te 8.6 8.7 6.5 6.7 
2,500 - 4,999 sel 5O7am eel 422 S57. 3.8 6.0 6.1 5.4 5.6 6.4 6.6 333 3.1 
Less than 2,500 :ooe --- 41.0 43.5 32.6 33.4 18.3 ah (or-2 12.1 17.4 6.3 8.0 
6 : —— ————_—$—_———————— O0€0€—C0CC CCC 


1/ Excludes 841,769 persons not credited to their specific usual place of residence. 


2/ Retail florists not associated with crop production. 


Bureau of the Census. 
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Table 43.- Retail trade: Number of establishments, value of sales, paid employees and payrolls, 
by selected kinds of business, United States, specified years, 1929-48 


Establishments ; Value of sales 
Item : eS 
1948 : 1939 : 1935 ; 1929 5 1948 2 ales) = 193 5a 1929 
: Million Million Million Million 
: Thousands Thousends Thousands Jhousands dollars Sollars Sollars Sollars 
All retail stores see 7.70 Urie 1 ul 1 21 2 
Retail florist 2 12 16 n 9 2/ 510 149 99 176 
Seuelzy aeenaes ; a 15 q2 ay 1,225 362 235 536 
Liquor stores 3 33 19 12 — 2, 580 586 328 SS 
Cigar stores, stands = 15 19 15 33 535 208 183 410 
Ca ~- nut, confectionery stores 3 3 48 55 63 649 295 3, 572 
Dr. sores : 56 58 57 58 4,013 1,563 1,233 1,690 
Fil - stations : 188 242 198 122 6,483 2,822 1,968 1,787 
Shoe ance : 20 20 19 2k 1,467 617 sl 807 
Women! s ready-to-wear stores : 31 26 ge 1s 3 ,305 1,009 795 1,088 
ents and boys! clothing stores : - - za 28 2,166 773 660 1,193 
Eating places ie ee a 134 oe ae 1,667 2,125 
Drinking places EZ Ze = 4,215 2385 72h = 
Other stores 2 261 2 6 2 i 2 
: Percentage distribution 
“Percent Percent Percent Percent Percent Percent Percent Percent 
All retail stores soe 0) 1 1 100.0 100.0 1 
Retail florists : 1.2 0.9 0.7 0.6 OL O04 0.3 Ok 
Jewelry stores : 1.2 8 8 lek 9 9 7 ileal 
Liquor stores : 1.9 1.1 8 — 2.0 1.4 1.0 — 
Cigar stores, stands : 0.8 1.0 1.0 2.3 oh 05 6 8 
Candy, nut, confectionery stores : 1.9 2.7 3.5 4.3 25 27 1.0 ey 
Drug stores : 3.2 3.3 3.6 3.9 Sen, s47/ 3.8 3.5 
Filling stations : 10.6 13.7 12.4 8.2 5-0 6.7 6.0 3.7 
Shoe stores : ed: 1.2 1.2 1.6 1.1 1S5 1.6 7) 
Women's ready-to-wear stores : U7. 1.5 1.4 1.2 2.5 2.4 2.4 2.3 
Ments and boys? clothing stores : 1.3 1.2 1.3 1.9 1.7 1.8 2.0 2.5 
Eating places : 11.0 9.6 9.7 9-1 5.0 5.1 5.1 Lek 
Drinking places : 8.6 Tel 6.2 --- 3.2 Beso 2.2 = 
Other stores Ea ae ei a i a A a BS 
z Paid employees A Payroll 
1968 3/ = 1939 b/ 3.1935, R/ 1929 b/s 198) meseire 1939) ee 91935 ieee 929 
: Million Million Million Million 
: Thousands Thousands Thousands Thousands dollars dollars dollars dollars 
All retail stores : 6 2 13,568 29 68 
Retail florists 5/ 32 23 17 28 &/ 72 23 16 31 
Jewelry stores 62 35 26 43 178 5k 35 70 
Liquor stores : 4h 26 16 -—— 116 31 1g — 
Cigar stores, stands : avis uy 15 33 33 BIA uy 3h 
Candy, nut, confectionery stores : 30 31 37 60 57 20 23 16 
Drug stores : 212 189 159 176 168 1733 143 196 
Filling stations : 226 236 204 145 488 199 177 159 
Shoe stores : 53 64 57 65 166 70 57 82 
Women's reedy-to-wear stores : 182 134 107 115 404 133 138 135 
Ments and boys! clothing stores : 77 67 58 8h 2hh 91 75 123 
Eating places : 792 595 496 166 1,342 406 312 396 
Drinking places - 288 212 151 -— 598 160 101 — 
Other stores : 2 2 1 2 
: Percentage distribution 
Percent Percent Percent Percent Percent Percent Percent Percent 
All retail stores +__100.0 1 1 
Retail florists : 0.6 0.5 O44 0.7 0.5 0.5 0.4 0.6 
Jewelry stores : 1.1 8 7 1.0 1.3 1.2 1.0 1.4 
Liquor stores : “8 26 ol, -—-- oe) -7 25 — 
Cigar stores, stands : 2 3 ok 8 22 3 oh & 
Candy, nut, confectionery stores : 5 7 1.0 1.4 ok ok 6 9 
Drug stores : 3.8 hel hel el 3.5 3.8 4.0 3.9 
Filling stations : 4.0 5el 5.2 3.4 3.6 Lek 5.0 352 
Shoe stores : Lf) 1.4 1.5 1.5 1.2 1.5 1.6 1.6 
Women's ready-to-wear stores 3.2 2.9 2.8 2.7 3.0 2.9 2.9 2.7 
Men's and boys! clothing stores : 14 1.4 1.5 2.0 1.8 2.0 2.1 2h 
Eating places : 14.1 12.9 12.7 10.9 9.9 9.0 8.8 79 
Drinking places : 5.1 26 329 —_ heh 3.5 2.8 -— 
Other stores : 64.3 64.7 65-4 71.5 69.3 69.8 69.9 7.6 


1/ Business Census reports 14,749 establishments; Special Census reports 6,981 establishments. 

2/ Business Census reports $377,250,00C, oz 74 percent; Specie! Census reports $132,479,000, or 26 percent. 
Paid employees—-full work week--ended nearest November 15. 

L/ Average for year. 

2, 23,292 persons reported by Business Census--considered as 74 percent based on sales. 

6/ $53,497,000 reported by Business Census—-considered as 74 percent based on sales. 


Bureau of the Census. 
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Table 44.- Retail trade: Average value of sales per store, per paid employee, per capita, and per $100 of payroll 
by selected kinds of business, United States, specified years, 1929-kg 


en an ie ea er i ea hi le iin iil; 9.05004... 0 Gc ussuao 
gi Average value of sales per - 


Tt : Store ; Paid employee : Capita E $100 of payroll 
: 1948 1939 1935 1929 1948 1939 : 1935 : 1929 19h8 1939 1935 : 1929 : 1948 ; 1939 1935 1929 
: jere lars ilers Jers ere jars ers jars ers ilers eras lars ers lars eres erg 
All retail stores : 73,760 23,748 20,653 32,736 23,272 9,139 68,412 11,275 866 319 258 = 39k 962 928 919 958 
Retail florists : 23,457 9,264 8,781 18,899 16,182 6,431 5,700 6,321 3 1 1 1 705 657 618 573 
Jewelry stores : 57,590 24,837 16,871 26,817 19,739 10,258 9,137 12,509 8 3 2 4 687 670 662 771 
Tiguor stores 77,180 30,641 27,122  --- 58,707 22,837 20,127 --- 17 m 3. --- 2,218 1,905 1,859 --- 
Cigar stores, stands : 36,848 11,229 11,919 12,333 39,631 14,404 12,107 12,279 4 2 1 3 1,637 1,475 1,324 1,198 
Candy, nut,confec- : 
tionery stores : 19,751 6,150 5,697 9,034 21,787 9,658 8,455 9,571 4 2 2 5 1,146 1,466 1,360 1,250 
Drug stores : 71,927 26,985 21,740 29,016 18,931 8,250 7,746 9,616 27 12 10 14 857 905 860 B64 
Filling stations 34,439 11,670 9,960 14,710 28,680 11,984 9,657 12,367 43 21 15 15 1,328 1,419 1,114° 1,193 
Shoe stores ! 75,050 30,120 26,963 33,259 27,894 9,620 8,951 12,423 10 5 4 7 885 885 903-981 
Women's ready-to-wear 
stores 107,741 39,097 36,177 59,585 18,138 7,557 7,397 9,427 22 8 6 9 818 761 771 808 
Men's and boys' : 
clothing stores : 91,275 35,966 31,539 42,300 28,274 11,614 11,317 14,139 1h 6 5 10 888 847 882 967 
Eating places : 33,320 12,574 10,862 15,823 8,169 3,590 3,362 4,556 43 16 13 17 482 526 534 536 
Drinking places : 27,652 10,215 7,387 --- 14,621 6,526 4,789 --- 28 10 6 --- 70k 867 713 --- 


Bureau of the Census. 


Taodle 45.- Retail trade: 


Population per store, per employee, and per #1900 of sales and payroll as percentage 
Of sales, by selected kinds of business, United States, specified years, 1929-48 


Population per - 


Payroll as percentage 


Item ; Store Employee $1,000 of sales of sales 

: 19h : 1939 : 1935 : 1929: 1948: 1939: 1935: 1929: 1948 : 1939: 1935 : 1929: 19KB: 1939: 1935 : 1929 

: Per- Per- : Per- ‘ Per- ; Per- ; Per- Per- Per- Per- Per- Per- Per- Per- ; Per- : Per- Per- 

: goms sons sons sons sons song sons sons sons sons sons sons cent cent cent cent 

All retail stores ; 85 74 80 83 27 29 33 29 1 3 4 3 10.4 10.8 10.9 10.4 

Retail florists 6,935 8,201 11,319 13,162 4,784 5,693 7,347 4,405 296 885 1,289 697 14.2 0 15.2 1622) 1725 

Jewelry stores 7,085 9,044 10,223 6,139 2,428 3,735 4,950 2,864 123 364 542 229 4.6 14.9 15.2 13.0 

Liquor stores 4,509 6,881 10,512 --- 3,430 5,128 7,801 -- 58 = 225 388 --- 4.5 Sue 5.4 --- 

Cigar stores, stands ; 10,374 7,116 8,290 3,693 11,158 9,128 8,421 3,676 282 634 696 299 6.1 6.8 7.6 8.3 
Candy, nut, confec- 

tionery stores 4,584 2,742 2,305 1,941 5,056 4,306 3,422 2,056 232 4h6 405 215 8.7 6.8 Tat, 1620 

Drug stores 2,701 2,274 2,2h4 2,107 711 695 800 698 96 8h 103 73 7, aed 156: SoG 

Filling stations 801 Suk, 644 1,010 667 559 625 849-23 47 65 69 te 7.0 9.0 8.9 

Shoe stores 7,708 6,427 6,709° 5,061 2,865 2,053 2,227 1,890 103 213 249 152 abs} © ales} ila ip Be ako) 
Women's ready-to-wear : 

stores : 4,912 5,099 5,791 6,726 827 986 1,184 1,064 46 130 160 113 1252) 13.1 13.0 12.4 

Men's and boys! 

clothing stores 6,350 6,124 6,084 4,354 1,967 1,978 2,183 1,455 70 170 193 103 able} able) 11.3 10.3 

Eating places 776 =-775 829 91h 190 221 257 263-23 62 76 58 20.8 19.0 18.7 18.6 

Drinking places 989 971 1,298 =-- 523 620 842 --- 36 95 176 --- Tse TI 14.0 --- 


ee —————————————— 


Bureau of the Census. 
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Table 46.- Personal consumption expenditures: Percentage distribution, by selected items, 
United States, specified years, 1929-49 


Item : 199 1939 5 1935 : 1929 

Percent Percent Percent Percent 

Rotalin ener eee ese aoe ear eens : 100.0 100.0 100.0 100.0 
Hood tand StoDacco: “<'c.cje\s\eis.aj0(e(nieie.c wialela\eieveiniaieie(= 34.9 31.2 31.5 27.1 
Clothing, accessories, and jewelry .......: 12.7 1233 ahs} 14.0 
Personal care? ocicsices cercniciciciicisesiesio talsiciovs H 1.2 15 1.4 1.4 
HOUSIng .cccccccccccccccsccsccccccscccccces 10.1 1323 13°5 14.5 
Household operation ....-.cccecccsecscccce® als Be 4 14.0 13.5 13.4 
Medical care and death expenses ..........: 4.9 5.0 4g 4.6 
Personal mDUSI NBS pesiclereion cisce oisieinis'e's(e\e clataioe 4.2 5:5 5.9 6.6 
Transportation ........6. mjeieicieiereiielereysrele eters : 10.7 9.3 9.2 9.5 
Recreats on usiccis/cecisisicisieissic.e selene cise solo deisiei Dik 5a 4.7 5-5 
Private education and research ...........: 9 9 9 9 
Religious and welfare activities .........: 1.0 1.4 1.6 1.5 
FOreLEMEELAVOM faipiaic aivielsla(e7e elelavn.c(eieicve(alaveielsiels : 6 ai) -6 TO 
Re tate tl Or Cn eCurein cists cicicisicicisisie csicinicisieisicie oft 55) 33) +2 3 

s . 
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Table 47.- Disposable income and retail trade of floriculture, 
United States, 1909-9 


~ e x Retail floriculture 
Year i Disposable income eS Retail floriculture 5 as percentage of 
z = disposable incom 


Billion Million 
dollars dollars Percent 
L909 is cists wieiass, elastase wicieivieioals sieiseinisiee cls 27.3 70 0.3 
iS) hap erigacoudacnencsecrperaaneoreae 33.2 56 .2 
AQIO! eS wscsc choses a oicceeuleesless 63.5 135 2 
NOOR icaicliserstaleeisinieniais’wrerinieaisisiceisionieets 52.8 128 2 
AGO Bereraiaiviccintctisieieisletiomeincceceses 65.9 176 3 
OS oracoie eaves eiclereiels miccerelereieicetareieiaceie ators 70.6 182 3 
NQF caencievices cous cesar onsen 6 73.5 183 -2 
920 Fascericicisie'e slavenisto sete saieinicieis cists metals 82.5 221 +3 
1930 Ws winiaisins ciclo iciseccbiatice tesco: 73-7 190 23, 
MOST pints vos a cisisiciaie sjals crstaccosisio sca aiaiest 63.0 134 -2 
OSD sis celseimeicieaiecisineeiscicietneisis 47.9 89 .2 
TOS Goce clears euisilsreticieh ie cree ineiianre sts 45.2 90 .2 
TOSH i oicisjefe aiste eis’ v[eicicielsiaietieieisiateciereteisieiets 51.6 116 2 
1935! ccfoscoviciccles tava cie sie De xicsleeeeeciels 58.0 130 .2 
DOZENS so ate ciere,a.6,0is:4 sielaiereieisie cielorcisiciscicis't 66.1 159 2 
NOS tite aeicisnieina ora ea icieieisetimeimiaiemiin cies 71.1 186 as} 
DOSE Mae slNeiayervelcisicicioisieelociietstel rosters cisieis 65.5 176 3 
MOBO Maya siacigis ie siete eis ee sie asoetehe eeee 70.2 191 3 
NOR OR secsiecise eas ceceemoetne tens Tat 211 3 
LBL Garsteve sais ciasersieteteistelere isis sicis vjeccleieretejels 92.0 27 3 
NOUD mae asic wcsiccten  smcisemca cscs 116.2 264 .2 
EL U3 Waterers apatatatatectefereisisiepelols cisielersetersirctsns 131.7 3 2 
AGU Hier craters cicrs clalnestereieeiciem cis inicletemeietels 145.6 379 3 
NOUS c cieaicicreieisiciciers orsisiefoion siereieielemieteleeis 149.4 46 +3 
NON G iiss saisieiesstorereiainico nueyetais selene ics si 159.2 548 =3 
VOT isis ccacirna cecal wwisiencoene cris 173.6 600 3 
TONG paar doccscistenesise le eeeeeeie ce eeeee 190.8 630 5s} 
DONQ clateatc ic lore sta etolarejeloroilereis aisteletatewieiaic 191.2 658 3 
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Table 48.- Employment earnings and personal income, United States, specified years, 1929-h9 
Then : 199 : 1939 : 1935 : 1929 
i 8 i : 
9 Thousands Thousands Thousands Thousends 
All industries 8 : ae — 
Average full-time and part-time : 
EMpLOyeeB.. 1... eee ec ee cece eeeee bag 48,903 174 
Active proprietors of unincorpo- 5 gaat at 37,029 
rated establishments....... sc00 10,785 10,119 10,5 
Full-time equivalent employees... 46,563 36,038 aes ee 
: Dollars Dollars Dollar: ar 
Average annual earnings per B ee = 
full-time employee...... doucsaodd ae 2,866 1,269 1,153 1,421 
Income S U 


Bureau of Foreign and Domestic Commerce. 


Table 49.- Population, births, deaths, and marriages, United States, specified years, 1900-50 


Item : Unit +: 19590 : iso =: «= 1930 tS 9—“‘( KSC Ot ~~ 1900 
Pomlatlon tata ctsictsveisie sis cieisielaisielslois's’cisteis:s p2ethousands : 150,697 131,669 122,775 105,711 91,972 
Urban erielaseicicisivieie's » ei dieicisisiejefsiocisisie jess’ . Percert. js 39.0 56.5 56.2 51h 15.8 Ce 
UTA Detoistsleisietsioreleleisiere\elsicieleiejs atleialeleysieis : Percent ; 41.0 43.5 43, 48.6 54.2 60.0 
Persons per family...... Miteeten nes cise : 3.4 3.8 re 4.3 AS 4.8 
Per 1,000 persons : 5 
Births......... ataiaeveratate\s\eielejeTersra|e\e'sis1= : Number: ah. 17.9 18.9 23.7 uv al 
: : 9.5 10.7 1ts3 13.0 14-7 17.2 
: 10. 12.1 aD 12.0 10. 5 


1/ Not available. 


Bureau of the Census. 


Table 50.- Floriculture and ornamental horticulture: Establishments, value of sales, payroll, and labor force, United States, 1949 


: Setablishments : Sales : Payroll : Labor force 
R sypene C > per- G sapere :Proprietors: : Paid employees G Total 
$ : 9 : $ : : of unin- :Unpaid : : : G : Per- 
tem 71 ‘Totel): cpap Value : Seater Arount: centage : corporated :family : Tote1 ? Full- : Part-: etuaiia centage 
sEpitionss eed oni: eptiOn :establish- :workers: : time : time : : distri- 
$ rat G 3 : : ments 3 4 G G t bution 
: 1,000 1,000 
: Number Percent dollars Percent dollars Percent umber Number [umber Number Number Number Percent 
Grand total........eee-02 45,786 é 176,372 108,000 68,372 249,323 
Floriculture 3 
Total. .esscces eceeecees 30,678 100.0 1,000,993 100.0 187,753 100.0 31,870 19,282 103,203 73,031 30,172 154,355 100.0 
Wholesale and spa 
retail growers.....: 11,983 39.1 294,312 29.4 93,306 49.7 14,030 9,340 54,584 34,239 20,345 77,954 50.5 
Wholesalers of A 
flowers, bulbs, = 
TOLANES sisieielsveleie e/ei0ie 0S 676 2.2 164,160 16.4 18,350 9.8 500 --- 5,500 5500 --- 6,000 3.9 
Wholesalers of 3 
supplies 1/........: --- --- 25,000 255 --- --- --- --- --- --- --- o-- see 


Retail florists not 
associated with 
GLOWETS..ceceeeeeees LH, 7K9 48.1 377,250 37-7 53,497 28.5 15,840 9,942 30,619 23,292 7,327 56,401 36.5 

Other 1/....2.seee0203_ 3,270 10.6 140,271 14.0 22,600 12.0 1,500 --- 12,500 10,000 2,500 14,000 1 

Ornamentel horticulture : ae: ener az = 


Mota listiiere(cieisie snodnaced 14,516 100.0 502,359 100.0 108,585 100.0 13,916 7,883 _ 73,169 34,969 35,200 94,968 —'100.0 
Wholesale and 8 ; 

retail growers.....: 5,573 36.4 145,422 29.0 50,462 46.5 5,916 3,548 34,455 16,699 17,756 43,919 46.2 
Wholesale selling : 

through whole- $ 

sale establish- 

MENTS. oc esecccvccce $ --- --- 7,523 V5 --- --- --- --- --- --- --- --- --- 
Farm- and garden- 

supply stores......: 15.5 107,364 21.4 2/8,123 7.5 1/2,000 2/335 2/3,714 2/3,270 2/kbh  2/6,0h9 6.4 
Other D/. edie ssc se 46,1 159,934 31.8 ~ 50,000 46.0 6,000 3000 35,000 ~15,000 20,000 5,000 47 4 
Inventory 3/....-...+: --- 82,116 16.3 o-= --- --- -s- --- --= --- === === 


1/ Estimated. 
2/ 30 percent of the total reported for such stores based on commodity analysis of sales. 


3/ Wholesale value of crops sold in 1949 considered as value of inventory for sales of following season. 


Compiled. 
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PART II--PRODUCTION AND DISTRIBUTION OF HORTICULTURAL 
SPECIALTIES, 1949 


HIGHLIGHTS. 


The dollar volume of retail and service trade resulting from the distribution 
of flower, nursery, bulb, and flower- and vegetable-seed crops amounted to more 
than 1 billion dollars in 1949. Floricultural crops accounted for 650 million dol- 
lars of this amount, and nursery, bulb, and flower- and vegetable-seed crops ac- 
counted for the remaining 350 million dollars. 


Retail floriculture contributed one-half of 1 percent of all retail trade 
of the country. Sales of retail floriculture amounted to $4.30 per capita 
and to about $14.00 per family or dwelling unit. Nearly 70 percent of the 
retail trade and of the wholesale value of production is concentrated in 128 
metropolitan areas, which encompass only 239 of the 3,073 counties in the 
United States. 


Ornamental horticultural retail and service sales amounted to one-fourth of 
1 percent of all retail trade of the country. Retail sales of these products were 
$2.30 per capita and about $7.60 per family or dwelling unit. One hundred and 
twenty-eight metropolitan areas accounted for nearly 70 percent of the retail 
trade and nearly 50 percent of the wholesale value of production of these crops. 


At mid-century, population of the United States was 151 million persons, in- 
cluding more than 46 million families or dwelling units (table 51). Income payments 
to individuals amounted to nearly 198 billion dollars, of which about 130 billion were 
spent with retail establishments of the country. 


The wholesale value of flower, nursery, bulb, and flower-seed crops sold amounted 
to 273 million dollars. The estimate of the Department of Agriculture of value of 
vegetable seed production was nearly 27 million dollars. The total of 300 million dol- 
lars as the wholesale value of horticultural-specialty crops, including both floricultural 
and ornamental horticultural crops, was made up of the following: 


Million dollars 


Floriculture 191 
Nursery 71 
Bulbs 9 
Flower seed 2 
Vegetable seed 1/ 27 


1/ From Agricultural Estimates, 


Two regions, the Middle Atlantic and the East North Central, each had about 20 per- 
cent of the population and dwelling units in 1950 and about 22 percent of all retail trade, 
income payments to individuals, and the wholesale value of flower, nursery, bulb, and 
flower-seed crops that were sold. The three Pacific States of Washington, Oregon, and 
California represented about half the population, dwelling units, income payments to 
individuals, and retail trade represented by either of the two geographic divisions 
mentioned above. These three States accounted for more than three-fourths as much 
flower, nursery, bulb, and flower-seed production as was reported for either the Mid- 
dle Atlantic or the East North Central States. 


Table 51.- Marketing information: General, by geographic divisions and States, 1949 


Sn ee, 


: : Income payments $ ° 
Population Dwelling unite : eeicdieiaunie ; All retail trade ; bel peat tat y 
Division and State = : : ee 
: Percentage : : Percentage : : Percentage : : Percentage : Wholesa: 5 nee 
3 Stevan BEI NSE ate a ea sdsatelbuylon ROSES :diatribution: ASA prunes aad Gece HU} 
: Million Million 1, 000 
: Thousands Percent Thousands Percent dollars Percent dollars Percent dollars Percent 
UNITED STATES : 150,697 100.0 46,151 100.0 197,531 100.0 130,521 100.0 273,025 100.0 Wa | 
Geographic G +] i] 
divisions: : Heil 
New England B 9,314 6.2 2,894 6.3 13,2u7 6.7 8,557 6.5 20,504 7.5 WF 
Middle Atlantic :  30,16h 20.0 9,206 20.0 47,826 24,2 28,175 21.6 60,892 22.3 Mie 
E, North Central : 30,399 20.2 9,372 20.3 4h 155 22.4 28,902 22.1 59,788 21.9 Hee 
W. North Central : 14,061 9.3 4,h21 9.6 DESY ( 8.8 13,268 10.2 20,999 7.7 oa 
S, Atlantic : 21,182 14.1 6,020 13.0 21,499 10.9 14,773 11.3 30,871 11.3 il 
E, South Central : 11,477 Tao 3,204 6.9 8,964 4.5 6,418 4.9 10,036 3.7 | 
W. South Central : 14,536 9.6 4,469 9.7 15,652 7.9 10,923 8.4 12” 963 1.7 | 
Mountain + 5,015 3.4 1,616 3.5 6,222 spat 4, 666 3.6 7,55 2.8 
Pacific St ich 9.6 4,950 10.7 22,629 11.5 14, 838 11.4 49,19 18.1 
NEW ENGLAND: A 
Maine F 914 -6 312 raf 1,004 Hy) 756 6 866 5} 
New Hampshire 3 533 oA 192 4 621 43 471 wh 919 3 
Vermont ; 378 oat 123 3 400 +2 338 12 169 a: 
Massachusette 2 4,691 3.1 1,409 3.1 6,892 She) 4,302 3.3 9,706 3.6 
Rhode Island 792 7) 245 =D 15117, 6 716 5 1,407 5 
Connecticut : 2,007 1.3 614 123; 3,213 1.6 1,975 155 7,437 2.7 
MIDDLE ATLANTIC : $ 
New York : 14,830 9.8 4,652 10,1 26, 340 13.3 14,627 12 25,018 9.1 
New Jersey : 4,835 3.2 1,509 3.3 7,018 3.6 4,479 3.4 16,588 6.1 
Pennsylvania : 10,496 7.0 3,045 6.6 14,468 {fas} 9,069 7.0 19,286 Tak 
E, NORTH CENTRAL: E 
Ohio : 7,947 553 2,416 5.2 11,443 5.8 7,373 5.6 17,364 6.4 
Indiane 2 3,934 2.6 1,233 2.7 5,097 2.6 3,532 2.7 8,070 2.9 
Illinois : 8,712 5.8 2,679 5.8 14,107 Tex iH 6.7 19,273 ea 
Michigan . 6,372 4.2 1,980 4.3 9,013 4.6 5,950 4.6 10,357 3.8 
Wisecnsin : 3,435 2.3 1,063 2.3 4,495 253 3, 2k1 255 4,725 AE? 
W. NORTH CENTRAL: - 
Minnesota 5 2,982 2.0 921 2.0 3,603 1.8 2,906 2.2 4,620 1 7. 
Towa : 2,621 Leif 815 1.8 3,301 esi, 2,556 2.0 6,250 233 
Missouri 7 3,995 2.6 1,270 Hit 5,052 2.6 3,568 ay 6,146 253 
North Dakota : 620 wh 177 4 703 =3) 608 2D ahh aii 
South Dakota : 652 an 195 ak 734 a 622 oe 398 ap 
Nebraska 1,326 re) 417 9 1,653 8 1,318 1.0 1,083 4 
Kansas 3 1,905 1.3 626 1.4 2,291 1.2 1,689 3 2,259 8 
S, ATLANTIC: : 
Delaware fe 318 se 97 A 541 33 382 as) 1,221 aD 
Maryland : 2,343 1.6 691 15 3,081 1.5 1,915 ep) 3,810 1.4 
Dist, of Columbia : 802 ae 235 > 1,919 1.0 1,112 8 28 2/ - 
Virginia E 3,317 2.2 905 1.9 3,221 1.6 2,227 1.7 3,130 1.2 
West Virginia : 2,006 e3 5h 1.2 1,928 1.0 1,288 1.0 1,201 4 
North Carolina : 4,062 Ory, 1,059 23 3,349 7, 2,2h9 17, 3,223 1.2 
South Carolina | 2,117 1.4 559 1,2 1,584 8 1,148 9 929 is) 
Georgia : 3, 4u5 253 967 ree 2,928 igs) 2,112 1.6 1,452 a5 
Florida 2 2,771 1.9 961 2.1 2,948 nls 2,340 1.8 15,876 5.8 
E, SOUTH CENTRAL: 8 
Kentucky : 2,945 2.0 821 1.8 2,476 1.2 1,682 1.3 1,439 ab} 
Tennessee 2 3,292 2.2 ge5 2.0 2,858 1.4 2,088 1.6 3,833 1.4 
Alabama : 3,062 2.0 847 1.8 2,313 ie 1,639 1.2 4,101 a5 
Missiseippi 8 2,179 1.4 610 133 1,317 Tf 1,008 8 663 23 
W. SOUTH CENTRAL: : 
Arkansas : 1,910 12 576 aly 1,443 At 1,083 8 954 3 
Louisiana : 2,68h 1.8 780 Ley, 2,647 1.3 1,681 1.3 1,084 4 
Oklehoma ; 2,233 5 715 1.6 2,297 12 1,640 nae 1,852 7 
Texas : 7,711 Sen 2,398 Dae 9,265 4.7 6,519 5.0 9,073 3.3 \ 
MOUNTAIN : Hl 
Montana : 591 an 195 A 787 An 603 2 371 at it 
Idaho : 589 oh 190 4 707 4 582 oh 377 .2 | 
Wyoming : 291 2 93 2 419 22 309 2 89 2/ tat 
Colorado : 1,325 9 438 1.0 1,703 9 1,257 1.0 5, heh 2.0 Hi 
New Mexico : 681 an 200 4 665 a3 478 4 250 1 1} 
Arizona 750 5 2k1 5 839 oh 658 5 298 act i 
Uteh 689 As) 201 A} 825 A 579 4 734 33 ih 
Nevada 160 an 57 mal 277 al 201 a2) 13 2/ ‘Hh 
PACIFIC: : I 
Washington 5 2,379 1.6 815 1.8 3,529 1.8 Pca! Var 5,581 2.0 Hi] 
Oregon : 1,521 150 526 eee 2,095 152 Oot 1.2 7,228 a/ 
California : 10,586 7.0 3,609 7.8 17,005 8.6 11,020 8.5 36,609 13.4 


1] Not including greenhouse vegetables, propagated mushrooms and vegetable seed. 2/ Less than 0.05 percent. 


Bureau of the Census. Hh 
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Floriculture in States.—The Middle Atlantic States and the East North Central 
States together accounted for 50 percent of the wholesale value of floricultural crops 
sold and nearly 48 percent of the retail and service trade of floriculture (table 52). 
The Pacific States accounted for 15 percent of the wholesale value of this kind of crop 
production in the United States and less than 10 percent of the retail sales of flori- 
culture (figs. 2 and 3). 


The wholesale value of the crops produced in Massachusetts, Connecticut, New 
Jersey, Pennsylvania, Ohio, Indiana, Illinois, Florida, Colorado, and California ex- 
ceeded for each State the amounts required to supply the retail trade in the State. 
Production fell far short of sales in New York, Michigan, Wisconsin, the West North 
Central States, the South Atlantic States except Maryland and Florida, East South 
Central States, West South Central States, and in the Mountain States, except Colorado. 


Industry totals for the retail and service trade of floriculture, amounted to $650 
million dollars, of which the wholesale value of crop production was 190 million. Of 
the total value of the retail and service trade of floriculture, about three-fifths was 
done by retail florists not associated with crop production, about one-fifth was done 
by retail growers, and the remaining fifth was done by other retailers such as depart- 
ment and variety stores, supermarkets and vendors (fig. 1). 


The relative sales position of retail growers, retail florists not associated with 
crop production, and of other kinds of retail business making floricultural sales varied 
in different parts of the country. For example, retail growers of the East North 
Central States did a greater share of the total retail floriculture business in those 
States than did retail growers of the Middle Atlantic States in their region. 


Floricultural crops were produced by about 25,000 farmers in 1949, more than 
half of whom had sales of less than $1,000 per farm. (See Appendix table 66.) The 
retail and service trade of floriculture was accomplished by 25,000 establishments, of 
which nearly 15,000 were retail florists not associated with crop production and nearly 
7,000 were retail growers. (See Appendix tables 67 and 68.) The other 3,000 were 
outlets such as department and variety stores. 


Farms with sales of more than $1,000 per farm accounted for more than 98 per- 
cent of the wholesale value of all floricultural crops produced and sold during the year. 
The wholesale value of crops sold by farms with sales in excess of $1,000 amounted 
to an average of $17,500 per farm. 


The average retail grower had retail sales of nearly $19,000 in 1949, whereas the 
average retail florist not associated with crop production had retail sales of $26,000. 
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MARKETING CHANNELS FOR 
FLORICULTURAL CROPS, 1949 


Farm Values Retail Values 


RETAIL RETAIL 
GROWER GROWER 


GROWER 
WHOLESALER 


RETAIL 
FLORIST 


RZY 


COMMISSION 
AND MERCHANT 
WHOLESALER 


U. S. DEPARTMENT OF AGRICULTURE NEG 48700-X BUREAU OF AGRICULTURAL ECONOMICS 


Figure 1.-In this diagram, farm value represents wholesale value to the grower. Information is-not available to 
show the proportions of each of the two kinds of wholesale sales that are made to each of the three kinds of retailing. 
Variation in the amount of service associated with the retail selling of the crops by the three kinds of retail trade 
causes the percentage of retail trade done by retail growers to be disproportionate to the percentage of the farm value 
of the crops that enters into their retail sales. 
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WHOLESALE VALUE OF 
FLORICULTURAL CROPS 


Each State as Yo of Total U.S.,19 49 


PERCENT 


E=] Under 0.5 
ZA 0.5-0.9 
1OS274 
BS 25-4.9 


* LESS THAN 0.05% 


U. S. DEPARTMENT OF AGRICULTURE NEG. 49053-X BUREAU OF AGRICULTURAL ECONOMICS 


Figure 2.- The wholesale value of the floricultural crops sold in 1949 was more than 190 million dollars. More 
than 5 percent of this total was represented by New York, New Jersey, Pennsylvania, Ohio, Illinois, Florida, and 
California. 


i 
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RETAIL AND SERVICE TRADE | 
OF FLORICULTURE HH 

Each State as % of Total U.S., 1949 | 
PERCENT | 

C7] Under 0.5 | | 

0.5-0.9 H 

2.5-4.9 | 

MM 5.0 & over | 


U.S. DEPARTMENT OF AGRICULTURE NEG. 49054-X BUREAU OF AGRICULTURAL ECONOMICS 


Figure 3.-In 1949, the retail trade of floriculture was 650 million dollars. More than 5 percent of this total was 
represented by New York, Pennsylvania, Ohio, Illinois, and California. 
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Table 52.- Marketing information: Floriculture, by geographic divisions and States, 1949 


* Crop production of floriculture : Retail floriculture 
9 : i Total : Retail florists and retail growers 
: Establishments 1/ : Crops 3 2 Total 
Divicion and’State E : : : £ Baten isiments ; — : Estal Pelmente ; Sales 
is : Percent- : Whole- : Percent- : : Percent- : : Percent- : : Percent- : : Percent- 
: Actual : age dis- : sale : age dis- : Actual : age dis- : Actual : age dis- ; Actual : age dis- ;: Actual : age dis- 
: stribution : value :tribution : :tribution : stribution : :tribution : stribution 
‘ : 1,000 1,000 GLZ000% 0. a 
: Number Percent dollars Percent Number Percent dollars Percent Number Percent dollars Percent 
UNITED STATES ;u 100.0 1 100.0 25,000 100.0 650,000 __100.0 21,7 100.0 09,7: 100.0 
Geographic SS Tc 
divisions: : 
New England : 1,229 10.2 16,254 8.5 2,263 9.1 50,485 7.8 1,970 9.1 39,285 Tet 
Middle Atlantic 2 2,750 22.9 48,522 25.4 6,163 24.6 153,827 23.7 5,345 2h.6 120,126 23.6 
E. Horth Central 2 3,339 27-9 46,623 2k 5, 8h2 23.4 155,230 23.9 5,090 23.4 121,460 23.8 
W. North Central : 950 7.9 12,068 6.3 1,826 7.3 57,913 8.9 1,597 7.3 45,313 8.9 
S. Atlantic : 1,170 9.8 22,914 12.0 2,647 10.6 72,525 ni. 2,287 10.5 57,125 11.2 
E. South Central 3 289 24 4,305 2.3 1,082 43 466 45 951 Ky 23,866 4.7 
W. South Central : 343 2.9 4,822 2.5 1,893 7.6 49,899 Tot 1,631 UB 38,699 7.6 
Mountain : 360 3.0 6,671 3.5 Th9 3.0 21,005 3.2 651 3.0 16,805 3.3 
Pacific s225553 13.0 28,723 15.1 2,535 10.1 59,649 9.2 2,208 10.2 47,049 9.2 
HEW ENGLAND: : 
Meine 127 12 760 oh 191 8 3,476 6 165 8 2,716 5 
New Hampshire e 78 6 859 35 125 5 2,466 oh 109 5 1,866 oh 
Vermont : 30 2 133 ol 58 22 1,254 22 52 2 954 2 
Massachusetts : 657 535 8,663 45 1,136 4.6 26,160 4.0 989 4.6 20,260 4.0 
Rhode Island : By ah 788 an 200 8 3,998 6 174 8 3,198 -6 
Connecticut : 253 ect 5,053 2.6 553 2.2 13,130 2.0 482 2.2 10,230 2.0 
MIDDLE ATLANTIC: : 
New York s© 2,177. 9.8 19,624 10.3 2,889 11.5 78,463 12.1 2,506 1.5 61,172 12.0 
New Jersey : 628 5.2 12,349 6.5 1,208 4.8 26,250 4.0 1,048 4.8 20,500 4.0 
Pennsylvania : 945 7.9 2548 8.6 2,066 8.3 49,4 7.6 1,791 8.3 38,454 7.6 
E. HORTH CENTRAL: 3 
Ohio : 1,n19 9.3 13,041 6.8 1,651 6.6 40,380 6.2 1,438 6.6 31,680 6.2 
Indiana : 489 41 6,760 3.6 719 2.9 17,393 2.7 628 2.9 13,603 oT 
Illinois : 752 6.3 16,437 8.6 1,639 6.6 51,082 7.9 1,426 6.6 39,902 7.8 
Michigan 2 5.2 ah 3.4 1,223 4.9 30,281 4.6 1,066 4.9 23,681 4.6 
Wisconsin : 361 3.0 3,841 2.0 610 2h 16,095 2.5 532 2.4 12,595 225 
W. NORTH CENTRAL: : 
Minnesota : 234 1.9 3,060 1.6 366 aleG} 13,033 2.0 320 1.5 10,233 2.0 
Iowa : 193 1.6 2,668 1.4 326 1.3 11,453 1.8 287 153 8,953 1.8 
Missouri 3 22h 1.9 3,999 2.1 552 2.2 17,032 2.6 483 2.2 13,232 2.6 
North Dakota : 23 2 14k2 at 45 2 1,976 23 39 2 1,576 3 
South Dakota : 22 2 229 od: 50 22 1,421 2 2 1,121 2 
Nebraska : 76 6 612 3 161 6 5,096 8 141 6 3,996 8 
Kansas : 178 1.5 1,358 7 326 1.3 7,900 1.2 283 153 6,200 1.2 
S. ATLANTIC: a 
Delaware 5 29 2 367 22 63 2 1,830 a3 56 2 1,430 23 
Maryland 2 172 14 2,775 1.5 398 1.6 10,133 a5) 3he 1.6 75933 1.6 
Dist. of Columbia : ‘T al 2 2 n9 5 6,056 9 103 5 4,756 9 
Virginia : 152 1.3 1,910 1.0 348 1.4 12,254 1.9 269 1.4 9,554 1.9 
West Virginia 88 at 1,003 5 209 8 7,238 eh 183 8 55738 1.1 
North Carolina 169 1.4 2,213 1.2 475 1.9 11,286 V7. 410 1.9 886 ale 
South Carolina 3 ot 480 «2 2h9 1.0 4, et 216 1.0 3,608 ath 
Georgia : 81 af 602 23 366 1.5 10,238 1.6 317 1.4 8,138 1.6 
Florida : 430 3.6 13,536 Tak 420 1.7 8,883 1.4 361 27. 7,083 14 
E. SOUTH CENTRAL: : 
Kentucky i) 8 817 oh 260 1.0 TsT3T 1.2 227 1.1 6,237 1.2 
Tennessee 83 7 1,837 1.0 355 1.4 11,511 1.8 313 1.4 9,411 1.9 
Alabama : 61 5 1,284 aT, 292 1.2 6,533 1.0 256 1.2 5,233 1.0 
Mississippi : 50 oh 316 2 175 Af A 5 155 -7 2,986 6 
W. SOUTH CENTRAL: : 
Arkansas : 31 3 529 3 161 6 3,726 6 138 6 2,926 6 
Louisiana : k6 : 297 2 261 TL 7,057 aed 225 1.0 5,557 Lew 
Oklahoma : 838 at 1,247 6 273 aa 7,127 1.2 234 1.1 5,927 Alea 
Texas : 178 V5 2,749 1.4 1,198 4.8 31,389 4.8 1,034 4.8 2h 289 4.8 
MOUNTAIN: : 
Montana : 35 3 330 22 85 3 3,189 ep) 15 3 2,549 5 
Idaho f 38 3 312 a 5 oh 2,676 ok 82 oh 2,076 oh 
Wyoming : 17 22 89 el 5h -2 1,2h0 22 47 2 Sho 22 
Colorado : 182 1.5 5,103 2.7 222 9 6,088 9 193 9 4,788 1.0 
New Mexico : 2b 2 166 ok Th as} 1,973 3 23 1,573 3 
Arizona : 12 ol: 67 2f 65 3 2,071 3 55 3 1,671 3 
Utah : 50 oh 5 aS 127 BD 3,148 AB} n1 5 2,648 5 
Nevada : 2 ef 2 27 al 660 oY oh al 560 aa 
PACIFIC: 3 
Washington : 267 2.2 3,072 1.6 Uy 1.8 9,885 a5, 389 1.8 7,885 1.5 
Oregon 2 284 2.4 2,547 1.4 338 1.3 7,586 1.2 292 1.4 5 ,886 1.2 
California : 1,002 8.4 23,104 12.1 1,753 7.0 42,178 6.5 1,527 7.0 33,278 6.5 


Contimied - 
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Table 52.- Marketing information: Floriculture, by geographic divisions and States, 1949 - Continued 


a 


Retail floriculture - Contimued 


nnn ene UU nn Sgn EIEN SSSR RRS tee 2c eee 


: Retail florists and retail s - Continued 3 
2 Retail florists : eae etal eceones ere es Other 

Divteion and state : Estebienments : eales : Eotablishments : Seles : Establishments 7: Sales 
: : : A 3 3 OE 5 5 : 8 3 
: : Percent- : : Percent- : : Percent- ; 3: Percent- ; : Percent- : : Percent- 
: Actual : age dis- : Actual : age dis- : Actual : age dis- : Actual : age dis- ¢ Actual : age dis- ; Actual : age dis- 
8 tribution : ztribution : stribution : stribution : stribution : stribution 
: 1,000 1,000 ; : —T,000 


: Number Percent dollars Percent Number Percent dollars Percent Number Rercent dollars Percent 
ae oe : 14,74 100.0 7,2 100.0 6,981 100.0 _—132,k7’ 100.0 3,270 100.0 140,271 100.0 

divisions: : 
New : 1,077 723 25 361 6.7 893 12.8 13,924 10.5 293 9.0 11,200 8.0 
Middle Atlantic : 3,750 25 ot 92,732 24.6 1,595 22.8 27, 39% 20.7 818 25.0 33,701 2h ..0 
E. North Central 2 3,039 20.6 82,415 21.9 2,051 29.4 39,045 29.5 752 23.0 33,770 2h 0 
W. North Central 9 59 28,498 , eo) 733 10.5 16,815 1237 229 7.0 12,600 9.0 
S. Atlantic : 1,733 11.8 43,457 11.5 554 T9 13,668 10.3 360 11.0 15,400 11.0 
E. South Central : 765 5.2 19,312 5 al 186 OT 4,554 3.4 131 4.o 5,600 4.0 
W. South Central : 1,376 9-3 31,413 8.3 255 3-7 7,286 5.5 262 8.0 11,200 8.0 
Mountain : 435 2.9 12,598 3.3 216 3.1 4,207 3.2 98 3.0 4,200 3.0 
Pacific 3 15710 1.6 41,46) 11.0 498 Tok 5585 4.2 327 10.0 12,600 9.0 

NEW ENGLAND: : 
Maine : 50 3 1,054 oe} 5 1.6 1,722 1.3 26 8 700 45} 
New Hampshire 2 ke 33 9716 3 67 1.0 890 7 16 5 600 oh 
Vermont g 23 ne 515 Al 29 4 439 53 6 “2 300 ne 
Massachusetts 3 592 4.0 14,063 3-7 397 Sail 6,197 4.7 147 4.5 5,900 4.2 
Rhode Island 8 107 7 2,136 6 67 1.0 1,062 8 26 8 800 6 
Connecticut 4 263 1.8 6,617 27, 218 Bex 3,613 2.7 72 2.2 2,900 2.1 

MIDDLE ATLANTIC: H 
New York : 1,862 12.6 49,358 13.1 645 9.2 11,814 8.9 383 11.37 17,291 12.3 
New Jersey $ 720 4.9 14,910 4.0 328 47 5,590 4.2 160 4.9 5,750 41 
Pennsylvania : 1,169 7.9 464 15 622 8.9 9,990 10 215 8.4 lo, 7.6 

E. NORTH CENTRAL: 2 
Ohio : TH 54 22,151 5.9 641 9.2 9,529 Tee 213 6.5 8,700 6.2 
Indiana 2 309 2.1 8,268 ene 319 4.6 5335 4.0 91 2.8 3,790 ef 
Illinois :, 1,011 6.8 28,573 7.6 415 5.9 11,329 8.6 213 6.5 11,180 7.9 
Michigan 3 661 ) 15,987 4.2 405 5.8 7,69 5.8 157 4.8 6,600 4.7 
Wisconsin q 261 1.8 7,436 2.0 271 3.9 5,159 3.9 78 2.4 3,500 2.5 

W. NORTH CENTRAL: q 
Minnesota : 139 9 5,160 1.4 181 2.6 5,073 3.8 46 14 2,800 2.0 
Iowa 3 121 8 47h 1.3 166 24 3,919 3.0 39 1.2 2,500 1.8 
Missouri 2 BAT 2.4 10,692 2.9 136 1.9 2,540 1.9 69 2.2 3,800 iT 
North Dakota 8 16 ol 802 2 23 A5} TT 6 6 2 400 3 
South Dakota 2 23 2 796 ae a1 3 325 He 6 2 300 a) 
Nebraska : Th 5 2,334 6 67 1.0 1,662 25.3) 20 6 1,100 8 
Kansas 8 uy 1.0 3,740 1.0 139 2.0 2,460 1.9 43 1.3 1,700 1.2 

S. ATLANTIC: 2 
Delaware 3 33 22 862 22 23 3 568 4 rT 2 400 3 
Maryland : 230 1.6 5,622 1.5 ne 1.6 2,311 1.8 56 ea 2,200 1.6 
Dist. of Columbia 3 98 Py f 4,656 p ys 5 ol: 100 aa 16 5 1,300 9 
Virginia : 199 1.3 6,154 1.6 100 1.4 3,400 2.6 kg 1.5 2,700 1.9 
West Virginia : 104 Gf 3,959 1.0 19 Pet 1,779 163 26 8 1,500 peal 
North Carolina 5 329 2.2 6,709 1.8 81 1.2 2,177 1.6 65 2.0 2,400 IT, 
South Carolina 3 185 223 2,989 8 31 AG 619 5 33 1.0 1,000 at 
Georgia : 259 1.8 6,268 1.7 58 8 1,870 1.4 hg 5 2,100 15 
Florida 3 2.0 6,238 2ST. 65 9 845 6 59 1.8 1,800 1.3 

E. SOUTH CENTRAL: $ 
Kentucky : 158 laa 4,290 1.1: 69 1.0 1,947 1.5 33 1.0 1,500 aunt 
Tennessee 8 259 a 7,954 2.1 5h 8 1,457 alah 42 1.3 2,100 V5 
Alabama 3 15 4,752 253 32 5 481 AG} 36 LL 1,300 9 
Mississippi : 124 8 2,316 6 31 4 670 a5 20 6 700 5 

W. SOUTH CENTRAL: : 
Arkansas 3 13 8 2,558 at 25 4 368 3 23 <1 800 6 
Lovisians : 196 1.3 4, 13 29 oh 591 4 36 LoL 1,500 bk 
Oklahoma : 160 12 4,134 1.1 Th Te 1,793 1.4 39 1.2 1,800 1.3 
Texas : 907 6.1 19,755 5.2 127 1.8 4 53h 3.4 164 5.0 7,100 5.0 

MOUNTAIN: 3 
Montana 3 Ay oS 1,634 Alt 3 oh 915 oT 10 5} 600 oh 
Idaho 2 48 3 1,397 oh 34 5 679 5 13 oh 600 oh 
Wyoming $ 2 07 2 16 a2 233 2 7 4 300 ae 
Colorado : 12) 8 3,579 1.0 69 1.0 1,209 a) 29 9 1,300 9 
New Mexico : 45 3 1,132 As} 19 3 Aree o4 10 7} 400 3 
Arizona : kg ce) 1,652 oh 6 Bil 19 2f 10 23, 400 3 
Utah : 72 a 1,970 5 39 6 678 35 16 5 500 oh 
Nevada 2 22 2 527 ol 2 2/ 33 2/ 3 1 100 ol 

PACIFIC: H 
Washington : 236 1.6 6,220 1.6 153 res 1,665 1.2 55 1.7 2,000 14 
Oregon : 147 1.0 4,438 als 145 2.1 1,448 pa 1.4 1,700 1.2 
California 2 1,327 9.0 30,806 8.2 200 2.8 2,472 1.9 226 6.9 8,900 6.4 


1,000 dollers. 
2/ Less then 0.05 percent. 
Bureau of the Census, 
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Ornamental Horticulture in States.—The Middle Atlantic and the East North Central 
States together accounted for around 31 percent of the wholesale value of ornamental 
horticultural crops which were sold and 40 percent of the retail and service trade of 
ornamental horticulture (table 53). In the Pacific States production was 25 percent of 
the wholesale value of this kind of crop production and in the United States retail sales 
were 10 percent of the national total for ornamental horticulture (figs. 5 and 6). 


Valuewise, production of ornamental horticultural crops was greater in Rhode 
Island, Connecticut, New Jersey, Michigan, Delaware, Florida, Tennessee, Alabama, 
Texas, Washington, Oregon and California than requirements for retail sales in these 
States. Production fell far short of sales in New York, Pennsylvania, Kentucky, 
Mississippi, in the New England States except Rhode Island and Connecticut, the East 
North Central States except Michigan, the West North Central States, the South Atlantic 
States except Delaware and Florida, the West South Central States except Texas, and 
the Mountain States. 


Industry totals for the retail and service trade of ornamental horticulture amounted 
to 350 million dollars, of which the wholesale value of crop production was 82 million. 
Of the total value of the retail and service trade of ornamental horticulture, about 300 
million dollars had to do with nursery stock. Farm-and-garden-supply stores had 
about one-third of this business, about a third was done by retail growers, and the re- 
maining third was done by other kinds of retail business. (Fig. 45 


The relative sales position of retail growers, farm-and garden-supply stores, and 
other kinds of retail business making ornamental horticultural sales varied over the 
Nation. For example, retail growers of the Pacific States did a greater proportion of 
the total retail business in those States than did the retail growers of the Middle 
Atlantic and East North Central States. 


Nursery crops were grown by about 15,000 farmers in 1950, although, more than 
half of them sold less than $1,000 of these products per farm. Reporting production 
and sale of more than $1,000 worth of these crops per farm were 870 bulb farms and 
60 flower-seed farms. Not including many small maintenance operators, the retail and 
service trade of ornamental horticulture was carried on by 12,500 establishments, of 
which 2,250 were farm- and garden-supply stores and 3,500 were retail growers. The 
other 6,750 were outlets such as landscapers, and department and variety stores. 


Farms with ornamental horticultural crop sales of more than $1,000 per farm ac- 
counted for more than 98 percent of the wholesale value of the crops produced and sold. © 
The wholesale value of crops sold by farms with sales in excess of $1,000 per farm 
amounted to an average of $15,000 per farm. 


Retail growers had average retail sales of $23,000 per grower, whereas farm- and 
garden-supply stores had average sales of $47,500 per store for these crops. 


61 


MARKETING CHANNELS FOR 
ORNAMENTAL HORTICULTURAL CROPS, 1949 


Farm Values 


RETAIL 
GROWER 


GROWER 
WHOLESALER 


COMMISSION 
AND MERCHANT 
WHOLESALER 


U.S. DEPARTMENT OF AGRICULTURE 


Retail Values 


RETAIL 
GROWER 


FARM AND 
GARDEN SUPPLY 


OTHER 


NEG. 49055-X BUREAU OF AGRICULTURAL ECONOMICS 


Figure 4.-In this diagram farm value represents the wholesale value to the grower. Information is not available 
to show how much of the two kinds of wholesale sales are made to each of the three kinds of retailing. Variation in 
the amount of service associated with the retail selling of the crops by the three kinds of retail trade causes the per- 
centage of retail trade done by retail growers to be disproportionate to the percentage of the farm value of the crops 


that enters into their retail sales. 
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WHOLESALE VALUE OF NURSERY, BULB, 
AND FLOWER SEED CROPS 
Each State as % of Total U.S., 1949 


WY 3 i , PERCENT 
Y/)} fe Under 0.5 


0.5 -0.9 
1.0—2.4 
BS 2.5-4.9 
MH 5.0 & over 


*LESS THAN 0.05% 


U. S. DEPARTMENT OF AGRICULTU.RE NEG. 49056-X BUREAU OF AGRICULTURAL ECONOMICS 


Figure 5.- The wholesale value of nursery, bulb, and flower seed crops sold in 1949 was more than 82 million 
dollars. More than 5 percent of this total was represented by New York, New Jersey, Ohio, Texas, Oregon, and 
California. 
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RETAIL AND SERVICE TRADE OF 


ORNAMENTAL HORTICULTURE 
Each State as %o of Total U.S., 1949 


PERCENT 


C7] Under 0.5 
05 =019 
1EOm= 224 
2.54.9 
MMB 5.0 & over 


U. S. DEPARTMENT OF AGRICULTURE NEG.49057-X BUREAU OF AGRICULTURAL ECONOMICS 


Figure 6.-In 1949, the retail trade of ornamental horticulture was 350 million dollars. More than 5 percent of 
this total was represented by New York, Pennsylvania, Ohio, Illinois, lowa, Texas, and California. 
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Table 53.- Marketing information: Ornamental horticvlture, by geographic divisions and States, 19h0 


Crop production of ornamental 


horticulture 1 Retail ornamental horticulture 


- 5 Farm- and garden-eupply stores 
: : Total : ani retail grovere 
Diviaionlanistets Establishments = Crops : 3 Total 
: * Estetlishmnte ‘ Sales * Eeteblishmente falas 
: : Percent- : Whole- : Percent-: : Percent- : : Percent-: : Percent- : : Percent- 
: Actual : age die- : sale : age dis-: Actual : age dis- : Actual : age dis-: Actual : age dis- : Actual : age dis- 
5 ztribution : value _:tribution: tribution : :tribution: zstribution : : tribution 
: 1,000 1,000 1,060 
: Number Percent dollars Percent Number Percent dollars Percent Number Percent dollars Percent 
UN? STATES 25,573 100.0 82,116 100.0 12,500 100.0 0,000 190.0 5,811 106.0 190,066 100.9 
Geogr c : WSS) i ae 
divi ons = 
New England : 232 4,2 4,250 5.2 B41 6.7 20,058 5.7 238 hi 7,258 3.8 
Middle Atlantic : 678 1222 12,371 15.0 2,340 18.7 70.254 20.1 665 11.4 21,54 16.8 
E. North Central : 1,146 20.6 13,166 16.0 2,765 22.1 71,4583 20.5 1,224 21.1 33, 283 47.5 
W. North Central : 35k 6.3 8,931 10.9 1,134 9.1 52,986 15.1 665 11.b 38,586 20.3 
S. Atlantic : 739 13.3 7,957 9.7 1,773 14.2 40,849 shay; 1,036 17.9 23,249 12.2 
E. South Central : 365 6.5 5,722 7.0 733 5.9 20,285 5.8 465 8.0 13,885 Te3 
W. South Centrel : 588 10.5 8,141 3.9 1,054 Bu 29, 89k 8.5 523 9.0 17,094 9.0 
Mountain : 141 2.5 883 Te! 342 2.7 7,956 2.3 1u1 2.4 3,156 nT. 
Pacific 1,330 23.9 20,696 25.2 1,518 12.2 36,036 10.3 85h 14.7 21,702 11.4 
NEW ENGLAND: 
Maine : 9 2 107 art ip) 5 1,728 25 au ai 928 sS) 
New Hampshire : 14 2 60 ol 50 a 1,096 Sst 16 33 496 3 
Vermont E 12 2 37 3/ 28 +2 707 +2 15 3 407 +2 
Massachusetts : 70 1.3 1,043 1.3 373 3.0 9,473 2.7 72 12 2,773 1.4 
Rhode Island : 22 4 619 8 73 6 1,585 a 19 3 585 a5} 
Connecticut : 105 SO 2,385 2.9 ake 1.9 5,468 1.6 95 1.6 2,068 Teg 
MIDDLE ATLANTIC: : 
New York : 277 5.0 5,394 6.6 1,046 8.4 33,109 9.5 258 4b 13,409 7.1 
New Jersey : 185 3.3 4,239 Sel: 478 3.8 13,556 3.9 151 2.6 6,956 3.7 
Pennsylvania : 21 3.9 2,738 323 816 6.5 23,589 6.7 256 Ly 11,489 6.0 
E, NORTH CENTRAL: : 
Ohio : 32h 5.8 4, 323 Des, 791 6.3 19,892 Dot/ 358 6.2 9,992 5.2 
Indiana : 163 2.9 1,310 1.6 411 3.3 9,962 2.8 22k 3.8 5,662 3.0 
Illinois C 233 4.3 2,836 3.4 717 DoT 20,471 5.9 277 4.8 Ta Gn ul 
Michigan : 326 5.9 3,813 4.6 581 4.7 15,056 4.3 260 45 7,556 4.0 
Wisconsin : ) 1.7 884 1! 265 eal 6,301 1.8 105 1.8 2,301 1.2 
W. NORTH CENTRAL: 2 
Minnesota : 80 1.4 1,559 1.9 212 1.7 8,806 2.5 118 2.0 5, 606 2.9 
Iowa : FL ask 3,582 4k 320 2.6 18,472 523 2ho kl 15,572 8.2 
Missouri G 61 Ved 2,147 2.6 255 2.0 13,042 3 off 115 2.0 8,742 4.6 
North Dakota : 13 2 102 Bil 35 AS} 1,739 5 21 4 1,239 att 
South Dakota : 8 zal 169 se 4h wh 2,486 7) 30 oe) 2,186 Tet 
Nebraska : 32 -6 471 -6 101 8 4, 32h 1.2 61 1.0 3,024 1.6 
Kaneas : 83 425 900 Der! 167 nes 4,117 1.2 80 1.4 2,217 1.2 
S. ATLANTIC: c 
Delaware : un .2 854 150 36 3 1,092 3 22 4 592 23 
Maryland . 70 1.3 1,035 123 2h1 1.9 6,533 1.9 127 2.2 3,933 2.1 
Dist. of Columbia: --- --- --- --- ho 3 1,577 4 6 aol 177 al 
Virginia : 67 ase 1,220 15 197 1.6 6,128 1.8 7 7, 3,128 1.6 
West Virginia : 30 ES 198 2 89 ot 2,371 sil 35 6 571 3 
North Carolina : 103 1.8 1,010 1.2 338 2.7 7,466 2.1 204 3.5 4,766 2.5 
South Carolina ; 67 tee 4g 6 173 1.4 2,895 8 106 1.8 1,795 Are. 
Georgia : 98 1.8 851 1.0 26 2.0 5,819 ae 146 2.5 3,419 1.8 
Florida 2 293 Se) 2,339 2.9 413 353 6,967 2.0 293 arp 4, 867 2.6 
E. SOUTH CENTRAL: $ 
Kentucxy = 48 9 562 SM 148 1.2 4,312 1.2 81 1.4 2,512 1.3 
Tennessee 2 151 257 1,996 2.4 222 1.8 6,091 1.8 135 2.3 3,691 1.9 
Alabama : 130 2.3 2,817 325 216 1.7 5,348 5) 1hke 2.5 3,948 Oak 
Mississippi : 36 -6 347 an 147 1.2 4,534 1.3 107 1.8 3,734 2.0 
W. SOUTH CENTRAL: $ 
Arkansas : ke 8 425 y) 101 .8 2,7ho 8 54 9 1,740 ae) 
Louisiana : 95 EG/ 787 1.0 190 15) 5,229 1.5 116 2.0 3,429 1.8 
Oklahoma 2 6h a est 605 of 150 V2 3,628 1.0 69 1.2 1,528 8 
Texas : 387 6.9 6,325 Tet 613 4g 18,297 5.2 28h 4g 10,397 BEp) 
MOUNTAIN : : 
Montana 3 10 32 kd a 31 23 839 +2 n 2 239 1 
Idaho : 13 2 65 a 41 BS) 894 oS} 14 2 29h 2 
Wyoming : --- --- --- --- 14 ol 316 al 1 3/ 16 3/ 
Colorado : kg a) 320 wh 103 -8 2,268 -6 43 AU 868 ~5 
New Mexico : 18 35} 83 al ho 23 893 os} 20 oA 393 3 
Arizona : 32 6 231 =3 53 4 1,497 oh 33 6 997 a) 
Utah : 16 3 136 ol 51 oh 1,030 3 17 “3 330 .2 
Nevada 3 3 3/ 1 3/ 9 xt 218 1 2 3/ 18 3 
PACIFIC: : 
Washington : 201 3.6 2,509 3.1 22h 1.8 4,313 1.2 110 1.9 2,074 nleal 
Oregon : 4g 8.1 4,681 527 254 2.1 4,160 1.2 160 2.8 2,20 1.2 
California : 680 12.2 13,505 16.4 1,040 8.3 27,563 7.9 584 10.0 17,388 9.1 


Continued- 
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Table 53.- Marketing information: Ornamental horticulture, by geographic divisions and States, 1949 - Continued 


Retail ornamental horticulture - Continued 


Farm- and garden-supply stores and retail growers - Continued 


Divicioniam state Farm- and garden-supply stores ‘ Retail growers 2/ : Other 
E : : H — 
: decile : Sales ; Establishments F Sales : Eetablishments ° Sales 
H : Percent- : : Percent-: : Percent- : : POLGoiLa | EEE Po SSSa coe 
: Actual : age dis- : Actual : age dis-:; Actual : age dis- : Actual ; : reread: be shercents 
: : H 3 : age dis-: Actual : dis- : A 4 
; Ee atiiees ; : : ; : age : Actual : dis- 
i ribution = tribution: :tribution : 5366 :tribution: tribution ; $ seibeeicn 
: Number Percent dollars Percent Number Percent dears Percent Number Percent rates Per t 
Nima REE iNESe Casa are! yGeak seo Sk ee ee ee | eESOME 
UNITED STATES 32,254 __100.0_107,364 __100.0_3,557__100.0__62,702__100.0 __6,689___100.0__159,934 100.0, 
Pasaraphic # Ba Bol 200.0 NOT, 30 20D 50] 900-0 82 702 100.0 6,689 _ 100.0 __159,934 100.0 
divisions: H 
New England H 45 2.0 2,600 2.4 193 4 4,6 
Middle Atlantic : 173 Teil: 16, 61h 15.5 492 oe rere) Rate at me aore eo 8.0 
E, North Central : 440 19.5 17,873 16.6 784 22.0 157410 sare Hae ae 38, 400 24.0 
W. North Central : 380 16.9 26,267 24.5 285 8.0 12° 319 ee Pes es Eeed 2.0 
S, Atlantic : 462 20.5 =: 13, 268 12.4 57h 16.1 9,981 «12.1 737 Wo) ad pes os 
E, South Central : 260 11.5 10,699 10.0 205 5.8 37186 3.9 266 a 17,600 11.0 
W. South Central : 197 8.7 10,244 9.5 326 9.2 6,850 8.3 sai sie 6,400 4,0 
Mountain : 25 Ted 1,076 1.0 116 3.3 2,080 2.5 201 i aoe ae 
Pacific : 272 12.1 8,723 8.1 582 16.4 12,979 15.7 664 F ai 

EW ENGLAND: 3 , . 9.9 14, 334 9.0 
Maine : 14 6 g1e <6 7 2 16 
New Hampshire: 6 <3 386 4 10 al 110 EA zn ss c 
Vermont : 5 a2 312 “3 10 3 95 an 13 *2 300 Se 
Massachusetts ©: 110 wh 509 5 62 1.7 2,26 2.7 301 4.5 6,700 ule 
Rhode Islend 2 ial 129 eT 7 5 456 5G 54 8 1,000 iG 
Connecticut : 8 wh 352 a5 87 2.4 1,716 2.1 147 2.2 4 i 

MIDDLE ATLANTIC : : , i . ele si 
New York : 64 2.9 6,014 5.6 194 BE) 7,395 8 88 
New Jorsey : 32 1k 3,133 2.9 119 3.3 3,823 We ey ee sees ee 
Penneylvania eee 7 3.4 7,467 7.0 179 5.0 49 560 8.4 ; Hy 

E, NORTH CENTRAL: : 2 s : 12,100 7.6 
Ohio : 103 4.6 4,355 4,0 255 Tae, 5,637 6.8 4 
Indiana : 96 4.2 3,965 BST 128 3.6 1,697 2.0 187 ae pee Be 
Illinois ff 0933 5.9 5,303 9 hh 0 27468 3.0 4ho 6.6 12,700 7.9 
Michigan 57 6h 3.6 3, 204 3.0 179 5.0 4, 352 5.3 321 4.8 7,500 . 
Wisconsin : 27 1.2 as 1.0 78 2.2 1,255 1.5 160 2k 4 00 a 

W. NORTH CENTRAL: =: ’ ; : id a2 
Minnesota : 53 253) 3,620 3.4 65 1.8 1,986 2.4 4 
Towa : 178 7.9 12,023 11.2 62 1.8 335h9 4.3 20 ey ae a 
Missouri : 60 2.7 448k 4.2 55 1.6 17258 5.2 1h0 2.1 4” 300 2.7 
North Dakota : 9 v4 659 6 12 3 580 “7 1k ‘2 500, 3 
South Dakota : 23 1.0 1,751 136 7 2 435 5 1h "2 300 "2 
Hebracke : 35 1.6 2,416 2.3 26 7 608 7 ho ‘6 1,300 ‘8 

a pesreeels 22 1.0 1,314 1.2 58 1.6 903 27 87 1.3 1,900 172 
Delaware : 13 6 295 <3 9 +2 297 A 14 2 00 
Maryland 2) 70 3.1 1,961 1.8 57 anG 1,972 2.4 14 1.7 soe sr 
Dist. of Columbia: 6 a UT 12 = — — —_ 3h Bs, 1,400 "9 
Virginia : 39 17 1,665 1.5 58 1.6 1,463 1.8 100 1.5 37000 1.9 
Weet Virginia 8 3 12h a 27 “7 47 5 54 18 1; 800 rit 
North Carolina : 127 5.6 3,724 3.5 Tilt 2.2 1,042 3 134 2.0 2,700 1.7 
South Carolina : 4g 252 1,310 2 57 1.6 485 -6 67 L0 1,100 “7 
Georgia : 69 3.1 1,988 1.9 77 Bra 1,431 ay, 100 1.5 2,400 1.5 

4 piloriie, : 81 3.6 2,02k 1.9 212 6.0 2,843 3.4 120 1.8 2,100 153 
Kentucky : 41 1.8 1,798 v7 4O a Reet 714 9 67 1.0 1,800 p io 
Tennessee fs (2) 3.2 2,762 2.6 62 1.8 929 ee 87 13 2,400 155. 
(ae j : ee 3.0 2,860 2.7 15 2.1 1,088 aes 7h rea 1,400 9 

ssissipp : 3.5 3,279 3.0 28 8 4 6 4O : 

W. SOUTH CENTRAL: : ze : iti ne 
Arkansas 3 2h 1.0 1,365 A353. 30 oe] 375 2 47 oT 1,000 6 
Louisiana : 59 2.6 2, 9h a7 57 1.6 485 .6 7h 1:2 1,800 2.1 
oehom : Pa ee is re - 15 761 9 81 1.2 2,100 153 

xa 3 F Sod! 6 185 Sie »229 6. 2 4, ,900 . 

a : 5 3 329 9 7,9 5.0 
Montana : 4 2 154 12 7 22 85 1 20 53 600 A 
Idaho : 3 al 150 ail n 33 14h 2 27 4 600 oh 
Waning : 1 3/ 16 3/ <2 — --- --- 13 2 300 2 
Colorado : 6 53 255 2 37 1.0 613 Ti 60 9 1,400 9 
New Mexico : 3 Fal 154 qc 17 aD 239 aS) 20 73 500 3 
Arizona : 5 23 235 2 28 8 762 9 20 3 500 3 
Utah : 3 Ht n2 1 14 4 218 3 34 5 700 aN 

aaa : --- --- --- --- 2 rp 18 3/ {f ol 200 1 

"Washington : 26 1.2 852 8 8b 2.4 1,222 1.5 4 1.7 2,239 1.4 
Oregon : 39 Ve, 1,234 Ley 121 3.4 1,006 1.2 gh 1.4 1,919 1.2 
California 21. (207, 9.2 6,637 6.2 377 10.6 10,751 13.0 456 6.8 10,175 6.4 


v/ Nursery, bulb, and flower seed crops, excluding establishments with sales of less than 1,000 dollars. 2] Nursery, only. 3/ Less than 


0.05 percent. 
Bureau of the Census. 
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Summary Data for Horticultural Specialties in States.—The wholesale value of 
flower, nursery, bulb, and flower- and vegetable-seed crops sold in 1950 was 300 mil- 


lion dollars. The retail and service trade resulting from the distribution of these 
commodities amounted to a billion dollars (tables 54 and 55). 


Commercial floriculture was responsible for nearly two-thirds of each of these 
values. Commercial ornamental horticulture, which includes nursery stock, bulbs, and 
flower and vegetable seed, accounted for the remaining third (fig. 7). 


The dominant position of floriculture in relation to ornamental horticulture varies 
in different parts of the country (figs. 8 and 9). In the West North Central States, the 
seeming preponderance of retail sales of ornamental horticultural products compared 
with those of floriculture arises from the existence of large selling organizations in 
this region which market nursery stock in other regions. 


Retail sales of floricultural crops in 1949 amounted to one-half of 1 percent of all 
retail trade of the country. Sales averaged $4.30 per capita, or about $14.00 per 
family or dwelling unit. The wholesale value of these crops amounted to 29 percent of 
the value of retail sales. 


Retail sales of ornamental horticultural crops amounted to one-fourth of 1 percent 
of all retail trade of the country, sales averaging $2.30 per capita, or about $7.60 
per family or dwelling unit. The wholesale value of these crops represented 24 percent 
of the value of retail sales. 


Data on sales per capita and per dwelling unit may be considered as applicable for 
any given area, even though the actual consumers may live outside the area, State, or 
region. This is particularly true for ornamental horticultural crops, and even more 
specifically for nursery stock from such West North Central States as Minnesota, 
Iowa, and Missouri, where mail-order selling is especially large. 


Sales per capita or per dwelling unit were less than the national average in most 
States of the South Atlantic, East South Central, West South Central, and Mountain 
Regions. However, in many of these States, retail sales of floricultural and ornamental 
horticultural crops were almost as large a percentage of total retail trade as was true 
for the country as a whole. 
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MARKETING CHANNELS FOR 
HORTICULTURAL SPECIALTY CROPS, 1949 


Farm Values Retail Values 


RETAIL RETAIL 
GROWER GROWER 


GROWER 


i] 

I 

1 RETAIL FLORIST 
WHOLESALER | 


SUPPLY STORE 


Yyn9 so Yi; Yifyyyy 
“yy ¢ Yj Y 
WH yy —Y yy Y 
SS FARM AND GARDEN Yy Lj Yj Yj 
”:™ pf 
Yy j 


COMMISSION 
AND MERCHANT 


. d 
HOLESALER OTHER 


U.S. DEPARTMENT OF AGRICULTURE NEG. 49058-X BUREAU OF AGRICULTURAL ECONOMICS 


Figure 7.-In this diagram, farm value represents the wholesale value to the grower. Information is not avail- 
able to show how much of the two kinds of wholesale sales are made to each of the four kinds of retail trade. Varia- 
tion in the amount of service associated with the retail selling of the crops by the four kinds of retail trade causes the 
percentage of retail trade done by retail growers to be disproportionate to the percentage of the farm value of the crops 
that enters into their retail sales. 
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WHOLESALE VALUE OF HORTICULTURAL | 
SPECIALTY CROPS 


Each State as % of Total U.S.,1I9 49 


PERCENT 
E=] Under 0.5 


eee 


«25-49 
5.8) Me 5.0 & over 


*/ESS THAN 0.05 % 


U. S. DEPARTMENT OF AGRICULTURE NEG. 49059-X BUREAU OF AGRICULTURAL ECONOMICS 


Figure 8.- The wholesale value of the floricultural, nursery, bulb, and flower-seed crops sold in 1949 was over 
273 million dollars. More than 5 percent of this total was represented by New York, New Jersey, Pennsylvania, Ohio, 
Illinois, Florida, and California. 
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RETAIL AND SERVICE TRADE OF 
FLORICULTURE AND ORNAMENTAL 
HORTICULTURE 
Each State as %o of Total U.S.,19 49 


U. S. DEPARTMENT OF AGRICULTURE NEG. 49060-X BUREAU OF AGRICULTURAL ECONOMICS 


Figure 9.-In 1949, the retail trade of the horticultural specialties amounted to 1 billion dollars. More than 5 per- 


‘cent of this total was represented by New York, Pennsylvania, Ohio, Illinois, Texas, and California. 
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Table 54.- Marketing information: Horticultural specialties, by geographic divisions and States, 1949 


Retail and service trade 


: Total horticultural specialties 3 Floriculture : Ornamental horticulture 
Division and State * Establishments * Sales > Establishments * Sales * Establishments ° 

: 3:Percent- : sPercent- : :Percent- ; 3:Percent- 5 3:Percent- ; 

: Actual :age dis- : Actual :age dis- : Actual :age dis- : Actual :age dis- : Actual sage dis- 3 

3 stribution ;: stribution : :tribution : stribution : stribution : 


Sc a on aera hae ain 00) bene an men) aE e.g Sees map a tie a eee 


> 
: Number Percent dollars Percent Inmber Percent dollars Percent Number Percent 


UNITED STATES z 100.0 1,000,000 _100.0 000 100.0 650,000 100.0 12 100.0 
Geographic : 
divisions: 3 
New England : 3,104 8.3 70,543 7.0 2,263 9.1 50,485 7.8 841 6.7 
Middle Atlantic : 8,503 22.7 224,081 22.4 6,163 24.6 153,827 23.7 2,340 18.7 
E. North Central : 8,607 22.9 226,913 22.7 5,012 23.4 155,230 23.9 2,765 22.1 
W. North Central : 2,960 8.0 no, ui. 1,826 7.3 57,913 8.9 1,134 9.1 
S. Atlantic : 4,he0 1.8 3,373 1.3 2,647 10.6 72,525 ph ial 1,773 14.2 
E. South Central : 1,815 4.8 49,751 5.0 1,082 4.3 29, 45 733 5.9 
W. South Central : 2,947 7.8 79,794 8.0 1,893 7.6 49,899 Tea 1,054 8.4 
Mountain : 1,091 2.9 9962 2.9 Th9 3.0 21,005 3.2 Zhe 2.7 
Pacific =: 4,053 10.8 95,685 9.6 2,535 10.1 59,649 9.2 1,518 12.2 
NEW ENGLAND: 2 
Maine t 266 -7 5, 20k 5 191 8 3,476 6 5 6 
New Hampshire : 175 5 3,563 3 125 B 2,466 oA 50 4 
Vermont 86 3 1,961 ne 58 B 1,254 -2 28 ne 
Massachusetts : 1,509 4.0 35,633 3.6 1,136 4.6 160 4.0 313 3.0 
Rhode Island sentO73 oT 583 5 200 8 3,998 6 B .6 
Connecticut z 795 2.1 55 1.9 553 2.2 13,130 2.0 ake 1.9 
MIDDLE ATLANTIC: 3 
New York 2 3,935 10.5 111,572 1 2,889 1.5 78,463 12.1 1,046 8.4 
New Jersey 3. as 4.5 39,805 4.0 1,208 4.8 26,250 4.0 478 3.8 
Pennsylvania : 2,882 7.7 72,704 7.3 2,066 8.3 49,104 7.6 816 6.5 
E. NORTH CENTRAL: : 
Ohio : 2,442 6.5 60,272 6.0 1,651 6.6 40,380 6.2 791 6.3 
Indians : 1,130 3.0 27,355 2.7 T19 2.9 17,393 2.7 4 3.3 
Illinois : 2,356 6.3 71,553 7.2 1,639 6.6 51,082 7.9 717 5.7 
Michigan : 1,804 4.8 45,337 45 1,223 ae) 30,281 4.6 581 4.7 
Wisconsin 3 875 2.3 7396 2.3 610 2.4 16,095 2.5 265 2.1 
W. KORTH CENTRAL: : 
Minnesota : 578 1.6 21,8h0 2.2 366 15 13,033 2.0 212 ny ¢ 
Iowa : 646 INT, 29,925 3.0 326 1.3 11,453 1.8 320 2.6 
Missouri t 807 2.2 30,074 3.0 552 2.2 17,032 2.6 255 2.0 
North Dakota : 80 Be 3,715 oh 45 2 1,976 23 35 3 
South Dakota : coy 3 3,907 oh 50 2 1,421 43 yy 4 
Nebraska : ©6262 Ti 9,420 9. 161 -6 5,096 8 lol 8 
Kansas : 493 13 12,017 1.2 326 1.3 7,900 1.2 167 1.3 
S, ATLANTIC: : 
Delaware : 99 3 2,921 3 63 se 1,830 cs} 36 cI 
‘land 639 TES f 16,666 TOT. 398 1.6 10,133 1.5 ahi 1.9 
Dist. of Columbia 159 ok 7,633 8 9 25 6,056 9 ho 3 
Virginia : 545 5 18,381 1.8 348 1.4 12,254 1.9 197 1.6 
West Virginia : 298 8 9, 9 209 8 7,238 1.1 89 Atl 
North Carolina : 813 2.2 18,752 1.9 475 1.9 7286 1.7 338 2.7 
South Carolina : 42 V2 TD 7 2h9 1.0 4,608 Ae 173 1.4 
Georgia : 612 1.6 16,057 1.6 366 1.5 10,238 1.6 246 2.0 
Florida : 833 2.2 15,850 1.6 420 INT, 8,882 1.4 413 3.3 
E. SOUTH CENTRAL: : 
Kentucky 408 1.1 12,048 al 260 1.0 7,737 q52 148 1.2 
Tennessee : 517 1.5 17,602 1.8 355 14 n,50. 1.8 222 1.8 
Alabama : 508 1.4 11,881 1.2 292 132 6,533 1.0 216 1.7 
Mississippi : 322 8 8,220 8 175 ot 3, a5) 147 aly 
W. SOUTH CENTRAL: : 
Arkansas : 262 oti 6,466 ati 161 6 3,726 6 101 8 
Louisiana 3 451 1.2 12,287 ah 261 LL 7,057 ales 190 5 
Oklahoma : 423 ae 11,355 ad! 273 area 7,727 al 150 1.2 
Texas 2 2,812! 4.8 9 , 686 5.0 1,198 4.8 31,389 4.8 613 4.9 
MOURTAIN: $ 
Montana 3 16 3 3,989 4 85 3 3,149 5 31 33 
Idaho e 136 «3 3,570 4 95 4 2,676 4 4a 3 
Wyoming : 68 <2 1,556 oak 5h <2 1,2h0 2 14 eat 316 
Colorado ; 325 9 8,357 8 222 9 6,088 9 103 8 
New Mexico : ni 3 2,866 3 Th 3 1,973 3 ho 3 
Arizona 2 118 3 3,568 oh 65 33 2,071 3 53 4 
Utah : 178 5 4,178 oh 127 5 3,148 5 51 oh 
Nevada : 36 a 878 ol: 27 ot 660 eal 9 a: 218 
PACIFIC: : 
Washington : 668 1.8 14,198 1.4 Udy 1.8 9,885 1.5 22h 1.8 
Oregon : 592 1.6 11,745 1.2 338 1.3 7,586 1.2 254 2.1 4,160 
California : 2,793 Tod 69,741 7.0 1,753 7.0 42,178 6.5 1,040 8.3 
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Horticultural specialties, analysis by geographic divisions and States, 1949 


Table 55.- Marketing information: 
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1/ No crops reported, 


Bureau of the Census. 
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Horticultural Specialties in Standard Metropolitan Areas.—Among the 3,073 counties 


of the United States, 239 were designated in 1950 as standard metropolitan areas (fig. 
10). This group of counties had 54 percent of the Nation’s population and dwelling 
units, more than 61 percent of all retail trade, and 68 percent of all retail floricultural 
sales. In terms of wholesale value, these counties produced and sold 68 percent of 

all floricultural crops. These data are shown in tables 56 and 57. These areas ac- 
counted for nearly 54 percent of total retail sales of floricultrual crops by retail 
growers in the nation and for over 73 percent of the sales of retail florists not as- 
sociated with crop production. 


The standard metropolitan areas accounted for 64 percent of all ornamental horti- 
cultural sales in 1950 and nearly 48 percent of the wholesale value of nursery crops 
which were produced and sold (tables 58 and 59). These areas also accounted for 53 
percent of all retail sales of nursery crops by retail growers. 


Even less than with the data for States and regions can the data for sales per capita 
or per dwelling unit in metropolitan areas be considered completely accurate. This 
information can only be looked upon as approximate measurements for the given 
market. Some areas show very high per capita or per dwelling-unit expenditures be- 
cause sales of establishments within the metropolitan area include the spending of 
consumers who live beyond the boundaries of those markets. This situation is more 
pronounced in predominantly rural States and those in which the retail and service 
trade in horticultural specialties is provided mainly by establishments located in 
widely scattered metropolitan areas or markets. 


Non-Metropolitan Counties Important for Crop Production.—In addition to the 


metropolitan economic areas, 19 other counties had wholesale values of floricultural 
crop production amounting to $500,000 or more (table 60). These additional counties 
produced 12 percent of the wholesale value of floricultural crops in the country. They 
and the metropolitan economic areas together turned out more than 80 percent of the 
wholesale value of all such production in the Nation. 


In addition to counties in metropolitan economic areas, 44 other counties had 
nursery-crop production with wholesale values of $150,000 or more. These additional 
counties accounted for 27 percent of the wholesale value of nursery crops produced in 
the country. This group and the metropolitan economic areas, together produced 
more than 75 percent of the national total, as measured by wholesale value. 
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STANDARD METROPOLITAN AREAS, 1949 


U, S, DEPARTMENT OF AGRICULTURE NEG, 48701-H BUREAU OF AGRICULTURAL ECONOMICS 


Figure 10.-Of the 3,073 counties in the United States, 239 make up 128 markets or metropolitan areas. In 1949 
this group of metropolitan areas accounted for 54 percent of the population and dwelling units, more than 61 percent of 
all retail trade, and nearly 70 percent of the retail and service trade of floriculture and ornamental horticulture. 
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List of counties in each standard metropolitan area 


State 


ee ee 8 oe 


Market 


oe 0 00 oe 


County or counties 


Alabama 


ee cerecccsescscsesccsscvosescesececce 


ATAZONE cececcccccccccccerccccccececescscesce 
Arkansas cecsccccsccee 
California 


oceececsecesecscce 


Po coseceeosccsecccsocsossosseseses 


Colorado 


ee eeecerecroseserocossesesesescesese 


Connecticut 


ee cer eereeseserosesscccesesessoes 


Delaware 


ee oreecesccccsseseserescessesoseesce 


District of Columbia**sessecceccscccscccscoce 


FLOTAida wcseecccesccccccceccccccscecescccoecs 


Georgia cecccicoccccicvcceseseceesceaesceccccie 


Idaho .eece eecceerceccceescceccsessessce 


TLLin0ls wccccccvcccccccccccccccccccccnccccce 


TOWA ccccccccccccccccccccccccccccccccccccesce 


Kansas 


Becescccesccesecsecesesaseseeseessoeses 


Kentucky ccccccccccccscccccccecccesccecceccce 


Louisiana ..ccccccccscccccccccccccccccsccccce 


Maine cccccccccccccccccccccccccccccccccecoecs 


Maryland ..ccccccccccccccccccccccccscccceccce 


Massachusetts ..cccccccccccccccccccccccccccce 


Michigan ccccccccccccccccccccccccesccoscoscen 


Minnesota ccccccccccccccccccscccecccccccccces 


MIsSSIsSGIppl ccccccccccccecccccccessccsccecece 
Missouri 


Peer eee roe sceseseeesceesesseeeseeeee 


Montana 


See eceesocceesescossescesesssesesess 
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Birmingham .cccccccccescvccccccecscoscccccices 


Little Rock ..cccccccccccccccccccccccccccccs 
San Francisco, 
Oakland ..ccccccccccccccccccccccccccccccccs 


San JOBE ceocccccccccccccccccccccccccoccccese 


SAQCTAMENEO ccccccccccccccccccccccccccccccccs 
SCOcKton cccccccccccccccccccccvcccccccccccce 
FYEENO ccccccccccccccccccccccecccccccccscoce 
LOB Angeles .occcoccccccvccnccccccccccccccce 
San Diego ....... 
San Bernardino .. 
Denver 


Peer oeeceressccesreseece 
ee cece ceccrcccscssceseces 


Peewee reescceccssceserececeseescseecs 


New Haven ..... 
Hartford ...... 


WilmINGtON: isjalsisleicie.sisejelejsie's sleieisielsisieleveisie|sieleletes 
Washington, De Ce scccccccccccccccccccccccce 


eee e ere cescaserescesesece 


Cece corer scesesscssccses 


Jacksonville 
Tampa-St. Petersburgecacccccessccccccccccece 
Miami 
Atlanta .....6. 
COLUMbus cecrecccccsccccccecesccsecverccsece 


Peer ceccecccereccesosseseseeesesseeecs 


Savannah 


Bee oreeecesccesscecssoeceseseaseoes 


Davemport, Iowa; Rock Island= 
Moline, Ill. .cccccccccccccccccccccccccccce 


CHICARO cicccccccceccocesscecsoscioss sleeciccices 


PeOrda cccccccccccsccccccvccccccccccccccccce 


Springfield oo ois scccccccccclwcccccsccccenceue 
South Bend .cccccccccccccccccccsccccccccsccce 


Fort Wayne ...c... 
Indianapolis .. 
Evansville 
Sioux CIty ..ccccccccccccsccccccccccscccsece 
Des Moines .....- 
Wichita sccccccce 
Kansas City ccccccccccccccccvccccccccccccces 


Petco reese erecescrsesece 
Coe eee eee ee sores seeeere 


seee Poe eecererercccesesceses 


LOvIsSVALLe cccccccccccccccscvcccccccceccccue 


SHYEVEPOTE ccccccccccccccccce cccscccccccece 
New Orleans ..cccccccccccccccccccccccsccsces 
Portland ccccccccccccveccccccccccccccscccses 
Baltimore .ccccccccccvcccccccccccccvsccscece 


Springfield .sscccccccccccccccccceccocacecce 
WOrcester wcccccccccvccccesccccscccesesscces 


BYOcktOn ccccccccccccccccccccccccccccccsccce 
Fall River .cccccccccccccccccccccecccccccces 
Saginaw .ecccccccccccee 
Grand Rapids ....e.eee- 
Muskegon .cccccrcccsoes 
FLInt cccccccccccccccccccccccccccccs 
Lansing sccccccccaccnccccccaccccecscavescoce 
DEtLOlLt cecccccccccccccccccccccccccvccccccce 


Pe orecccerccsccoss 


ececescces seeee 


ee eccccocs eoeee 


eeoge 


KalLaMAZ00 coccccccccccccccccccsccccccccccccs 
Duluth, Minn.; Superior, Wis. ..cccccssscees 
Minneapolis-St. Paul secocrcecccccccccsscoes 
JaAckSON cevccccvcceccce 
St. LOLS cccccccccccccccccccccccsccccccsccs 
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Jefferson 

Montgomery 

Mobile 

Maricopa 

Pulaski 

Alameda, Contra Costa, Marin, 
San Francisco, San Mateo, Solano 


Santa Clara 


Adams, Arapahoe, Denver, Jefferson 


Fairfield 
New Haven 
Hartford 
New Castle; and Salem, N. J. 


District of Columbia; and 
Arlington, Fairfax, Alexandria 
City, Falls Church City, Va; 
Montgomery, Prince Georges, Md. 


Duval 

Hillsborough, Pinellas 

Dade 

Cobb, DeKalb, Fulton 

Chattahcochse, Muscogee; and Russell, Ala. 


Richmond; and Aiken, S. Car. 
Chatham 
Rock Island; and 
Seott, Iowa 
Winnebago 


Cook, DuPage, Kane, 
Lake, Will; and Lake, Ind. 


Peoria, Tazewell 
Sangamon 

St. Joseph 

Allen 


Sedgwick 
Johnson, Wyandotte; and Clay, Jackson, Mo. 


Jefferson; and Clark, Floyd, Ind. 


Caddo 
Jefferson, Orleans, St, Bernard 


Cumberland 
Anne Arundel, Baltimore, 
Baltimore City 


Hampden, Hampshire 


Worcester 
Essex, Middlesex, Norfolk, Suffolk 


Plymouth 

Bristol 

Saginaw 

Kent 

Muskegon 

Genesee 

Ingham 

Macomb, Oakland, Wayne 


Kalamazoo 

St. Louis; and Douglas, Wis. 

Anoka, Dakota, Hennepin, Ramsey 

Hinds 

St. Charles, St. Louis, St. Louis City; and 
Madison, St. Clair, Ill. 


Continued - 
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List of counties in each standard metropolitan area - Continued 


State 


eles ee cee 


oe voles oo oe « 


Nebraska ..cccccccceccccscccsccvesccsesescros 


New Hampshire ..ccoceccecseve 
New Jersey cecccrcccccccccsccscccccccce 


New Mexico .cecccccccsccrsscccccsccssersscce 
New YOrk wcccsccccccssccescscccccssecsseeses 


North Carolina ececscvcccccscccsssccccseseces 


ODLO wocccccccecvccccccccscsscsecvssscesssors 


OKLAHOMA .cccccccccccccccccccccesscccsccscces 


Oregon .ccccccecccccccsscccccee 
Pennsylvania cecccccccccccccccccccsccccccece 


Rhode Island .ecccccscccccccccccccccccscccces 
South Carolina .ccccccccccccccccccccccccccces 


South Dakota .....+6 ec cccccccccccccccce 
TeEnMneBBCE .occcccccccccccccccccccccccccssces 


TeXAS ccccccccccccccccccccccccccecccccccscces 


Utah coccccccccccccccccccccccccecccccsescces 


Vermont ..ccceeee 


. 
wee eccseescsscceseccsee 
. 


WASHINGtON cscccccccccccesesscceccceccascecos 


ae 00 OP 0 Oe oe OF oe 08 00 oe 08 Oe OF oe OF Oe Be Oe OF 08 OF 8 OF 8 OF OF Oe Oe Oe 08 OF OF OF OF OF Oe OF OF Oe OH OF 00 68 00 Be He Oe OF 88 OF 08 Om OF OF Oe Oe Be Be OF 08 48 oe 88 Oe OF oe 00 oF oe oe 8 oe ae oO 


WeSt Virginia coccccccccucccvcccesevescescecs 


WISCONSIN 2. .cccccccccccccccccccccccccccscces 


OMANA sje :cie cieis\a;e:slaie/a\e's's's/0\s\0\6]6/a/e/0/6 sie ele clsie's'ejsie'e 


Manchester .6.5:0/si0:0,010:s;010,0\n10:6 01a a\6(s\0ia10.0 e.je10/.sie'e 


ACLantic! CACY: sicnieis ocis'sicisisieisie sce cjclcinicuvs o's vio 


BULLALO | 16 sicieicie.sisicieie, cicicie's|sie-e/0.0\010s,0 eiereiceiieee'eié 


DYLACUBE) (ciasisicisieis'e o's e/.c\e sieis'eisie se eic.0 
Utica-Rome cecssssscecnccccscccccs 


Binghamton ovce Sisisieie sjeiiaietaiela: 


Albany-Schenectady-Troy ...... eee. 
New Wrk-Northeastern, N. Je cocccssscaccecs 


ASHEVILLE coccccccccccccccccccccccccccccccce 
Winston-Salem ....ceee- 
Greensboro-Highpoint ... 
Charlotte ccccccccccccccccscsccccce 
RALEL ZH) voie'e cjciercicicicinicieis cicisiaisis ein’ 010 010 sic'sie sie'se's 


oe ecocces 


TOLCKS sissies vocesiccccccccvecesiocsevcssccctes 
COLUMBUS ccccccccccccccccccccescccocs eeee 
DAY CON iie'cia'eeia’s/a'siais(cla'a'o\sicinivinisia o alulelsie'sielcieis ele'cle 
Hemfiton, Middletown -......-csccccccecccces 
Cleveland ..ecccccccsccccesccccccccvcsccccce 
AKON ccocccccccccccccccccs 


CaMton cccccccvcccccccccccccccccccccccccccce 


YOUNZBtOWN ceccccccccccccccccccsccccce eee 
Cincinnath: .ccscoccscccccsccccvscccses eee 
Tulsa sccccccccccccccccveces eee 


EVle scccccccccs eee 
Bcranton ..o..e- eee 


ALTOONA cecccccccccscccccce eee 
Wilkes-Barre -Hazleton ........eeeeeee eee 
Harrisburg ccccccceccccccce eee 
YOrK cecccccccccccccccccccs eee 
Lancaster .ccccccccccccccce eee 
Reading scccccsccccccetsdcce 
Allentown-Bethiehem-Easton 
Philadelphia ..ccccccccccrcccccccccccccccccs 


PYOVAGENCE .ocecccccccecvccccccccccces 
Columbia ..cecceses 
Charleston .cccccceccccccccccccccccece 


Memphis: scccocescccsccscecvvanceceesaseceves 
Nashville ..cccccccccccccccccceccccces 
Chattanoogn .cccccccccccccccccccccccce 
ceccccccccs 


eee cereccce 


Fort Worth ..sccccoee se eeesecceccce 


AUBtIn .ccccccccces eee 
San Antonlo ..ccccescccsese 
HOUBtON cecccecccoccccccoss 
Beaumont-Port Arthur ....+- 
Salt Lake City cccccccccccccccccsccccccccccs 


ROANOKE .ccccsccccccccccccces 
Richmond ..cccccsescccccacess 
Norfolk-Portemouth ....ccececcccccnee ee 


Seattle .....ce- 
TACOMA .ccceccce 


SPOKANE ceccccccrccccccccsessccescssssssccos 


: Wheeling, W. Va.-Steubenville, Ohio .....-.-+6 


Huntington, W. Va.-Ashland, Ky..... eiscsyaratatere! a 
Charleston .cccccccccccccccccccccccvccescecs 
Madison .cccceccecrcccee 
Milwaukee ..cccccccsccccccccsccccceccscceces 


oe 00 00 00 06 00 00 00 08 06 06 00 00 06 00 06 00 ce 08 06 ce 00 06 08 08 08 20 00 08 06 06 88 oe 08 08 6 OF 00 08 98 00 08 08 08 00 Oo 40 66 08 00 a6 6 


fe 98 00 oe 08 a8 OF oe 00 Oe Oe be 68 Oe O6 oe 08 08 oF oe 08 88 be oe OF oF oe oe oe oe 


County or counties 


Lancaster 
Douglas, Sarpy; and Pottavwattamie, Towa 


Hillsboro 
Mercer 
Atlantic 


Albany, Reneselaer, Schenectady 

Bronx, Kings, Nassau, New York, Queens, 
Richmond, Rockland, Suffolk, Westchester; and 
Bergen, Essex, Hudson, Middlesex, Morris, 
Passaic, Somerset, Union, N. J. 

Buncombe 

Farsyth 

Guilford 

Mecklenburg 

Wake 


Stark 

Mahoning, Trumbull; and Mercer, Pa. 
Hamilton; and Campbell, Kenton, Ky. 
Tulsa 

Oklahoma 

Clackamas, Multnomah, Washington; andClatk, Wash. 
Erie 

Lackawanna 

Allegheny, Beaver, Washington, Westmoreland 
Cambria, Somerset 

Blair 

Luzerne 

Cumberland, Dauphin 

York 

Lancaster 

Berks 

Lehigh, Northampton; and Warren, N. J. 
Bucks, Chester, Delaware, Montgomery, 
Philadelphia; and Burlington, Camden, 
Gloucester, N. J. 

Bristol, Kent, Providence 

Richland 

Charleston 


Shelby 

Davidson 

Hamilton; and Walker, Ga. 
Anderson, Blount, Knox 


Harris 
Jefferson 
Salt Lake 


Roanoke, Roanoke City 

Chesterfield, Henrico, Richmond City 
Norfolk, Princess Anne, Norfolk City, 
Portsmouth City, South Norfolk City 

King 

Pierce 

Spokane 

Brooke, Hancock, Marshall, Ohio; and Belmont, 
Jefferson, Ohio 

Cabell, Wayne; and Boyd, Ky.; Lawrence, Ohio 

Fayette, Kanawha 

Dane 

Milwaukee 
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Table 56.- Marketing information: General and floriculture, by standard metrepolitan arees, 1949 


: Wholesale : 
: ee All : SaaS : Fetail floriculture 
Metropolitan : Population : ts : retail B of : :__Retail floriete and retail growers : 
area : : : trade :floricultural: Total =: aan : Retail : Retail : Other 
: crops H H S : floriete 8 Pais} : 
: 1,000 1,000 1,000 1,000 1,000 ~ 1,000 1,000 
: Thousands Thousands dollars dollars dollars dollars dollars dollars dollars 
Alabama g 
Birmingham : 55h 160 4h1,752 59 2,147 1,720 1,623 97 4oR 
Montgomery 138 ho 109,527 209 682 5h7 5ub 3 135 
Mobile : 229 67 169,797 ki 7h7 599 585 1 18 
Arizona : 

Phoenix : 329 108 311, 336 kg 1,107 893 886 7 21h 
Arkansas : 

Little Fock : 193 60 174,746 348 988 776 762 13 212 
California 

San Francisco- : 
Oakland 2) 22 ,21K 710 2,366,588 10, 664 11,078 8,737 8,237 500 2,341 
San Jose : 289 92 279,967 990 1,178 929 763 166 2h9 
Sacramento : 276 88 297 , 302 69 843 665 543 122 178 
Stockton ; 201 62 202, 2h2 66 877 690 677 13 187 
Fresno : 27h 88 285,519 80 1,239 981 796 185 258 
Los Angeles : 4,339 1,530 4,721,241 8,952 18,038 1h, 229 13,28h 945 3, 809 
San Diego : 536 182 507,440 1,005 1,817 1,424 1,307 127 383 
San Bernardino ? 280 106 2h6, 336 167 715 563 keg 134 151 
Colorado : 

Denver : 560 182 594,701 4,405 3,255 2,560 2,333 227 696 
Connecticut : 

Bridgeport : 503 154 535,92h 1,037 4,132 3,219 2,277 gke oun 

New Haven : 5he 164 518,974 843 3,319 2,585 1, 606 979 734 

Hartford : 536 141 554, 336 856 4,395 3,422 2,300 1,123 972 
Delaware : 

Wilmington : 267 79 276, 834 350 1,595 1,246 The 50k 39 
District of Columbia : 

Washington : 1,458 426 1,485,845 847 8,696 6,696 5,740 956 2,000 
Florida : 

Jacksonville 2 303 90 272,034 119 1,179 9hO 818 122 239 

Tampa - 3 

St. Petersburg : 406 155 364,475 1,334 1,626 1,297 1,149 148 329 

Miami : 489 183 581,134 525 2,999 2,391 2,178 213 608 
Georgia : 

Atlanta 5 664 191 675,307 218 4,062 3,228 2,487 7hL 83h 

Columbus : 170 rar 106,607 32 852 677 388 282 174 

Augusta : 162 45 106, 896 16 595 473 367 106 122 

Savannah : 151 47 120,765 68 601 478 302 176 12h 
Illinois : 

Davenport, Iowa- H 
Rock Island - 7 
Moline, Ill. : 233 70 246,739 192 1,478 1,154 772 382 32h 
Rockford sg 152 47 163,760 153 1,327 1,037 711 326 291 
Chicago : 5,476 1,656 5,989,723 10,490 36,584 26,580 22,251 6,329 8,005 
Peoria 2: ©=-250 77 2h2,133 357 1,211 943 572 371 268 
Springfield : = 131 42 143,875 233 1,105 860 459 401 2k6 
Indiana : 

South Bend 3 205 61 217,908 82 940 736 381 355 205 

Fort Wayne 2 183 57 193,390 156 955 77 543 20k 208 

Indianapolis > 5k 171 627,567 641 3,778 2,956 2,407 549 822 

Evansville : 158 50 149,941 206 1,250 977 587 390 273 
Iowa : 

Sioux City : 104 32 125,931 227 1,123 878 678 200 25 

Des Moines : 225 73 267,871 146 1,624 1,269 898 371 355 
Kansas g 

Wichita : 220 15 225,07 223 1,570 1,231 1,120 111 388 

Kansas City : 808 251 990, 626 889 5,165 4,053 3,343 710 1,12 
Kentucky : 

Louisville : 574 171 517,109 676 2,398 1,933 1,490 443 465 
Louisiana G 

Shreveport 3 LTD 53 170,289 31 791 623 478 145 168 

Rew Orleans : 681 208 593,211 176 3,742 2,947 2,656 291 7195 
Maine : = 

Portland : 168 59 167 ,586 34u 830 663 300 363 167 


8 naan ned ae 
Continued - 
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Table 56.- Marketing information: General and floriculture, by standard metropolitan areas, 1949 - Continued 


sl a a ee 
‘ : : : : Retail floriculture | ! 
: sg Wholesales (ses ash Ee il ee a ee eee HH 
5 3 Hy All : value : | 
Metropolitan : Population ! Dwelling . retail : ae A ° Retail f Hi 
: : B : : : lorists and retail : 
Gece : ; unite . trade — :floricultural: : ie eae aan : DA ee 
g crops : Total : E : Other Hitt \) 
: : : Retail : Retail : Wi) 
: : : : - foe : florists : growers |) 
<< 1,000 1,000 1,000 1,000 : 1,000 7, 000 7,000 Wh 
Thousands § Thousands dollars dollars dollars dollars dollars dollars dollars WW) 
S Wei De 
Maryland : ey We 
Baltimore A 1,322 394 1,227,103 1,427 6,848 5,361 4,511 850 1,487 | \ 
Massachusetts : | | 
Springfield : Lh 132 415,307 866 2,905 2,250 1,377 873 655 HN 
Worcester : 543 160 478,286 736 3,226 2,500 1,457 1,043 726 WA HIE 
Boston : 2,858 829 2,675,555 5,982 15,574 12, 064 9,082 2,982 3,510 Wi 
Brockton : 189 Th 168,090 599 2,151 892 485 407 260 HAY 
Fall River : 361 117 317,432 312 1,823 1,410 O46 46h 413 Wi Wi 
Michigan : | | 
Saginaw : 153 45 132,435 314 787 615 405 210 172 
Grand Rapids ; 287 89 296,140 34k 1,697 1,327 708 619 370 
Muskegon : lel 35 116,628 98 574 4hg 265 184 125 
Flint 2 270 81 246,724 65 913 762 587 175 211 
Lansing B 172 51 184,141 108 1,278 1,000 764 236 277 
Detroit 8 2,973 862 3,014,275 3,110 14,628 11,440 9,284 2,156 3,188 
Kalamazoo : 126 39 122,824 513 1,148 897 370 527 251 
Minnesota : 
Duluth, Minn.- H 
Superior, Wis. : 252 85 238,859 158 1,264 992 729 263 272 
Minneapolis - F 
St. Paul : 1,107 339 1,263,527 2,02 7,549 5,928 3,373 2,595 1,621 
Mississippi : 
Jackson : 141 ho 112,765 21 606 491 43h 57 700 
Missouri = 
St. Louis : 1,673 510 1,567,167 2,286 8,965 6,966 6,386 580 1,999 
Nebraska : 
Lincoln 2 118 37 124,734 62 936 734 488 246 202 
Omaha : 362 108 383 ,009 827 1,470 1153 Tha 409 317 
New Hampshire : 
Manchester : 157 51 147,412 48 584 yo 289 153 12 
New Jersey E 
Trenton : 229 61 242,259 250 1,742 1,363 1,077 286 380 
Atlantic City 3 133 4g 173,260 660 1,130 883 651 232 2u7 
New York : 
Buffalo : 1,086 319 1,027,228 1,395 5,396 4,203 3,188 1,015 1,193 
Rochester : 485 148 491,277 881 2,735 2,130 1,825 305 605 
Syracuse B 341 102 353,617 210 1,655 1,291 986 305 363 
Utica-Rome : 284 87 258,150 Bue 1,950 1,518 895 623 432 
Binghamton 5 185 55 161,878 195 930 723 419 304 207 
Albany -Schenectady- 5 
Troy Ep 513 170 562,302 835 2,894 2,254 1,529 725 640 
New York-Northeastern- : 
New Jersey 12,832 3,971 12,652, 074 20,322 70,037 54,596 46,844 7,752 15,441 
North Carolina | 
Asheville 123 36 91,799 28 327 258 243 15 70 i; 
Winston-Salem 145 4 97,003 42 867 683 316 367 185 
Greensboro-High Point : 190 52 177, 448 71 1,295 1,019 693 326 276 
Charlotte : 196 i) 183,964 25h 1,171 922 159 163 0 
Raleigh 136 35 104,098 107 625 493 428 65 132 f 
i) 
Ohio F NM AE 
Toledo 393 120 442,946 1,385 1,899 1,490 1,274 216 09 Wie 
Columbus 502 149 506,564 592 2,743 2,152 1,549 603 592 | | 
Dayton : 453 137 ALE, 616 yok 2,000: 2,034 1,197 837 557 / 
Hemilton-Middletown 147 42 132,802 106 697 549 423 126 148 Valk 
Cleveland > 1,l5) ug 1,523, 834 1,776 9,376 7,358 6,472 886 eels mth 
Aen 408 123 1,03, 116 1,409 1,739 1,365 1,073 292 374 HN 
Canton 262 8h 268 , O10 432 1,697 1, 332 1,098 23h 365 i) 
Youngstown 527 150 468,623 580 2,295 1,800 1,338 462 496 iI) 
Cincinnati 898 281 879, 847 1,305 4, 630 3,630 2,876 754 7008 | 
ee SS a ee | 
Continued - Wil 
Aili 
| | 
i} 
{| 
1 
| 
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Table 56.- Marketing information: General and floriculture, by standard metropolitan areas, 1949 - Continued 


: : $ 2 : Retail floriculture 


= “ 3 3 : 5 Retail florists and 


H a : Wholesale : : retail growers : 
= = = All 5 value 3 4 = 
Metropolitan : Population : Pues ine > «©retail : of 3 3 5 = 5 
aoe q : mn =“ trade :floricuditural: Total q : g 4 
$ crops : 3 3 : 3 Other 
3 = =4 3 3 : Retail : Retail 
2 : H : 3 3 tokeL : florists 2 growers 3 
1,000 1,000 1,000 1,000 1,000 1,000 1,000 
Thousands Thousands dollars dollars dollars dollars dollars dollars dollars 
Ok Lahoma 5 
Tulsa 2 eho 81 254,495 132 1,167 896 787 109 272 
Oklahoms City : 323 108 317,913 359 2,196 1,685 1,340 345 sn 
Oregon R 
Portland 5 7o1 2h6 772, 318 1,602 3,959 3,072 2,526 546 887 
Pennsylvania : 
Erie : 218 65 215,241 au 1,621 1,269 810 459 352 
Seranton 5 256 7h 205, 268 170 1,394 1,096 776 320 2938 
Pittsburgh : 2,206 630 1,985,201 2,766 11,630 9,104 7,71b 1,390 2,526 
Johnstown : eg1 79 210,329 4Ly 925 722 400 322 203 
Altoona E 139 4} 113,101 ok 671 522 2k0 282 149 
Wilkes-Barre-Hazleton : 391 uuu 305,435 292 1,800 1,406 1,169 237 394 
Harrisburg : 291 84 265,132 208 828 647 341 306 181 
York 202 61 0 Py i) 356 897 705 353 352 192 
Lancaster : 23k 68 215,371 833 1,087 852 hog 443 235 
Reading : 255 76 230,547 283 1,121 876 571 395 2k5 
Allentow- : 
Bethlehem-Easton : 435 127 401, 807 635 2,152 1,683 993 690 469 
Philadelphia : 3,661 1,052 3, 345,506 9,009 18,174 14,230 11,756 2, 47k 3,944 
Rhode Island A 
Providence 7 680 212 635,800 563 3,392 2,681 1,820 861 670 
South Carolina B 
Columbia : 142 38 120,446 88 ThO 579 374 205 161 
Charleston ; 160 47 113,208 25 584 458 har 36 127 
Tennessee : 
Memphis 5 430 139 435,432 573 2,360 1,929 1,566 363 430 
Nashville : 320 92 278,033 452 1,864 1,524 1,482 he 340 
Chattanooga : 25 71 197, 849 306 1,287 1,052 901 151 235 
Knorville 5 336 95 250,505 347 1,949 1,594 1,212 382 355 
Texas 3 
El Paso _ 198 51 159,834 104 513 400 379 21 11k 
Fort Worth 5 359 117 402,391 196 3,117 2,414 1,356 1,058 703 
Dallas : 611 197 704, 804 204 4,355 3,369 2,838 531 987 
Waco B 129 ho 114,536 292 778 601 472 129 178 
Austin R 160 47 138,692 34 997 770 618 152 227 
San Antonio : 496 139 392,717 95 1,858 1,439 1,353 86 49 
Houston e 802 258 818, 603 389 4,201 3, 249 2,991 258 951 
Beaumont-Port Arthur : 194 60 193,671 47 1,352 1,046 757 289 305 
Utah 4 
Salt Lake City : 274 82 267,573 204 1,869 1,572 1,188 384 297 
Virginia H 
Roanoke . 133 38 130,719 223 1,362 1,063 530 533 300 
Richmond : 327 95 339,794 368 3,236 2,562 1,355 1,207 72k 
Norfolk-Portsmouth : 410 120 347,279 270 1,837 1,432 1,210 222 405 
Washington 3 
Seattle : 726 254 753,744 1,418 3,750 2,992 2,599 393 758 
Tacoma 276 86 218,285 360 1,049 837 722 115 212 
Spokane : 220 73 223,147 497 1,264 1,008 833 175 256 
West Virginia 
Wheeling, W. Va.- q 
Steubenville, Ohio : 353 104 268,024 706 1,816 1,440 950 490 377 
Huntington, W. Va.- : 
Ashland, Ky. 3 2h6 70 174, 853 200 1,359 1,077 745 332 282 
Charleston 5 319 87 259, 302 114 1,197 fo) Ise} 776 173 248 
Wisconsin A 
Madison b 169 kg 172,953 168 1,285 1,005 639 366 230 


Milwaukee : 864 255 926,279 2,057 55395 4,190 3,237 953 1,166 


Bureau of the Census. 
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Table 57.- Marketing information: 
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Table 57.- Marketing information 


Maryland 
Baltimore 


WOO NtH IND 
ec oe eo ee 


or.0 ANA MAO 
vind oat a oF 


DOMINO -iNo 
¢@ e@ © @ 8 


° 
a WNddAee 
+t 


NOOdnaAKA 
ee 8 © © 6 8 
MINA at MOO 


MAMA NO 
ee © © 6 8 eo 


NVtdstumnn 
+ 


EWG So 
at dt aig ai 


fe) 12.5 


14.82 


502 9-7 5.02 
66.1 5729 


8.2 


9.3 


a 
° 
foe) 


00 00 08 68 06 00 08 00 06 06 oe 06 0 © 


26.8 


43.5 


Mississippi 


3.5 


oo) 


14.96 


n.2 6.7 16.4 


6.6 


w 
° 
\o 


oe 00 ee 


Jackson 


25-5 
8.2 


17.59 


57 2 
31.3 5.6 


43.9 


26.5 


ee 06 06 66 66 oo 66 66 oe oo 


Missouri 
St. Louis 
Trenton 
Atlantic City 


New Jersey 


UN\O LENCO LY 
oe e ee 


oe 66 06 66 02 06 66 oe 00 


29.0 


17.01 


17.64 


5.65 131 


3.7 
89.3 


4.3 


103.6 


3.8 


86.5 


3.7 


eastern, New Jersey 


Troy 


New York-North- 


Albany-Schenectady- 


ino 
© + 


ee 00 06 ce 06 oe 


O10 10 W Not Dabs 


sdeagd ee 


tind NO +O NIN 
eo ee ee oe ew 


WM ININSO WO 10 
a@Stee omMd 


FAs FOF 


hot hu can bey 
S004 ost wd 


WONADODMNO 
eo 2 © © © © oe 
mM MOM+ 
+S re 


OAD PWN 


OQUEDO A iyQuo 


NM ry aQ a4 mom 


Oe 02 08 08 00 00 of 00 oe 00 oe oo 09 00 00 


Continued - 


Whe 
\\ | 
| 
81 | | i 
Table 57.- Marketing information: General and floriculture, analyzis by standard metropolitan areas, 1949 - Continued Wi} 
—___________7"" Metropolitan area as percentage of State total: Retail Ploriculture sales 7 wholesale tage of State total : Retail Floriculture sales 7 —" wn eaale \) 
: : 3 Ae : Wholesale : {ESa ePerscapltanian siesta ts Sil aS pl baie. sceee Sore es 3 value of 
: 28 : : value of : Retail: : Percentage : Per : As percent-:; crops ih 
Metropolitan ares ie: betes : stead : retell : floricul- : flori-: , 1...) : of United : dwelling : age of all : percentice Wii 
: A : trade: tural : culture: : States : unit sretail trade: of retail 
: : B 3 crops: 8 3 average : B 3: floriculture 
: Percent Percent Percent Do 8 Percent ercent 
Oklahoma : 
Tulsa Figen brie b 113 15.5 10.6 15.1 4.70 109 14.47 0.5 12:3 Wi} 
Oklahoma City : heb 15.1 19.4 28.8 28.4 6.81 158 20.30 aT 16.4 ea 
Oregon : | I} 
Portland : 46.2 46.7 48.4 62.9 52.2 5.65 131 16.12 5 40.5 WAN 
Pennsylvania : | 
Erie 3 2.1 2.1 2.4 1.3 3.3 7.42 172 2h 82 8 1352 
Scranton 2 Ob 2.4 2.3 1.0 2.8 5. 126 18.82 re 12.2 | 
Pittsburgh 3 21.0 20.7 21.9 16.7 23.7 5.27 122 18.47 6 23.8 Hi 
Johnstown : 2.8 2.6 2.3 BET 1.9 3.18 74 11.71 4 48.0 1 
Altoona Fi pee) 1.4 1,2 6 14 4,83 12 16.26 6 U1 eal 
Wilkes-Barre-Hazleton : 3.7 3.6 3.4 1.8 37 4.60 107 16.20 6 16.2 iil 
Harrisburg Be ets) 2.8 2.9 a3 17 2.85 66 9.80 3 25.1 i] 
York se F139 2.0 1.9 2.2 1.8 443 103 14.65 5 39.7 | 
Lancaster 2 2.2 eee 2.4 5.0 222 4.64 108 204 5 716.7 | 
Reading 2 2h ies 2.5 2.7 2.3 4 4o 102 14.71 5 25.2 i 
Allentown- : 
Bethlehem-Easton ee ah 4,2 Woy 3.3 ou 4.95 5 16.95 5 29.5 iM 
Philadelphia : 34.9 34.65 36.9 54 4 37.0 “h.96 115 17.28 5 49.6 il 
Rhode Island : Wil 
Providence : 85.8 86.8 88.8 eleg: 83.8 4.93 ny 15.78 5 16.8 | 
South Carolina : | 
Columbia seeO nT, 6.8 10.5 18.4 16.1 5.22 121 19.38 6 1.9 
Charleston Bass 8.4 9.9 5.2 12.7 3.66 85 12.39 5 4.3 ii 
: Wi 
=: | 
Tennessee H | i 
Memphis : 14.6 15.0 23.2 31.2 20.5 4O1 ny 17.01 5 2h.3 Hei 
Nashville ROR, 10.0 13.3, 2h 6 16.2 5 82 135 20.21 BY 2h .2 i 
Chattanooga STD TA 9.5 16.6 n.2 5 2h 122 18.01 aif 23.8 i 
Knoxville : 10.2 10.3 22.0 18.9 16.9 5.81 135 20.55 8 17.8 A 
A A 
Texas 3 | iI 
El Paso 2 2.6 2.1 2.5 3.8 1.6 2.59 60 10.05 3 20.2 Wah 
Fort Worth Cae at 4g 6.2 Tel: 9.9 8.68 20L 26.72 8 6.3 Hi 
Dallas : 7.9 8.2 10.8 Th 13.9 7.13 165 22.15 ‘6 M7 bi 
Waco be? 1.7 1.8 10.6 2.5 6.05 14c 19.26 ate 37.5 Wa lhe 
Austin 3H mGek 1.9 Cyt 1.3 3.2 6.22 hk 21.42 at 3.4 | 
San Antonio > 644 5.8 6.0 3.5 5.9 3.75 87 13.37 25 5.1 | \ 
Houston : low 10.8 12.6 Wy. 13.4 5 2k 122 16.29 5 9.2 Wilt 
Beaumont-Port Arthur : 2.5 255 3.0 17 4.3 6.97 162 22.54 FY 3.5 I 
: Wert ta) 
: Hal 
Uteh $ | 
Salt Lake City : 39.8 40.7 46,2 34.21 59.4 6.82 158 22,82 1 10.9 Aa 
: Wu 
Virginie : I 
Roanoke : 4.0 4.2 5.9 ables Ll 10.26 238 35.91 1.0 16.4 Ho 
Richmond : 9.8 10.5 5e3) 19.3 26.8 10.05 233 34.52 1.0 n.2 Waitt 
Norfolk-Portsmouth : 12.3 13.3 15.6 14.1 15.0 4k 104 15.25 5 14.7 Hl | 
5 Hel 
: Hit | 
Washington : Way 
Seattle : 30.5 31.2 33.9 46.2 37-9 5.16 120 14.75 35 37.8 | 
Tacoma 3) 01126 10.6 9.8 ra i 10.6 3.80 88 12.19 5 34.3 Meni 
Spokane Ac} 8.9 10.0 16.2 12.8 57h 133 17.42 - 39.3 
West Virginia : | 
Wheeling, W. Va.- 5 | 
Steubenville, Ohio : 17.6 19.1 20.8 70.3 25.1 5.15 ng 17.48 38.9 
Huntington, W. Va.- H } 
Ashland, ky. : 12.2 12.8 13.6 19.9 18.8 5.53 128 19.44 8 14.7 
Charleston 2 15.9 16.0 20.1 4 16.5 3.75 87 13.70 5 9- a 
Wisconsin : il 
Madison > 4g 4.6 5.3 Wd 8.0 7.62 1T7 26 ob °T 13.1 
Milwaukee 2 25.2 2h 0 28.6 53.6 33.3 6.20 yy 21.00 6 38.4 bli 
{3 | 
a 
Bureau of the Census. | | 
iH 
| 
hil 
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General and ornamental horticulture by standard metropolitan areas, 1949 


Metropolitan area 


Little Rock 


California 

San Francisco— 
Oakland 

San Jose 
Sacramento 
Stockton 
Fresno 
Los Angeles 
San Diego 
San Bernardino 


Colorado 
Denver 


Connecticut 
Bridgeport 


New Haven 
Hartford 


Delaware 
Wilmington 


District of Columbia 


Washington 
Florida 
Jacksonville 
Tampa- 
St. Petersburg 
Ment 


Illinois 


Rock Island- 


Sioux City 
Des Moines 


oe oe 08 oe 


Population * Dvyelling units 
Thousands Thousands 
554 160 
138 ho 
229 67 
329 108 
193 ioe) 
2,214 710 
289 92 
276 228 
201 62 
oTh 88 
4,339 1,530 
536 182 
280 106 
560 182 
503 154 
542 164 
536 141 
267 79 
1,458 426 
303 90 
406 155 
489 183 
664 191 
170 4h 
162 45 
151 47 
233 70 
152 47 
5,476 1,656 
250 TT 
131 42 
205 61 
183 5T 
549 271 
158 50 
104 32 
225 73 
220 ie 
808 251 
57h 171 
Lid 53 
681 
168 59 


oe ee 


All retail trade ¢ 


535 92h 
518,974 
554,336 


276,83) 


1,485,845 


272,034 


364,475 
581,134 


675,307 
106,607 
106 ,896 
120,765 


s Wholesale value 
7 of nursery 
F crops 
1,000 
dollars 
185 


37 
1,515 


355 


69 
279 


oe 08 oe oe 


Retail ornamental horticulture 


Total 


819 
2,693 


1,337 


586 
2,772 


413 


Retail growers 


1,000 
dollars 


Other 


1,000 
dollars 


1,530 
154 


Continued = 


Table 58.- Marketing information: 


SUNN roth cue Cas sae Se SSN ee eee 
1,000 


Maryland 
Baltimore 


Massachusetts 
Springfield 
Worcester 
Boston 
Brockton 
Fall River 


Michigan 
Saginaw 
Grand Rapids 
Muskegon 
Flint 
Lansing 
Detroit 
Kalamazoo 


Minnesota 
Duluth, Minn.- 
Superior, Wis. 
Minneapolis - 
St. Paul 


Mississippi 
Jackson 


Missouri 
St. Louis 


Nebraska 
Lincoln 
Omaha 


New Hampshire 
Manchester 


New Jersey 
Trenton 
Atlantic City 


New York 
Buffalo 
Rochester 
Syracuse 
Utica-Rome 
Binghamton 


Albany -Schenectady- 


Troy 


New York-North- 


ae oe 20 08 00 oe oe 


se ae oe 08 a8 ae oe 


ee oe se 00 08 88 08 06 08 oe oe oF ae oF 08 oe 


ae 00 06 oe 00 8 08 08 0 08 00 80 08 08 oe oe oF 


ae 00 ce ce ee ce 00 oo oe 


eastern, New Jersey = 


North Carolina 
Asheville 
Winston-Salem 


Greensboro-liigh Point: 


Charlotte 
Raleigh 


Ohic 
Toledo 
Columbus 
Dayton 


Hamilton-Middletown 


Cleveland 
Akron 
Canton 
Youngstown 
Cincinnati 


ce ee aa RE OTTO 


eo oe oe 
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All retail trade 


dollars 
1,227 ,103 


415 ,307 
478,286 
2,675,555 
168 ,090 
317 432 


1325435 
296,140 
116,628 
2h6 724 
184,141 
3,014,275 
122, 82h 


? 
238,859 
1,263,527 
112,765 
1,567 ,167 


124,734 
383 ,009 


147,412 


22,259 
173,260 


1,027 ,228 
491,277 
353,617 
258,150 
181,878 


562,302 


12,652,074 


eo oe 08 6 


Wholesale value 
of nursery 
crops 
1,000 
dollars 


150 


507 
4o 


General and ornamental horticulture by standard metropolitan areas, 1949 - Continued 


Retail ornamental horticulture 


1,245 


Retail growers 


1,000 
dollars 


45 


363 


Continued - 


Table 58.- Marketing information: 


Metropolitan area : Population Dwelling units All retail trade : of nursery : 
3 B crops 2 
aa 1,000 ; 1,000 - 
: Thousands Thousands dollars dollars 
Oklahoma : 
Tulsa : 2h9 81 254,405 92 
Oklahoma City : 323 108 317,913 217 
Oregon : 
Portland : 7OL ah6 772,318 1,593 
Pennsylvania : 
Erie : 218 65 215,242 317 
Scranton g 256 74 205 ,268 y 
Pittsburgh : 2,206 630 1,985,201 163 
Johnstown : 291 79 210 , 329 36 
Altoona 3 139 kL 113,101 5 
Wilkes-Barre-Hazleton: 391 1 305,435 aoe 
Harrisburg G 291 84 265,132 yy 
York 2 202 61 172,775 100 
Lancaster J 234 68 215,371 151 
Reading 9 255 76 230,547 83 
Bethlehen-Easton : 435 127 401,807 ko 
Philadelphia : 3,661 1,052 3,345,506 1,431 
Rhode Island : 
Providence C 680 212 635,800 119 
South Carolina $ 
Columbia g 142 38 120 ,4b6 5 
Charleston : 160 47 113,208 117 
Tennessee R 
Memphis A 480 139 485 ,432 300 
Nashville : 320 92 278,033 19 
Chattanooga : 2k5 7 197 ,849 85 
Knoxville B 336 95 250,505 157 
Texas : 
El Paso = 198 51 159,834 10 
Fort Worth : 359 117 402,391 423 
Dallas : 611 197 704 , 804 131 
Waco : 129 4o 114,536 ur é 
Austin 3 160 47 138,692 54 
San Antonio : 496 139 392,717 91 
Houston : 802 258 818 ,603 ng 
Beaumont-Port Arthur : 194 60 193,671 nL 
Utah : 
Salt Lake City : o7h 82 267 573 102 
Virginia : 
Roanoke : 133 38 130,719 25 
Richmond : 327 95 339,79 236 
Norfolk-Portsmouth 410 120 347,279 230 
Washington : 
Seattle : 726 25k 753,744 366 
Tacoma : 276 86 218,285 103 
Spokane : 220 73 223,147 DT 
West Virginia : 
Wheeling, W. Va.- 3 
Steubenville, Ohio : 353 104 268,024 46 
Huntington, W. Va.- : 
Ashland, Ky. : 2h6 70 174,853 89 
Charleston : 319 87 259,302 5 
Wisconsin $ 
Madison : 169 hg 172,953 5 
Milwaukee : 864 255 926,279 199 


Bureau of the Census. 


84 


General end ornamental horticulture by standard metropolitan areas, 1949 - Contimed 


oe 08 oe 08 oe Oe oe 


: Wholesale value : 


Retail ornamental horticulture 


Total Retail growers Other 
1,000 1,000 = 1,000 
dollars dollars dollars 
548 174 373 
1,030 265 765 
2,171 705 1,467 
778 61 718 
660 10 650 
5,591 583 5,007 
23 hes 

330 20 310 
873 OS 873 
hou 176 225 
4a5 147 278 
519 2719 2ho 
543 288 25k 
1,038 104 933 
8,728 1,958 6,770 
1,328 243 1,085 
466 23 438 
368 112 256 
1,249 104 1,145 
230 TST 

682 5k 628 
1,029 180 849 
293 8 285 
1,811 317 1,494 
2,543 223 2,321 
457 33 yok 
585, 115 471 
1,079 78 1,001 
2,452 387 2,065 
787 139 648 
612 148 465 
680 68 612 
1,642 384 1,258 
919 201 718 
1,635 417 1,218 
457 373 
552 137 415 
595 165 430 
UNG 133 312 
391 371 
504 23 481 
2,098 306 1,793 
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Teple 59.- Marketing information: General and ornamental horticulture, analysis by standard metropolitan areas, 1949 | 
—_—————~7ivetropoliten area as percentage of State total i Retail ornamental horticulture sales: ~—=« Wholesale — 
: : : a > Wholesale * aca : Per capite = 5 e 3 : value of 
: oe : 3 : ornma- : : Percentage : Per  : As percent-: | 
Mevropolitan ares 3 Foguls : tir : retail : peueacs : mental : : of United : dwelling : dae ce all ;: eerntece of | 
tion = Co * mursery Actual Pi 
: : trade : crops : horti- : : States : unit : retail trade : retail ornamen- | 
: : 5 3 3 culture ; 2 ave e 3 : 3: tal horticulture 
: Percent Percent Percent Percent Percent Dollars’ Percent Dollars Percent Percent 
Alabama : an A 6 ; 
Birmingham g cil 9 27.0 at, 32.9 3.1 137 10.99 O.4 10. i} 
Montgomery 2 45 4.8 6.7 1.3 10.4 0k 174 13.78 5 a MV 
Mobile 2 165 8.0 10.4 54.6 11.4 2.66 5 9.05 oh 248 6 yi} 
3 Wi 
Arizona : | 
Phoenix > 43.9 pire) 47 3 68.2 53.4 2.43 105 7.39 3 19.7 i 
Arkansas : | i 
Little Rock co LOL 10.4 16.1 Suleee 26.5 3.77 162 12,12 of 18.0 HU 
: | 
California : | 
San Francisco- iS Na 
Oakland : 20.9 19.7 21.5 14.1 26.3 3.27 a1 10,21 3 21.0 } 
San Jose | 2.7 2.6 2.5 3.5 2.8 2.67 115 8.36 ‘3 48.6 
Sacramento p 2.6 2.4 2.7 Led. 3. 3.06 132 9.59 3 13.6 
Stockton : 1.9 1.7 1.8 abe} 2.1 2.89 125 9.33 3 27.8 
Fresno 2.6 2.4 2.6 oh 2.9 2.91 125 9.05 3 5.3 
Los Angeles : 41.0 4.4 42.8 47.8 42.8 2.72 117 TTL 2 43.7 HM 
San Diego : Sal: 5.0 4.6 4.7 4.3 2521 6.52 2 key WAR 
San Bernardino : 2.6 2.9 2.2 9.2 5.9 5.81 250 15.39 aT 61.3 AHH 
Colorado : | 
Denver 2 42.3 41.5 47.3 58.5 53.5 2.17 oh 6.67 2 10.0 | 
2 {i 
Connecticut : AA 
Bridgeport Ae ben 252: Paice 14.9 31.5 304 148 1.18 As| 20.6 1) HI 
New Haven : 27.0 26.8 26.3 6.9 25.3 2.55 no 8.42 3 u.8 I\) 
Hartford : 26.7 23.0 28.1 53.4 33.5 3.42 147 12.98 3 69.2 I 
Delaware : he 
Wilmington : 84.0 81.0 72.4 5.8 87.2 3.56 153 12,11 3 5.2 aii 
. 1} | 
District of Columbia: Mil 
Washington E --- --- --- --- --- 3.24 1ho 1.10 53 6.5 } 
Florida : } 
Jacksonville : 10.9 94 1.6 3.7 13.3 . 132 10.27 3 8.4 Wt] 
Tampa-St. Petersburg : 14.7 16.1 15.6 9.3 18.3 3-14 135 8.2 3 15.5 nth 
Miami 9 27.6 19.1 24.8 13.9 33.8 4.82 12,84 oh 12.6 | 
Georgia : a 
Atlanta : 19.3 19.8 32.0 7.0 39.7 3.48 150 12.08 33 2.5 Woh 
Columbus E 4.9 a) 5.0 9 8.3 2.84 122 11.03 25 1.6 MIAH 
Augusta Seer 4.7 5.1 10.2 5.8 2.08 90 7.46 a 2k.5 Walt 
Savannah : yy 4.9 5.7 1o. 5.9 2.27 98 Te3k 3 25.6 | 
Illinois : het 
Davenport, Iowa- : i) i} 
Rock Island- A healt 
Moline, IL. : 2a 2.6 2.8 1.0 2.9 2.55 10 8.45 a2 3.9 Hi) 
Rockford coe 1.8 1.9 1.5 2.6 3.50 151 11.35 3 6.6 sa | 
Chicago : 62.8 61.8 68.0 54.6 71.6 2.68 116 8.85 2 9.0 Wi 
Peoria : 2.9 2.9 Ory, 2 2.4 1.97 85 6.35 2 aed; Wat 
Springfield : 1.5 1.6 1.6 14 2.2 3.45 149 10.75 .3 Th | 
Indiana I) 
South Bend 5.2 4.9 6.2 1.9 5.4 2.63 3 8.86 <2 43 eu 
Fort Wayne : 4.6 4.6 5.5. 3.2 5.5 3.00 129 9.66 3 6.7 ei 
Indianapolis : 14.0 13.8 17.8 OT PLT. 3.94 170 12.68 33 11.9 Hi 
Evansville : 4.0 4.0 4.2 1.3 7.2 4.53 195 1443 33 2.1 We) 
Towa : | | 
Sioux City : 4.0 3.9 4.9 ae oT 4.76 205 15.39 oh nee 
Des Moines : 8.6 8.9 10.5 ol 54 Ah 190 13.63 oh 2.5 
Kansas : I 
Wichita 2. 12.6 1.9 13.3 8.3 19.9 3.72 160 11.00 oh 8.5 il 
Kansas City > Wek 40.0 58.6 33.2 65.4 3.33 ah 10.74 23 10.4 
Kentucky : 
Louisville : 19.5 20.9 30.7 33.0 31.0 2.33 100 7.79 3 13.8 au 
dj : \ 
Louisiana 4 | 
Shreveport > (6.5 6.8 10.1 1.4 11.2 3.35 Ly 11.08 a3 1.6 il 
New Orleans 3 25.4 26.6 32.9 5.4 53.0 4.07 175 13.35 5 1.5 
Maine : | 
Portland > 18.4 18.8 22.2 6.3 23.9 2.46 106 7.03 <2 1.6 
Continued - | 
i 
{ 
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Table 59.- Marketing information: General and ornamental horticulture, analysis by standard metropolitan areas, 1949 - Continued 


:__ Metropolitan area as percentage of State total =: Retail ornamental horticulture sales : Wholesale 
3 : 3 B : Retail : Per capita : : $ value of 
: * Wholesale = saree = 5 z. 
Met: Jitan area ? Popula- * Dwelli : eee : lue of ? orna- : : Percentage Per : As percent- : crops as 


c) g : mental : : of United : dwelling: age of all ercentage of 
ftom B GEER : trade : eeeey : horti- : {eae R States 8 unit : retail trade : retail ceeemen 
B 5 s B STOP, : culture : : average s g tal horticulture 
: Percent Percent Percent Percent Percent Dollars’ Percent Dollars Percent Percent 
Maryland 3 
Baltimore : 56.4 57.0 64.1 a Bist( 67.6 3.34 yy 1.20 o.4 3.4 
Massachusetts : 
Springfield Q 9.7 9.4 9.7 21.5 nel 2.32 100 7.95 3 21.2 
Worcester Se GL, ne ae al 6.3 2223 2.15 93 7.28 a2 5.5 
Boston : 60.9 58.8 62.2 54.7 59.5 1.97 85 6.80 22 10.0 
Brockton : 4.0 5.3 3.9 12.4 7.5 3.75 162 9.56 4 18.1 
Fall River : 8.1 8.3 Toh B55 7.0 1.74 75 5.68 ED 5.5 
Michigan : 
Saginaw : 2.4 2.3 2.2 plea 2.6 2.56 10 8.75 3 6.6 
Grand Rapids : 45 45 5.0 2.7 5.6 2.94 127 9 obey ‘3 Tei 
Muskegon 1.9 aT, 2.0 4 1.9 2.37 102 8.29 2 3.0 
Flint 4.2 AL AL 153 3.2 1.78 TT 5.93 2 6.7 
Lansing 2.7 2.6 321: Lev. 4,2 3.67 158 12.30 3 6.5 
Detroit 46.7 43.5 50.7 14.6 48.3 2.45 106 8.43 -2 kag 
Kalamazoo 2.0 2.0 2.1 2.3 5.8 6.89 297 22.35 a7 6.3 
Minnesota 
Duluth, Minn.- : - ¢ 
Superior, Wis. : 3.4 9.3 8.2 U5: 9.7 3.39 146 10.01 oh 2.5 
Minneapolis - B 
+. Paul 2 Sie 36.8 43.5 14.5 5729 4,60 198 15.04 4 4,0 
Mississippi 7 
Jackson : 6.5 6.6 11.2 6.5 16.4 5.26 227 18.37 eT 3.0 
Missouri 3 
St. Louis : 42.3 4O.1 43.9 16.5 52.6 4.10 117 13.46 oh 5.0 
Nebraska 
Lincoln : 8.9 8.9 9.5 n.2 18.4 6.73 290 21.34 6 5.8 
Omaha St 8 273 25.9 29.1 AL 28.8 3.44 148 11.54 Ag} 153 
New Hampshire c 
Manchester : 29.4 26.5 31.3 35.3 23.7 1.66 72 5. 2 7.8 
New Jersey = 
Trenton : 4.7 4.0 5.4 12.3 6.6 3.90 168 14.70 a 56.7 
Atlantic City : ol 3.2 3.9 1.0 4.3 4.39 189 i. 23 6.8 
New York B 
Buffalo : 7.3 6.8 7.0 6.8 6.9 2.10 91 Tel, -2 12.8 
Rochester : 3.3 3.2 3.4 3.2 3.5 2.39 103 7.81 2 n.9 
Syracuse : 2.3 2.2 2.4 1.4 Peat 2.04 88 6.79 +2 8.5 
Utica-Rome : 1.9 1.9 1.8 6 2.5 2.92 126 9.52 3 2.9 
Binghamton : 152 Ie 1.2 Hr) 12 2.15 93 Tel. 22 1.9 
Albany -Schenectady- E t 
Troy 3.5 3.7 3.8 1.3 3-7 2.39 103 7.20 i2 47 
New York-North- ok 
eastern, New Jersey : 86.5 85.4 86.5 85.5 89.3 2.30 99 To45 2 12.9 
North Carolina E 
Asheville A 3.0 3.4 Al 2.6 2.9 BL af 76 6.03 +2 9.6 
Winston-Salen 3.6 3.9 4.3 4.6 To 3.96 171 13.89 “6 6.4 
Greensboro-High Point: 4.7 4.9 7.9 26.8 1055 4.52 195 16.42 5 25.0 
Charlotte : 4.8 4.7 8.2 5.2 10.4 3.96 171 15.71 4 54 
Raleigh : 3.3 3.3 4.6 2.0 5.5 3.02 130 1.77 4 4.0 
Ohio Hy 
Toledo : 4.9 5.0 6.0 5} 4.7 2.38 103 7.76 ne 2.1 
Columbus : 6.3 6.2 6.9 SH 6.8 2.70 116 9.07 3 9.6 
Dayton : 567 567 6.1 6.6 6.4 2.81 121 9.29 5S} 21.4 
Hamilton-Middletown : 1.8 1.8 1.8 af 1.7 2.30 99 7.99 3 8.7 
Cleveland Sa 8e3 18.6 20.7 48.6 23.2 3.217. 137 10.28 3 43.4 
Akron : 5.1 5.1 5.5 1.2 43 2.10 91 6.96 a) 5.8 
Canton : 3.5 3.5 3.6 2.3 4.2 2.96 128 9.99 3 6.3 
Youngstown : 6.6 6.2 6.4 ae: 5.7 2.15 93 7.54 2 4.0 
Cincinnati 11.3 11.6 9 6.5 1355 2.55 110 8.15 5} LD, 


Continued - 
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Table 59.- Marketing informatior: General and ornamental horticulture, analysis by standard metropolitan areas, 1949 - Continued i} Wi 
Ss Mt) 
: Metro cae Eenaes prcen’ eof Stee set :_ Retail ornamertal horticulture sales: Wholesale 1 | 
: : a1; Wholesale | pple ;__fer sepia a an :  velue of 
Metropolitan area | Popnia- | Dwelling ¢ amv) U6) O finay teens * Z ers 3 : As percent-: crops as Wit 
ae ien t unite : og > nursery ° mental : hetual 2 of United : dwelling : age of 111: percentage of Wi) 
; : : trade crops : horti- : : States : unit retail trade: retail ornamen- 
re emesis ss tal horticulture lad 
: Percen ercen ercern ercent Percent Dollars Percent Dollers Percent Fercant | 
Oklahoma : | i 
Tulsa fy, | shieal 11.3 15.5 16.0 15.1 2.20 5 6.79 0,2 16.8 Wi 
Oklahoma City ee) 15.1 19.4 37.6 28.4 3.19 137 9.52 3 21.1 HA || 
i e f | I! 
Oregon : WWE 
Portland : M61 46.7 4.4 61.7 52.2 3.10 13h 8.84 3 73.4 i 
Pernevyivania H i} 
Erie 3: 2.1 2,1 2.4 21s 33 3.56 153 11.92 4 40.7 | 
Scranton Be) 2.4 25 ee 2.8 2.58 111 8.92 a} .6 | 
Pittsburgh 221.0 20.7 21.9 6.1 23.7 2.53 109 8.88 3 2.9 i 
Johnetown Bo BEE 2.6 2.3 1.4 1.9 1.50 66 5.68 "2 B1 Wii 
Altoona 0 es 1,4 12 ou 1.4 2.38 103 8.00 a 14 ita} 
Wilkes-Barre-Hazleton : Boil 3.6 3.4 --- 3.7 2.23 96 7.86 3 om wit 
Harrieburg B 2.8 2.8 2.9 1.6 ei, 1.38 59 4, ae) 12.0 | 
York : 1.9 2.0 1.9 Sal 1.8 2.10 91 eran 2 23.5 Walt 
Lancaeter fh ee 2.2 2.4 5.6 2.2 2.22 96 7.66 2 29.2 Wi Me 
Reading B 2.4 2.5 2.5 Bey! 2.3 abu 92 Tele. <2 15.3 | Mi) 
Allentown- : WA 
Bethlehem-Easton : 4,1 42 44 1.5 uy 2,39 103 8.18 3 3.9 i 
Philadelphia : 34.9 34.5 36.9 53.3 37.0 38 103 $.30 23 16.4 Wield 
Phode Island : Win 
Providence 2 85.8 86.8 28.8 19,2 83.8 1.95 an 6.35 *F 9.0 li 
: Wein 
South Carolina : Wa 
Columbia 6.7. 6.8 10.5 1.0 16.1 3.29 rie 12.20 4 1.9 Myth 
Charleston g 7.5 $.) 9.9 26.0 ea 2.30 99 7.79 HS] 31.5 I \ 
Wi 
8 i} 
Tennessee : I Hit 
Memphis > 14.6 15.9 23.2 15.2 20.5 2.60 112 9.00 8 24,2 Walt 
Nashville : 9.7 10.9 13.3 6,9 16.2 3.08 133 10,79 5 12.0 Hai 
Chat tanooga : 7.5 Tet 9.5 43 Lif? 2.78 120 9.55 As} 12.5 | 
Knoxville On? 10.3 12.0 7.9 16.9 3.07 132 10.85 4 15.3 Ws 
Texas : : 
El Paso : 2.6 2,1 2.5 2 1,6 1.48 64 5.73 2 3.4 Wa 
Fort Worth ie may, 4g 6.2 6.7 9.9 5.0% 217 15.53 5 23.4 Wa 
Dallas t 7.9 8.2 10.8 2.1 13.9 4.16 179 12.93 a 5.1 Way 
Waco : Lili eT 1.8 yl 2.5 3.56 153 11.32 4 15 \\ 
Austin : et 1.9 2.1 9 3.2 3.65 157 12.58 4 9.2 
San Antonio tye Ge 5.8 6.0 1.5 5.9 2.18 Tent 3 8.4 HGH} 
Houston : 10.4 10.8 12.6 1.9 13.4 3.06 132 9.51 33 4.8 Hitt | 
: MMs | 
Beaumont-Port Arthur : 2.5 2.5 3.0 +2 4.3 06 1B 13.12 4 1.4 Mani 
Utah : | ii 
Salt Lake City : 39.8 40.7 46.2 75.9 59.4 2.23 96 7.47 2 16.7 bill 
: AW | 
Wil 
Virginia : | Wal 
Roanoke Bi) ef) 4.2 5.9 2.1 11.1 5.12 2al 17.93 oly) eu i 
Richmond : 9.8 10.5 15.3 19.5 26.8 5.02 216 17.35 5 14,3 ela 
Norfolk-Portsmouth sales 13.3 15.6 19.1 15.0 a.au 97 7.63 3 25.0 } | i 
7 ii) | 
Washington 4 | 
Seattle : 30.5 31,2 33.9 33.6 37.9 2.25 97 6.43 22 22.4 hil 
Tacoma : 11.6 10.6 9.8 9.5 10.6 1.66 72 5.71 A 22.5 
Spokane : 9.3 3.9 10.9 5.2 12.8 2.51 108 7.61 a2 10,2 
Weat Virginia : \ 
Wheeling, W. Ya,- : \\ 
Steubenville, Ohio : 17.6 19.1 20.8 24.3 25.1 1.69 73 5.13 2 7.8 
Huntington, W. Va.- 1 
Ashland, Ky. fo uelese 12.8 13.6 46.5 18,8 1,81 78 pee a | 20.9 | 
Charleston > 15.9 16,0 20.1 2.7 16.5 1.23 53 4 ds 2 1.3 Vii} 
“Wisconsin i Wat 
Madison > 4g 4.60% «5.3 .6 8.0 2.99 129 10.37 3 9 Nit 
Milwaukee : 2.2 24.9 28.6 23.6 33.3 2.43 105 8.2 +2 9.5 a) 
} 
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i 
{ : 
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im 
He 
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Table 60.- Horticultural specialty crops: Counties which are important for crop production 
but which are not included in the standard metropolitan areas, 19h9 


Floriculture - $500,000 or more per county 


County a State = Wholesale value of crops 
1,000 dollars 


Baldwin .. cece cece cece ce cece ete ce csc cccceccescee: Alabama 575 


Middlesex 2... ccc ccc nnccnncccccscesesncecs sonased Connecticut 2,007 


TAK wececeeeees Florida 79h 
LEE cece eeeeeeeee : Floridg 2,770 
Manatee .....-.0- : Floride 1,934 
Orange .....+-.- ; Florida 1,516 
Palm Beach ....... : Florida 1,254 
Seminole ...... Florida 831 
Volusia .....+e-0- Florida 1,377 


Chritstianwe:s scisicsciccisic.-te:- ealelsletsinieleniaiswieeicereaciecresis Tllinois 1,498 
McHenry ... = Illinois 82h 
WayNGen ccc sj-clc : : eiets 0 : Indiana 2,407 


Strafford ......6. secee oes New Hampshire 551 
Monmouth ..... - New Jersey 796 
Chemmg ....-. New York 51h 
North Caroline 665 


Clark .....0050- TEE Bes sshtenascensdeerise ceed: Ohio gee 
PANG Haainiela cerca stele Sielaieielalaisiaialelale'sie'siole'als/wlotele/eis[e(e/aie\are]= Oregon 5ho 


COV MDIA Kercic nlc's'eica'cia's cisivicie'sie Sefele.sie(siniaiwisleisicisieieais‘sisis Pennsylvania 675 
q Nursery - $150,000 or more per county 


Alabama 221 
Alebam 490 


California 155 
: Celifornia 239 
: California bok 
Tulare ... : California 217 
Ventura . : California 209 
Middlesex ..ccsccscccccwcce seen eer cccncccsceccs eet Connecticut ho7 


Merced .... 
Riverside . 


SnSsexes oacrercis os wwiajeicisvelereicisle Seoletarnisicitniosteuieefoicieiske Delaware 806 


Baker aici Florida 391 
Jefferson . H Florida 21k 
POT K ieyeis'ssicleisieis elateivie srelsreins aisles] wives eluicieictesloetovaieie cs Florida 176 


REVER AT fe clela’sle!njajeiclole'e\clala(e'e/s\ele'siaie' = ee ccccccccccccecs Indiana 3h 
Fremont ... 3 Towa 263 
Page ..... Saewesies . o elsine's Iowa 2,575 


remiclin lm caesic cies cioeteserie a SSD Sodoapdossnodas Kansas 235 


St. TAMMAny: <o\< cjecieisleiea/ einen ale vvleccsciwveciesisaiesiacncic Louisiana 235 


WiCOMI COIs sieletsesclniesaye AGodas pucecoousonobson sierolers Maryland 216 
ATT GPANeieeicie cleo ssw «is \=fo Scbbondbsocucncocacospddes Michigan 2k5 
Berrien . ate eeisieteciecene Michigan 615 
wesee wee ccecccccvcees Michigan 391 
MADR GHA Gataera aie eciaicic nals se ea ciate sles sala siemiclelela wise eters Minnesote 296 
We Shing toniWorctnisa'smo's's\n/oju'a'a.cis/ala\sie'siwiclsieia(oje;nia'alniatsiela ois Minnesota 273 
BUCHANAN (a cau weve cvisisivic oe cic civinivsieee cians celeeee cos ens Missouri 187 


Comber Land iite.c ssc \civ.e sicinieuloieivls viele vicicia'ewisios\wiseivie:cieinie New Jersey 702 
Monmouth ......... aislaieis(ainia’ loieiein’elata ste iela\eleiets/njayeinvelerats New Jersey 816 
Livingston ........ ssieiaile(ajn,cisiose'oie aie'w\e a isleleinlafessla'stelie Rew York 551 
Ontario s....<.- Seed nicicwie cleiele wis siomrecene New York aki 
sie cjlesecaet New York 51 


eeese acs Ohio 253 
sjel= wie eln.elole's Ohio 316 
SEHR 2 Oregon 169 
atlsiciecsose Oregon 186 


But Ormcis\csiels,cleisicie e\eieeicin esis o(eisinisretclele nisieecicceerersintete Pennsylvania 169 


Rhode Island 483 


Hewport .acccocccsece ween cccrecsescessece seeccces 


BYAnicEInN Gs cise oleic ov vluials'e.e/c w'e(vjn\s'0.</8'o.6 wle/niejeie cin w'e'a sine Tennesses 320 
Warren ... : Tennessee 667 
Cherokee .. Texas 263 
Hidalgo .. Texas 175 
Smith .... : Texas ; 2,700 " 
WANSZANGLE, cislsinsisie sloie'aje's jos b\s)clojele s eles 00 ble'aie'ejcvele'e’as't Texes 252 


Augusta 3 Virginia 171 
Elizabeth City ....s.sccesee eee e cece eee esecccces: Virginia 200 


Yakima ....... Sisteielere wsescesie conece eciesececeeccenet Washington 225 
Bureau of the Census. 
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APPENDIX 
A.—FARM PRODUCTION 
(From Introduction to Volume I United States Census of Agriculture, 1950) 


“The 1950 Census of Agriculture was taken as of April 1, 1950. Inventory items 
relate to approximately that date. Data on acreage and quantity of crops harvested are 
for the crop year of 1949. Data on sales of crops relate to crops produced in the crop 
year of 1949; data on sales of livestock relate to the calendar year of 1949; data on 
sales of livestock products relate to the production in the calendar year of 1949.... 


“For the 1950 Census of Agriculture, places of 3 or more acres were counted as 
farms if the value of agriculture products in 1949, exclusive of home gardens, amounted 
to $150 or more. The agricultural products could have been either for home use or for 
sale. Places of less than 3 acres were counted as farms only if the value of sales of 
agricultural products in 1949 amounted to $150 or more. 


“The Census enumerator... was instructed to obtain an agriculture questionnaire 
for every place that the operator considered a farm, for every place of 3 or more 
acres, whether or not it was considered a farm, and for certain specialized operations 
regardless of the size of the place. The specialized operations include greenhouses 
and nurseries.... Thus, agriculture questionnaires were filled for more places than 
those that qualified as farms. . 


“The determination as to which reports were to be included in the tabulations as 


representing farms was made during the processing of the questionnaires in Washington. 


This procedure was followed in order that uniform criteria could be applied.... 


“For the 1945 and earlier censuses of agriculture, the definition of a farm was 
“somewhat more inclusive. Census enumerators were provided with the definition of a 
farm and were instructed to fill reports only for those places which met the criteria. 
From 1925 to 1945, farms for Census purposes included places of 3 or more acres on 
which there were agricultural operations and places of less than 3 acres with agri- 

cultural products for home use or for sale with a value of $250 or more.... 


“The definition of a farm in the 1920 Census was similar to that used from 1925 to 
1940 but was somewhat more inclusive. In that year, farms of less than 3 acres with 
products valued at less than $250 were to be included, provided they required the 
continuous services of at least one person. 


“Because of changes in price levels, the $250 limit for value of products for farms 
under 3 acres resulted in the inclusion of varying numbers of farms at the several 
censuses.... 


“The change in definition has no appreciable effect on the data for livestock or 
crops as the total agricultural production for such places would usually account for less 
than 1 percent of the total for a county or state. 


“Nursery and greenhouse products — The agriculture questionnaire included three 
inquiries on horticultural-specialty crops. One of these called for acres and value of 
sales in 1949 of nursery products (trees, shrubs, vines, ornamentals, etc.). Another 
asked for acres grown in the open, square feet under glass, and value of sales of 
flowers and flowering plants grown for sale. The third called for acres grown in the 
Open, square feet under glass, and value of sales of vegetables under glass, flower 
seeds, vegetable seeds, vegetable plants, bulbs and mushrooms grown for sale. 


“A special census of farms reporting the sale of horticuitural-specialty crops 
valued at $1,000 or more was made and the results of this census are issued as a 
special report.... 
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“ ,. In the case of vegetables harvested for sale and nursery and greenhouse 
products, average prices were not obtained because of the difficulty of securing a 
satisfactory common unit of production. When totals were obtained for the value of 
all crops harvested, the value of the sales of vegetables, and nursery and greenhouse 
products was used in the absence of the value of the quantity harvested. 


“For many farms the sales enumerated do not represent their total gross cash in- 
come because certain sales were excluded and there was no provision for enumerating 
unusual sources of income. For example, sales of baby chicks, Government pay- 
ments such as those for soil conservation, and income received by the farm operator 
for off-farm work, for custom work, and from land rents and other investments are 
not included. 


“In general, the value of the sales of livestock, livestock products, nursery and 
greenhouse products, and forest products is for the calendar year 1949. On the other 
hand, the value of the various crops sold is for the crop year immediately preceding 
the census. 


Horticultural-Specialty Classifications 1890-1950. (From Census publications 
for specified years) 


1950 Enumerators Reference Manual: Nursery and Greenhouse Products. 


“Nursery products — Report all trees, vines, shrubs, ornamentals, etc. grown for 
sale. 


“Flowers and Flowering Plants — Report all flowers and flowering plants grown for 
sale whether under glass (greenhouses and frames) or in open. Plants grown in hot- 
beds should be considered as grown under glass. Plants grown under shade should be 
considered as grown in the open. For square feet under glass report the land area 
covered by greenhouses and frames. 


“Vegetables grown under glass, flower seeds, vegetable seeds, vegetable plants, 
bulbs, and mushrooms — For hotbeds and coldframes, give only the area actually in the 
beds or frames. In reporting the area for mushrooms, give the area of bed space used 
in 1949 and not the square feet of floor space in the building.” 


1945 


“Horticultural specialties — The instructions on the 1945 schedule specified that 
horticultural specialties were to include (1) crops grown under glass (flowers, plants 
and vegetables) and propagated mushrooms (2) nursery products (trees, shrubs, vines, 
ornamentals, etc.); and (3) flower and vegetable seeds, bulbs, and flowers and plants 
grown in the open. 


1940 


“Horticultural specialties. The enumerators in 1940 were given special instruc- 
tions to secure a 1940 Farm and Ranch Schedule for all mushroom cellars, nurseries, 
greenhouses, and similar establishments if minimum requirements on value of farm 
products of a farm were met. Three inquiries were carried on the 1940 farm schedule 
asking the area and value of sales, 1939, of (1) crops grown under glass and propagated 
mushrooms (in square feet), (2) nursery products (in acres) and (3) flower and vege- 
table seeds, bulbs, flowers, and plants grown in the open (in acres).” 


1935 


“No inquiries were carried for horticultural specialties on the Farm and Ranch 
Schedule in 1935.” 


| O1 
1930 Nurseries and Greenhouses. 


“Nurseries and nursery products — No distinction has been made on the general 
farm schedule for several censuses between ordinary farms growing nursery products 
on a small scale and special establishments devoted exclusively to the growing of such 
products. The inquiry on the 1930 farm schedule called for the receipts in 1929 from 
sales of trees, plants, vines, etc., in nurseries; flower and vegetable seeds; and 
bulbs. Figures for 1919 include only receipts from sales of nursery products, and do 
not include receipts from sales of flowers and vegetable seeds and bulbs. 


“Greenhouses, hothouses, and flowers grown in the open. — The inquiry on the 1930 
general farm schedule called for the receipts in 1929 from sales of flowers, plants, 
and vegetables grown under glass, and flowers grown in the open. The inquiry in 1920 
called for the receipts in 1919 from sales of flowers, flowering plants, vegetables and 
vegetable plants grown under glass. The receipts from sales of flowers grown in the 
open were not specifically called for by the 1920 schedule, although they may have 
heen included in many cases, especially where flowers were grown on the same farm, 
both under glass and in the open. 


“Receipts from sale of mushrooms, which were reported under vegetables in 1919, 
were included with receipts from greenhouses, hothouses, etc., in 1929.” 


Census of Horticulture — 1929 and 1930. 
Sections: 1. Flowers, plants, and vegetables grown under glass and flowers grown 
in the open. 
Nurseries 
Bulb farms 


Flower-and vegetable-seed production 
Mushrooms 


aon ek w pw 


Blueberries (including huckleberries) 
1925 
No inquiries for Nurseries and Greenhouses. 


1920 


“Nurseries and nursery Products. No distinction has been made on the farm 
schedules for the several censuses between ordinary farms growing nursery products 
on a small scale and the special establishments devoted exclusively to the growing of 
such products. All farms and establishments propagating nursery stock (young trees, 


shrubs, vines, etc., for transplanting) for commercial purposes have been classed as 
nurseries. 


“Greenhouses and Greenhouse Products. The first inquiry under this subject on the 
farm schedule, both in 1920 and in 1910 related to the number of square feet under 
glass. This area included both the area in greenhouses or hothouses, and the area 


covered by hotbeds or cold frames, though the latter item is of relatively small im- 
portance, 


“The receipts from sales as reported in 1910 included the sales of flowers and 
flowering plants grown in the open ground, as well as those grown under glass, and 
while in 1920 such receipts were not specifically called for by the schedule they were 
included in many cases, especially where flowers were grown both under glass and in 
the open ground, In 1920 the products of greenhouse establishments were divided into 
two classes, namely, flowers and flowering plants, and vegetables and vegetable plants.” 
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1910 
“Flowers and plants 
“Nursery Products.” 
1900 


“Commercial Floriculture — Floriculture in the United States as a commercial 
enterprise is confined chiefly to the growing of flowers and plants in greenhouses. 


“Nursery products —It is only within the past twenty or thirty years that the 
nursery industry has grown to be of sufficient importance to admit of its separation 
from miscellaneous farms in the compilation of statistics.” 


1890 


“Horticulture — The statistics for nurseries, commercial floriculture, seed farms, 
tropic and semitropic fruits and nuts, and truck farms are contained in the following 
pages, The subjects have not appeared in previous reports.... 


B. —WHOLESALE DISTRIBUTION 


(From Introduction and Explanatory Material —U. S. Census of 
Business — 1948. Wholesale Trade.) 


“Census of Business figures represent a summary of reports for individual 
“establishments” rather than “companies”. A separate report was obtained for each 
location at which business was conducted, including each location of multi-unit 
organizations. .... Each report was tabulated in accordance with the physical location 
at which the business was conducted...... 


“Wholesale Trade, in the 1948 Census of Business, includes establishments pri- 
marily engaged in selling merchandise\to retailers, to industrial, commercial, institu- 
tional, or professional users; or to other wholesalers; or acting as agents in selling 
merchandise to (or buying merchandise for) such companies or persons...... 


“Although the 1948 Census of Business enumerated all wholesale establishments 
regardless of size, tabulations exclude data for those that operated during the entire 
year 1948 but had sales of less than $5,000. In 1939 the corresponding figure for ex- 
clusion from the tabulation was $500..... 


“Sales figures.... represent total sales and receipts of all establishments prima- 
rily engaged in wholesale trade...... 


“Total operating expenses, sometimes referred to as “overhead”, includes all ex- 
penses incurred during the census year by the reporting establishment. It includes 
payroll as well as other overhead expenses, but not the cost of merchandise sold, nor 
does in include withdrawals by owners of unincorporated establishments. It covers 
such items as administrative, selling, warehousing, delivery, occupancy, and miscel- 
laneous expenses...... 


“Payroll includes all compensations (salaries, wages, commissions and bonuses) 
paid during the specified period to all employees. For corporations, it includes amounts 
paid to officers and executives; it does not include compensation for proprietors or firm 
members of unincorporated businesses. Payroll is reported before deductions for 
Social Security, income tax withholding, insurance, dues, etc. 


“Active proprietors include owners or partners of unincorporated businesses who 
devoted the major portion of their time to the operation of the business during No- 
vember 1948.... 
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“Paid employees consist of the number of employees including salaried officers 


and executives of corporations who were on the payroll for the specified work-weeks 


“Merchant wholesalers. This major group, which in the 1939 Business Census was 


known as “Service and limited-function wholesalers”, consists of establishments 
usually known as wholesalers, distributors, or jobbers, primarily engaged in buying, 


taking title to, and where customary, physically storing and handling goods, and selling 


the goods at wholesale principally to retailers and to industrial and commercial 


“Agents and brokers. This group includes establishments the operators of which 
are in business for themselves, negotiating sales and/or purchases in domestic and 
foreign trade, but do not, as a rule, take title to the merchandise..... Compensation is 
usually in the form of commissions or brokerage. Net sales as shown for agents and 
brokers represents the sales (or purchase) value of the goods in the transactions 
negotiated, and includes some approximation as many of them do not maintain records 
of the dollar sales. In such cases carefully prepared estimates are included. 


“Included in this classification are such types of operation as auction companies, 
merchandise brokers, commission merchants, export agents, import agents, manu- 
facturers agents, selling agents, resident or syndicate buyers, and cooperative sales 


agencies. 


“Assemblers (mainly farm products), — This group consists of establishments 
primarily engaged in purchasing and assembling farm products and sea foods in local 
growers markets, at local producing points, and in the cities of producing regions. 
These establishments are primarily engaged in concentrating farm products produced 
on a relatively small scale and assembling larger lots for shipment to other whole- 
sale buyers. In addition to the actual buying and wholesale distribution of farm 
products, establishments included in this group frequently grade, pack, store, and in 
some cases finance the commodities they handle. 


Type-of-operation and kind-of-business classifications for 1948 


1948 classification 


Total, all wholesale es- 
tablishments 


Merchant wholesalers 


Agents and brokers 


Assemblers (mainly farm 
products) 


with 1939 and 1929 equivalents 


1939 equivalent 
classification 


Total wholesale trade 
Less motion picture 
film exchanges and 
coffee roasting, 
spice grinding 


Service and limited 
function wholesalers 
Less motion picture 
film exchanges, and 
coffee roasting, 
spice grinding 


Agents and brokers 
Less motion picture 
films, plus co- 
operative sales 
agencies 


Assemblers (mainly 
farm products) 
Less cooperative 
sales agencies 


1929 equivalent 
classification 


Total wholesale trade 
Less chain store 
warehouses, and 
motion picture films 


Wholesalers only 
Less motion picture 
films 


Agents and brokers 
Less motion picture 
films, plus co- 
operative sales 
agencies 


Assemblers.and country 
buyers 


20000 
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“Seeds — wholesale establishments primarily engaged in selling field, garden, and 
flower seeds. 


“Flowers (cut), potted plants — wholesale establishments primarily engaged in 
selling cut flowers, greens, and potted plants. Nurseries primarily engaged in growing 
and selling nursery stocks are included in the Census of Agriculture. 


“Bulbs, plants — wholesale establishments primarily engaged in selling bulbs, 
plants, cuttings, seeds, etc. Establishments engaged primarily in selling vegetable an.i 
flower seeds are included in ‘Seeds.’” 


C. RETAIL DISTRIBUTION ¥ 


(From Introduction and Explanatory Material — U.S. Census of 
Business — 1948. Retail Trade) 


“Census of Business figures represent a summary of reports for individual “es- 
tablishments” rather than “companies”. A separate report was obtained for each loca- 
tion where business was conducted, including each location of multi-unit organizations. 
For such organizations a separate report also was obtained for each central warehouse, 
administrative and district office, and each other location (other than a manufacturing 
plant) which serviced, or was auxiliary to, establishments of the organization reported 
to the Business Census. Each report in the census was tabulated in accordance with 
the physical location where the business was conducted.... 


“Retail trade, as defined in the 1948 Census of Business, includes establishments 
primarily engaged in selling merchandise for personal, household, or farm consump- 
tion. Other important characteristics of a retail trade establishment are: It isa 
recognizable place of business and is engaged in activities to attract the general 
public to buy; it buys or receives merchandise as well as sells; it renders services or 
processes only incidental to selling; it is considered retail by the trade. Not all 
characteristics need be present and some are modified by trade practice. Excluded 
from Retail Trade are peddlers and itinerant vendors without an established place of 
business. Also excluded are places of business operated by institutions and open only 
to their own members or personnel, such as restaurants and bars operated by country 
clubs, school cafeterias, cafeterias operated by industrial plants for their employees, 
and establishments operated by agencies of the Federal Government on military posts, 
hospitals, etc..... 


“Stores are separate places of business primarily engaged in selling merchan- 
dise at retail. In addition to ordinary retail stores such as grocery and hardware 
stores, this classification includes eating and drinking places, milk dealers, gasoline 
service stations, market stands (except farmers’ stands), lumber and coal yards, 
mail order houses, direct selling (house-to-house) establishments, and establishments 
selling through coin-operated vending machines. Only business establishments ob- 
Fame their primary source of receipts from retail sales of merchandise are classi- 

ied as retail. 


“Data for retail leased departments located in retail stores are combined with 
data for the store in which located and are not reported or counted as separate stores. 
Retail leased departments not located in retail stores, however, are reported and 
tabulated as separate retail stores. Retail trade... exclude “service” leased depart- 
ments, Such as watch repair, beauty shops, shoe repair, and other leased departments 
deriving a major source of receipts from services to customers rather than from 
sale of merchandise. 


“Although the 1948 Census of Business enumerated all retail stores regardless of 
size, tabulations exclude data for stores which operated during the entire year 1948, 
but had sales of less than $500. In 1939, the corresponding figure for exclusion from 
the tabulations was $100.... 
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“Sales include total receipts from customers during 1948, after deduction of re- 
funds or allowances for merchandise returned by customers. Sales include receipts 
from repairs and from other services to customers, but exclude amounts not re- 
ceived from customers, such as income from investments, rental of real estate, etc. 
They do not include the amount of local and State sales taxes or Federal excise taxes 
which are collected by the store directly from customers, and paid directly by the 
store to a local, State, or Federal taxing agency. Gasoline, liquor, tobacco, and other 
excise taxes which are paid by the manufacturer or wholesaler and passed along to the 
retailer are included. 


“The sales figures therefore, represent total sales and receipts of all establish- 
ments primarily engaged in Retail Trade. They do not include sales at retail ac- 
counted for by manufacturers, wholesalers, service establishments, and other busi- 
ness whose primary activity is other than Retail Trade. 


“Payroll includes all compensations (salaries, wages, commissions, and bonuses) 
paid during the year to all employees. For corporations it includes amounts paid to 
officers and executives; it-does not include compensation for proprietors or firm 
members of unincorporated businesses. Excluded from payroll are the value of pay- 
ments in kind, such as free meals, lodgings, and so forth, or amounts received by 
employees as tips, etc. Payroll is reported before deductions for Social Security, 
income tax, withholding, insurance, dues, etc. 


“Active proprietors include owners or partners of unincorporated businesses who 
devoted the major portion of their time to operation of the business during November 
1948, 


“Unpaid family workers consist of the number of family members (wives, sons, 
daughters, etc.) who worked in the business during November 1948, but were not paid 
a wage or Salary. Family workers paid a wage or salary are included in the count of 
employees and their compensation included in payroll. 


“Paid employees consist of the number of employees, including salaried officers 
and executives of corporations, who were on the payroll for a specified work week.... 


“Full work week employees include employees, whether regular or seasonal, who, 
for a specified pay period, were paid for working at least the number of hours typically 
worked in a week by employees of the reporting establishment. All other employees 
paid during that work week were reported as part-work week employees. 


Comparison of Kind of Business Classifications 
1948, 1939, and 1929 


Corresponding classifi- 
cation in 1939. 


Farm and garden supply 
stores. 


Corresponding classifi- 
cation in 1929. 


1948 Classification 


Farmers Supplies: Ferti- 
lizer dealers. Harness 
shops. Irrigation and 
drainage equipment and 
supplies (retail). 
Farmers supply stores. 
Seed stores,, bulbs and 
nursery stock. Coop- 
erage (barrels, boxes, 
crates, casks). 


Other farm, garden supply 
stores. 


Florists (including retail 


Florists (including re- 
growers) 


Florists (not including 
tail growers) 


retail growers) 
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“Farm, garden supply stores—These are stores primarily engaged in selling, at 
retail, seeds, bulbs, and nursery stock, and other farm, lawn, and garden supplies and 
tools not elsewhere classified, irrigation and drainage equipment, and fertilizer. 
Stores primarily engaged in selling farm implements are classified as “Farm equip- 
ment dealers”, and greenhouse and nurseries are not included in the 1948 Business 
Census. 


“Florists—These are stores primarily engaged in selling, at retail, cut flowers and 
grow ing plants. Stores primarily engaged in selling bulbs and nursery stock are classi- 
fied as “Farm, garden supply stores’, and greenhouses and nurseries are not included 
in the 1948 Business Census.” 


J, INDUSTRIAL CLASSIFICATION FOR THE HORTICULTURAL SPECIALTIES 


The following classification is based on the Standard Industrial Classification of 
Non-manufacturing Industries, as published by the United States Bureau of the Budget 
(1949). Numbers or letters in brackets following the major titles are those found in 
the Standard Industrial Classification Manual for the given item. Classifications also 
conform to the proposed International Standard Industrial Classification of the Sta- 
tistical Commission of the United Nations. 


The need for consideration of industrial classification for horticultural specialties 
was brought to the attention of professional workers in the industry by the author of 
this report at the annual meeting of the American Society for Horticultural Science in 
1950. Pursuant to the recommendations of the author, that organization established a 
Special Committee for Taxonomy of Horticultural Products and Services. The classi- 
fications and descriptions presented herewith have been reviewed and accepted by this 
committee, which was composed of L. H. MacDaniels (Chairman), John G. Seeley, and 
L. C. Chadwick. The information was then reviewed and accepted by the executive 
secretaries of the Society of American Florists and the American Association of 
‘Nurserymen, Robert H. Roland and Richard P. White, respectively. 


I. Agriculture (A) 

Farms are the single units of agricultural activity. For the purpose of industrial 
classification, a farm is any tract of land comprising 3 or more acres on which agri- 
cultural operations are performed, and tracts of land of less than 3 acres, if income 
from the sales of agricultural products produced amounts to $150 or more annually 
(1945 base). 


-A. Noncommercial or abnormal farms (012) 

Noncommercial farms are those not having the production of farm products for 
sale as the principal purpose of business. This industry includes farm homes, self- 
sufficient farms, part-time farms, and institutional farms (including Federal, State, 
and municipal conservation and forest nurseries). 


B. Commercial farms (011) 

Commercial farms are those having the production of farm products for sale 
as the principal purpose of business. The total annual sale value of such farm 
products must be $800 or more (1945 base). Commercial farms are classified ac- 
cording to the kind of commodity or groups of commodities from which the major 
share of the cash farm income is derived. 


1. Horticultural specialty farms (0114) 

Farms having as the principal purpose of business the production for sale 
of horticultural specialty crops such as greenhouse, frame, cloth house, lath 
house, or outdoor-grown cut flowers, potted plants, cultivated florist greens, 
bedding and vegetable plants, fruit stocks, woody and herbaceous ornamental 
nursery plants, sod, bulbs, and flower and vegetable seeds. 

Horticultural specialty crops may be further classified into two primary 
groups ordinarily known as floriculture and ornamental horticulture. 
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The distinction between ornamental horticulture and floriculture is de- 
termined by use of the plants rather than by the generic, specific, or variety 
names of plants or production facilities. In the business of ornamental horti- 
culture, the plants are grown and sold primarily for replanting out-of-doors, 
whereas in the business of floriculture the cut flowers or plants are grown and 
sold primarily for decorating the interiors of homes and other buildings, 

The best common denominator for determining the value of the crops grown 


and sold from horticultural specialty farms is the wholesale value to the grower. 


Retail and service sales, by horticultural specialty farms, of commodities 
grown or purchased are best considered as retail trade by retail growers. An 
establishment which qualifies as a grower or producer of horticultural specialty 
crops cannot properly be classified as retail trade. It must be classified as a 
farm. 

Depending upon the nature of the sales of any given horticultural specialty 
farm,the establishment may be classified as primarily a wholesale grower or 
primarily a retail grower. Retail sales of either a wholesale or a retail grower 
are best considered as an entirely different value from that of the value of the 
crops grown and sold, which is best expressed as the wholesale value to the 
grower. 

Wholesale sales of a grower establishment may be made directly to re- 
tailers and other growers or to establishments primarily engaged in wholesale 
trade. 


a. Floriculture 

Commercial floriculture is a trade term indicating the production and 
distribution of cut flowers, flowering and foliage potted plants, florist greens, 
bedding plants, and vegetable plants. (This section on Agriculture is re- 
stricted to production of the crops. Distribution is dealt with in the sections 
on Wholesale and Retail Trade). 


(1) Finished stock 

Depending upon the place or purpose for which they are to be used, 
finished cut flowers or plants may be considered as developed to the 
point of fulfilling the needs of the ultimate consumers to their satisfac- 
tion. ; 


(a) Cut flowers 

Crops grown for the purpose of selling the flowers, cut with 
varying lengths of stem, for consumer uses. 

Examples: Roses, carnations, Chrysanthemums, Gladiolus, 
orchids, Gardenias. 


(b) Potted flowering plants 
Crops grown for the purpose of selling the plant or plants in an 
individual pot or container, when in bloom, for consumer uses. 
Examples: Hydrangeas, poinsettias, lilies, African vioiets, 
Cyclamen, Calceolaria. 


(c) Green or foliage plants 

Crops grown for the purpose of selling potted or bare root 
plants, with leaf shape, color or size, or tolerance of growing con- 
ditions resulting in suitability for consumer uses, 

Examples: Ferns, palms, ivy, Philodendron, cacti, succulents. 


(d) Cultivated cut florist greens 

Crops grown for the purpose of selling the cut foliage as the com- 
modity for consumer uses. 

Examples: Asparagus plumosus, Adiantum, holly, privet, Acacia, 
Asparagus sprengeri. 
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(e) Other finished stock 
Crops not included in the above classifications or those some- 


times considered as crops of ornamental horticulture but which may 
be considered as floriculture from the viewpoint of consumer uses. 

Examples: Christmas cherry, Christmas pepper and orange 
plants in fruit, specimen tropical and subtropical plants such as 
Monstera, Musa, tree ferns. 


(2) Unfinished stock 
Depending upon the place or purpose for which to be used, unfinished 


crops may be considered as developed to a point intermediate between 
propagation and the ultimate satisfaction of the consumer. 


(a) Noncommercial consumption 

Crops propagated and developed to a state of being useful to non- 
commercial consumers who will further grow or finish the crops to the 
point of fulfilling the satisfaction of the consumer. 


1 Vegetative propagation 
~ Unfinished stocks propagated from vegetative portions of 
other plants and sold as small potted plants or flats or con- 
tainers of plants. 

Examples: Bedding Begonias, bedding geraniums, heliotrope, 
Lantanas, cannas, Vinca. 


2 Seed propagation 


Unfinished stocks propagated from seed and sold as small 
potted plants or flats or containers of plants. 

Examples: Bedding plants such as Petunia, marigold, Salvia, and 
vegetable plants or seedlings such as tomato, pepper, cabbage. 


(b) Commercial consumption 

Crops propagated and developed to a point at which they are use- 
ful to commercial growers who will grow on or finish the crops to a 
point at which they are suitable finished stock to the satisfaction of 


the ultimate consumer. 


1 Vegetative propagation 
~ Unfinished stock propagated from vegetative portions of other 
plants and sold as rooted or unrooted cuttings, small potted plants, 
or flats or containers of plants. 

Examples: Poinsettias, Chrysanthemums, azaleas, carnations, 


Hydrangeas, geraniums. 


2 Seed propagation 
~ Unfinished stock propagated from seed and sold as small 
potted plants or flats or containers of plants. 

Examples: Snapdragon, stocks, Calceolaria, Primula, 


cineraria, Cyclamen 


(c) Other unfinished stock 

Crops not included in the above classifications or those some- 
times considered as crops of ornamental horticulture but which may 
be considered as floriculture from the viewpoint of consumer uses. 

Examples: Rose plants for commercial cut-flower production, 
nursery-grown azalea plants for forcing, Rhododendrons for forcing, 
Delphinium clumps for forcing, Astilbe clumps for forcing, flowering 
shrubs or trees for forcing. 
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(3) Other floricultural crops 
Crops not easily classified as finished or unfinished stock of flori- Hy | 
culture but which may be considered as floriculture from the viewpoint an 
of consumer uses. Hit} 
Example: Wild bittersweet and other berried branches, flat fern, 
huckleberry, salal, mountain laurel, grasses, seeds, pods, and other 
dried materials. 


(4) Retail grower | 
Retail grower (floriculture) is a trade term indicating establishments 

engaged in production of floricultural crops as well as retail selling of 

commodities grown and purchased. (See also section on Retail Trade.) 


b. Ornamental horticulture | | 
Commercial ornamental horticulture is a trade term indicating produc- Will 
tion and distribution of woody and herbaceous ornamental plants, fruit stocks, | 
sod, bulbs, and flower and vegetable seeds, (This section on Agriculture is 
restricted to production of the crops. Distribution is dealt with in the sec- | 
tions on Wholesale and Retail Trade), 


(1) Finished Stock | 


Depending upon the place or purpose for which to be used, finished | 
woody or herbaceous nursery plants, sod, bulbs, and seed may be con- i 
sidered as developed to the state of fulfilling the needs of ultimate con- HA 
sumers to their immediate satisfaction. i 


(a) Woody and herbaceous nursery plants 

Fruit, nut or shade trees, evergreens, shrubs, roses, vines, small Will 
fruit plants and perennial herbaceous plants, grown for commercial Hil 
or noncommercial consumer uses. 1 


1 Deciduous shade trees i 
~ Crops grown for the purpose of selling the plants as orna- | | 
mental trees, with a single trunk, or in bush form or clumps, for | 
consumer uses. They may be cut back or sheared, topiary or | 
top worked. Lie 

Examples: Oak, elm, maple, linden, ash, beech. Wan 


2 Deciduous shrubs | H 
~ Crops grown for the purpose of selling the plants as orna- | 
mental shrubs, with two or more canes, for consumer uses. | 

Examples: Deciduous azaleas, privet, Forsythia, Viburnum, baal 
barberry. Hi 


3 Evergreens 

~ Crops grown for the purpose of selling the coniferous or 

broad-leaved evergreen plants, often with specified growth habit 

or Shape, for consumer uses. Ma 
Examples: Evergreen azaleas, Rhododendrons, Camellias, 

juniper, Spruce, yew. Bed 


4 Roses 
— Crops grown for the purpose of selling rose plants, bush or Ht 
climbing, for consumer uses, ni 

Examples: Tea, rugosa, perpetuals, moss, floribunda, polyantha, } 
climbers. | 


5 Ornamental vines ml 
— Crops grown for the purpose of selling the plants, as vines or | 
ground cover, for consumer uses, | 

Examples: Honeysuckle, Wisteria, ivy, Clematis, Pachysandra. 
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6 Deciduous fruit and nut trees 
~ Crops grown for the purpose of selling the plants for com- 
mercial or noncommercial fruit or nut production as the con- 
sumer use. 

Examples: Apple, peach, pear, pecan, almond, walnut. 


7 Small fruits and grapevines 
~ Crops grown for the purpose of selling the plants for com- 
mercial or noncommercial small-fruit production as the con- 
sumer use. 

Examples: Strawberry, currant, blueberry, raspberry, 
gooseberry, grapevines. 


8 Citrus and subtropical fruit trees 

~ Crops grown for the purpose of selling the plants for com- 

mercial or noncommercial fruit production as the consumer uSe. 
Examples: Orange, lemon, grapefruit, avocado, olive, fig. 


9 Other woody nursery plants 
~ Crops not included in the above classifications or those some- 
times considered as crops of floriculture but which may be con- 
sidered as woody nursery plants from the viewpoint of consumer 
uses, 

Examples: Collected plants, cut Christmas trees, evergreen 
branches, mistletoe, Ming trees, poinsettia stock plants. 


10 Herbaceous nursery plants 
~ Crops grown for the purpose of selling the plants as perennial 
herbaceous material for consumer uses. 

Examples: Hardy Chrysanthemums, Delphinium, Sedum, As- 
paragus, rhubarb, horseradish. 


(b) Sod 

Grasses, clovers and other plants grown for the purpose of turfing 
or plugs or stolons for lawn planting as the consumer use. 

Examples: White clover, Kentucky blue grass, Bermuda grass 
bent, Dichondra, Zoysia, Marion blue grass, St. Augustine grass. 


(c) Bulbs 
Corms, tubers, rhizomes, roots, pips, bulbs, and other similar 
plants for commercial or noncommercial consumer uses. 
Examples: Gladiolus, Dahlia, Iris, Anemone, lily of the valley, 
tulip. 


(d) Seed 

Flower, vegetable, shrub, or tree seed grown for commercial and non- 
commercial consumer uses. Especially among flower-and vegetable-seed 
varieties, the seed may be considered as regular or hybrid varieties. 


1 Flower seed 
~ Crops grown for the purpose of selling the seed for flowering 
crops as the consumer use. 

Examples: Stock, snapdragon, Cyclamen, Zinnia, nasturtium. 


2 Vegetable seed 

Crops grown for the purpose of selling the seed for vegetable 
crops as the consumer use. 

Examples: Tomato, cabbage, turnip, carrot, beet, cucumber. 


(2) 
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3 Other seed 

Crops not included in the above classifications but which may 
be considered as ornamental horticultural crops from the view- 
point of consumer uses, 

Examples: Limited quantities of grass seed, shrub seed, tree 
seed, aquatic plant seed, rare plant seed, seed for trials or ex- 
perimentation. 


(e) Other finished stock 
Crops not included in the above classifications or those some- 
times considered as crops of floriculture but which may be considered 
as ornamental horticulture from the viewpoint of consumer uses. 
Examples: Collected alpine plants, bulbs, aquatics, seed, and 
botanicals. 


Unfinished stock 
Depending upon the place or purpose for which to be used, unfinished 


crops may be considered as developed to a state intermediate between 
propagation and ultimate consumer satisfaction. 


(3) 


(a) Lining-out stock 

Lining-out stock includes all plant material coming from propa- 
gating houses, beds, or frames, and young material of suitable size 
to plant! out in nursery rows. 


1 Vegetative propagation 
Unfinished stock propagated from vegetative portions of other 
plants and sold as cuttings or grafts; rooted or unrooted, small 


potted plants, flats or containers of plants, or in bunches or bundles. 
Examples: Poplar, willow, lilac, yew, apple varieties, rose varieties. 


2 Seed propagation 

~ Unfinished stock propagated from seed and sold as small potted 

plants, flats or containers of plants or in bunches or bundles, 
Examples: Elm, oak, pine, spruce, Berberis, Caragana. 


(b) Trees for forest planting 

Unfinished stock, usually propagated from seed or cuttings and 
sold for forest, game refuge, erosion control, shelterbelt, or farm 
woodlot plantings. 

Examples: Pine, spruce, fir, ash, poplar. 


(c) Other unfinished stock 
Crops not included in the above classifications or those some- 
times considered as crops of floriculture but which may be considered 
as ornamental horticulture from the viewpoint of consumer uses. 
Examples: Bulb planting stock, seed planting stock, collected 
items to be grown in nurseries. 


Other ornamental horticultural crops 
Crops not easily classified as finished or unfinished stock of orna- 


mental horticulture but which may be considered as ornamental horti- 
culture from the viewpoint of consumer uses, 


Examples: Cacti, succulents, palms, and other exotic plant materials 


that can be used in outdoor plantings of Southern States, 


(4) Retail grower 


Retail grower (ornamental horticulture) is a trade term indicating 


establishments engaged in production of nursery, bulb, and flower and 
vegetable seed crops, as well as the retail selling of commodities grown 
and purchased. (See also section on Retail Trade.) 
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Il. Wholesale trade (F) 

Wholesale trade includes establishments or places of business primarily engaged 
in selling merchandise to retailers; to industrial, commercial, institutional or pro- 
fessional users; or to other wholesalers; or acting as agents in buying merchandise 
for or selling merchandise to such persons or companies. 


A. Noncommercial or abnormal wholesalers 

Tabulations for the 1948 Census of Business excluded data for those establish- 
ments that operated during the entire year of 1948 but had sales of less than $5,000. 
In 1939 the corresponding figure for exclusion from tabulations was $500. 


B. Commercial wholesalers 

The chief functions of establishments included in commercial wholesale trade 
are selling goods to trading establishments, or to industrial, commercial, institu- . 
tional, and professional users, and bringing buyer and seller together. In addition 
to selling, functions frequently performed by wholesale establishments include 
maintaining inventories of goods, extending credit, physically assembling, sorting, 
and grading goods in large lots; breaking bulk and redistribution in smaller lots; 
delivery; refrigeration; and various types of promotion, such as advertising and 
label designing. 


1. Merchant wholesalers (50) 

Merchant wholesalers include establishments usually known as wholesalers, 
merchant wholesalers, or jobbers, primarily engaged in buying, taking title to, 
and where customary physically storing and handling goods, and selling the 
goods at wholesale, principally to retailers and industrial or commercial users. 


a. Cut flower, florist green, and potted plant wholesalers 
Wholesale establishments primarily engaged in selling cut flowers, 
florist greens, and potted plants to retailers and other wholesalers. 


b. Bulb, plant, and seed wholesalers 
Wholesale establishments primarily engaged in selling bulbs, plants, 
cuttings, and seed to retailers and growers of horticultural specialty crops. 


c. Seed wholesalers 

Wholesale establishments primarily engaged in selling flower, vegetable, 
shrub, and tree seed to retailers and growers of horticultural specialty 
crops. 


d. Nursery stock wholesalers 

Wholesale establishments primarily engaged in selling woody and 
herbaceous nursery stock to retailers, other wholesalers, and growers of 
horticultural specialty crops. 


e. Supply wholesalers 
Wholesale establishments primarily engaged in selling florist and 
nursery Supplies to retailers and growers of horticultural specialty crops. 


f. Insecticide and fungicide wholesalers 

Wholesale establishments primarily engaged in selling insecticides and 
fungicides to retailers, other wholesalers, and growers of horticultural 
specialty crops. 


g. Other horticultural specialty wholesalers 

Wholesale trade pertaining to horticultural specialty production and dis- 
tribution but not included in the above classifications, such as fertilizers, 
machinery, and other equipment. 
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2. Commission merchants, agents and brokers (513) o ily 
This group includes establishments, the operators of which are in business |! i 

for themselves, negotiating sales and/or purchases in domestic and foreign Hn 

trade, but who do not, as a rule, take title to the merchandise, 
(See merchant wholesalers for sub-classes that apply) 


3. Assemblers, mainly of farm products (514) || 

Establishments primarily engaged in buying and assembling farm products Hh 
and sea foods in local growers’ markets at local producing points, and in cities Wa 
of producing regions. These establishments are primarily engaged in con- Wa 
centrating farm products produced on a relatively small scale and assembling I i 
larger lots for shipment to other wholesale buyers, In addition to the actual iy 
buying ahd wholesale distribution of farm products, establishments in this group WN 
frequently grade, pack, store, and in some cases finance the commodities they Hit 


handle. 
(See merchant wholesalers for sub-classes that apply) 


4, Other wholesalers 


Wholesale trade not easily classified as merchant wholesalers, agents, and 
brokers or assemblers. 


III. Retail trade (G) il 
Retail trade includes establishments engaged in selling merchandise for personal, WN 

household, or farm consumption, and rendering services incidental to sale of the goods. 

In general, retail establishments are classified by kind of business according to the a 

principal lines or commodities sold, or the usual trade designation. a) 


A. Noncommercial or abnormal retail trade 

Tabulations for the 1948 Census of Business excluded data for those establish- a 
ments that operated during the entire year of 1948 but had sales of less than $500. Wii Ne 
In 1939, the corresponding figure for exclusion from the tabulations was $100. 


B. Commercial retail trade 

Some of the important characteristics of commercial retail trade establish- 
ments are as follows: The establishment is usually a place of business and is en- 
gaged in activities to attract the general public to buy; the establishment buys or 
receives merchandise as well as sells; the establishment processes only incidental 
or subordinate to selling; the establishment is considered as retail by the trade; 
and the establishment sells to customers for personal, household, or farm use, 

Not all these characteristics need be present and some are modified by trade 
practices. 

Buying of goods for resale to users is a characteristic of retail-trade establish- 
ments which particularly distinguishes them from the agricultural and extractive 
industries. For example, farmers who sell their own products at or from the 
point of production are not classified as retailers. 


1. Floriculture 


Retail floriculture is a trade term indicating consumer spending for the | if 
goods and services of floriculture. Mal 


a. Retail florist (5992) 


Retail florists are establishments primarily engaged in selling, at retail, 
cut flowers and potted plants. 


b. Retail grower (0114) Wal 

Retail grower Nae eae) is a trade term indicating establishments en- | 
gaged in production of floricultural crops as well as retail selling of com- 
modities grown and purchased. 
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c. Other retail floriculture 

Other retail floriculture is such sales of vendors and establishments 
not primarily engaged as retail florists or as retail growers, but which 
provide the goods and services of floriculture to consumers. 


2. Ornamental horticulture 
Retail ornamental horticulture is a trade term indicating consumer spending 
for the goods and services of ornamental horticulture. 


a. Farm and garden supply stores (5969) 

Farm and garden supply stores are establishments primarily engaged in 
selling at retail, seeds, bulbs, and nursery stock, and other farm, lawn, and 
garden supplies and tools, irrigation and drainage equipment, and fertilizer. 
Seeds, bulbs, and nursery stock make up about a third of the sales of such 
stores in the United States. 


b. Retail grower (0114) 

Retail grower (ornamental horticulture) is a trade term indicating es- 
tablishments engaged in production of nursery, ‘bulb and flower and vegetable 
seed crops, as well as the retail selling of commodities grown and purchased. 


c. Other retail ornamental horticulture 

Other retail ornamental horticulture is such sales of landscape, arborist, 
and maintenance business and establishments not primarily engaged as 
farm- and garden-supply stores or as retail growers, but which provide the 
goods and services of ornamental horticulture to consumers. 

The standard industry classification of Horticultural Services (0731) is 
included and consists of establishments primarily engaged in performing 
horticultural services such as cemetery upkeep (when independent of owner- 
ship and management); landscape gardening, garden planning, garden mainte- 
nance; tree planting, pruning, bracing, spraying, and surgery; and garden 
advisory or counseling services. 


IV. Educational services (82) 
This major group includes establishments furnishing formal academic or technical 
courses, correspondence schools, commercial and trade schools, and libraries. 


A. Colleges, universities, and professional schools (8221) 

Colleges, universities, and professional schools requiring for admission at least 
a high school diploma or equivalent general academic training, and granting aca- 
demic degrees. 

Examples: Departments of Floriculture and Ornamental Horticulture in Land 
Grant Colleges, Departments of Landscape Architecture at universities. 


B. Junior colleges and normal schools (8222) 

Junior colleges and normal schools requiring for admission at least a high 
school diploma or equivalent general academic training, and granting academic 
degrees. 

Examples: Southern Illinois University, Hampton Institute, North Dakota School 
of Forestry. 


C. Correspondence Schools (8241) 
Establishments primarily engaged in furnishing educational courses by mail. 
Offices maintained for the sale of correspondence courses are included. 
Examples: American Landscape School, Davey Institute of Tree Service, 
Standard School of Floriculture. 


D. Vocational schools (8242) 
Noncollegiate schools offering specialized trade or commercial courses but not 
academic training. 
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Examples: Schools of Floral Design such as American Floral Art School, 
Vocational Agriculture Schools, such as Farmingdale, (N. Y.), California 
Polytechnic, Bartlett School of Tree Surgery, Lowthorpe School of Landscape 
Architecture, and Camden County Vocational School (N. J.). 


E. Other educational services. 
Educational services not easily classified in the above classifications. 
Examples: High schools, libraries, public lectures, short courses. 


V. Botanical gardens and other public services (84) 

Federal, State, municipal, endowed or private institutions devoted to the growing 
of living plant collections, collecting dried and preserved specimens and disseminating 
information about plants, including cultural practices, taxonomy, genetics, physiology, 
anatomy, morphology, etc. 


A. Botanical gardens 
Gardens for the culture of plants collected chiefly for scientific purposes. 
Examples: New York Botanical Garden (Bronx), Huntington Botanical Garden 
pane Missouri Botanical Garden (St. Louis), United States Botanic Garden 
Washington, D.C.), Phipps Conservatory (Pittsburgh), Longwood Gardens (Delaware). 


B. Arboretums 

Places where trees and shrubs are cultivated for scientific or educational 
purposes. They may be considered as botanical gardens of trees. 

Examples: Arnold Arboretum (Mass.), National Arboretum (Washington, D.C.), 
Morris Arboretum (Philadelphia), Montgomery Pinetum (Conn.), Morton Arboretum 
(1ll.), Hemlock Arboretum (Philadelphia). 


C. Special living collections 

Collections of living plants not ordinarily considered as arboretums or botanical 
gardens. 

Examples: Test gardens, All-American Selections, Cornell Plantations, Tyler 
Rose Garden (Texas), Institute of Forest Genetics (Walnuts), Wisconsin Pharma- 
ceutical Garden. 


D. Special museums or herbaria 

Collections of non-living plants or specimens not ordinarily considered as a 
part of arboretums or botanical gardens. 

Examples: Bailey Hortorium (Cornell), Gray Herbarium of Harvard University, 
Farlow Reference Library and Herbarium (Harvard). 


E. Other public services 

Public or botanical garden services not easily classified in the above classifica- 
tions, 

Examples: Foundations, tours, information centers, directories, 


VI. Business associations (861) 

Non-profit membership organizations, such as trade associations, chambers of 
commerce, boards of trade (other than security and commodity exchanges) and other 
organizations engaged in promoting business interests. 


A. National trade associations 

A trade association has been defined as a nonprofit, cooperative, voluntarily 
joined, organization of business competitors designed to assist its members and 
its industry in dealing with mutual business problems in several of the following 
areas: accounting practices, business ethics, commercial and industrial research, 
standardization, statistics, trade promotion and relations with Government, em- 
ployees, and the general public. 

Examples: American Association of Nurserymen, Society of American Florists, 
American Seed Trade Association, Wholesale Commission Florists of America, Whole- 
sale Bulb Dealers Association, Inc., National Landscape Nurserymen’s Association. 
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B. Area, State, or city organizations 

Most local organizations fulfill for the membership of a given area one or 
more of the qualifications for a national trade association. 

Examples: Southern California Floral Association, New York State Flower 
Growers, Inc., North Jersey Landscape Association, Southeastern Florists As- 
sociation, Illinois Nurserymen’s Association, Allied Florists Associations. 


C. Crop or interest organizations 

To a certain degree, a crop or interest organization fulfills for its member- 
ship one or more of the qualifications for a national trade association but with 
interest confined to or concentrated upon a restricted subject. 

Examples: Roses Incorporated, American Carnation Society, National Associa- 
tion of Plant Patent Owners, National Mail Order Nurserymen’s Association. 


D. Related-purpose organizations 

Organizations not based on crops or business of the horticultural specialties 
but pertaining to matters closely associated with the industry. 

Examples: Florists Hail Association of America, Michigan Catastrophe As- 
sociation, Florists Credit Association, Inc. 


E. Other Business Associations 
Business Associations not easily classified in the above classifications. 
Examples: Chambers of commerce, better business bureaus. 


VII. Professional membership organizations (862) 
Nonprofit membership organizations of professional persons for the advancement 
of their profession. 


A. Scientific 

Professional workers in research, extension, teaching, and practice of the 
physical, biological, and social sciences. 

Examples: American Society for Horticultural Science, American Farm 
Economic Association, National Shade Tree Conference, American Association of 
He popmces Gardens and Arboretums, American Association for the Advancement 
of Science. 


B. Artistic 
Professional workers in research, extension, teaching, and practice of the arts. 
Examples: American Society of Landscape Architects, American Federation 
of Arts, College Art Association of America, American Scenic and Historic 
Preservation Society. 


C. Application 

Professional workers in the application of horticultural procedures and 
practices. 

Examples: American Institute of Park Executives, National Greenkeeping 
Superintendents Association, National Association of Gardeners, National Arborist 
Association, Inc., American Cemetery Association. 


D. Honorary 

Professional workers in research, extension, teaching, and practice including 
floriculture or ornamental horticulture. 

Examples: Pi Alpha Xi, Sigmi Xi, Phi Kappa Phi, Gamma Sigma Delta. 


E, Other professional membership organizations 

Professional membership organizations not easily classified in the above 
classification. 

Examples: Northwest Association of Horticulturists, Entomologists and Plant 
Physiologists, Association of Horticulturists in Industry. 
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Table 61.- Floriculture, wholesale trade: Sales, employees, and payroll of wholesale and commission 
merchants reporting employees by occupational groups, United States, 1939 


: Wholesale merchants : Commission merchants 

Item 3 Amount :_Average wage per-__: Amount +_Average wage per- 
g Actual : Percentage : Week 3 : : Percenta, : a 
5 : distribution : bie : eles 4 Aotuat 4 dioteabiticn 8 Week ae cer 


Establishments reporting employees 
by occupational groups 
Establishments 


Sales 


Employees 
Full-time 
Executives 
Office and clerical 
Inside selling 
Outside selling 
Warehouse 
All other 
Total 


Part-time 
Total employees 


Weekly payroll 
Full-time employees 
Executives 
Office and clerical 
Inside selling 
Outside selling 
Warehouse 
All other 
Total 


Part-time employees 


Total payroll 


1/ Buying and selling employees. 


Bureau of the Census. 


Table 62,- Floriculture, wholesale trade: Operating expenses, including salaries of proprietors of unincorporated 
establishments, of wholesale and commission merchants, United States, specified years, 1929-48 


E . Wholesale merchants 
Item : Unit 2 


1939 1935 : 1929 


Unincorporated establishments = 4 
Sales less than $50,000 : : 


Establishments 1 : Number 
Rate for evaluating proprietors' salary : 1,000 dollars 


Salary of proprietors do, 
Sales more than $50,000 : 
Proprietors 2/ : Number 
Rate for evaluating proprietors’ salary : 1,000 dollars 
Salary of proprietors : do, 
Total é 
Proprietors & Number 
Salary of proprietors : 1,000 dollars 
Percentage of sales of all establishments; 
Salary of proprietors $ Percent 
Other operating expense of all estab. : do, 
Operating expense including salary . 
of proprietors of all establishments : do. 
5 Commission merchants 
Unincorporated establishments 5 : 
Proprietors : Number : 3/ 20 36 35 38 
Rate for evaluating proprietors'salary : 1,000 dollars ; 10 y y 4 
Salary of proprietors : do. g 200 yh 140 152 
Percentage of sales of all establishmente : : 
Salary of proprietors : Percent : --- u.6 1.5 6 
Other operating expense of all estab. : do. : --- 16.1 144 14.4 
Operating expense including salary 5 : 
of proprietors of all establishments : do, : --- 17.7 15.9 15.0 


V/ Calculations based on one proprietor per establishment. 2/] Calculations based on active proprietors of unincorporated establishments not 


allocated to establishments with sales of less than $50,000. 3/ Estimated. 


Bureau of the Census, 
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Table 63.- Floriculture retail trade: Sales, employees and payrolls of retail florists and retail growers, reporting 
employees by occupational groups, United States, 1935 and 1939 


1935 


Amount $ 
: Percentage : 
Actual: distribution : 


Average wage per- 
Week Year 


Item 


Actual * 
Number Percent Dollars Dollars Number Percent Dollars Dollars 


Establishments reporting employees 
by occupational groups 


Establishments 1,564 =e --- cms 5,081 === =e oe 


Sal 60,018,000 --- --- --- --- --- --- --- 


Number Number 


Employees $ 
Full-time . 
Executives : 
Office and clerical : 
Selling 8 
All other : 
Total 7 


Pert-time 
Total employees 


Weekly payroll 
Full-time employees 
Executives 
Office and clerical 


Part-time employees 
Totel a1 
Bureau of the Census. 


Table 64.- Floriculture, retail trade: Operating expenses, including selaries of proprietors of unincorporated establishments, 
of retail florists and retail growers, United States, specified years, 1929-8 


Operating expense, including salaries 


of rietors Percent Yh. 47.9 48.3 43.3 
1/ Retail florists not associated with crop production. 


Bureau of the Census. 


Item : Unit : 1948 1/ : 1939 : 1935 e 1929 
Active proprietors of unincorporated : : 
establishments : Number: 15,840 16,074 10,976 10,015 
Rate for evaluating proprietors! salary : Dollars ; 2,100 1,100 1,000 1,300 
Salary of proprietors of unincorporeted : 1,000 : 
establishments : dollars : 33,264 17,681 10,976 13,020 
Percentage of sales B : 
Salary of proprietors : Percent : 8.7 11.9 ni. Th 
Other operating expense Percent : 35.4 36.0 37-2 35.9 


on oe ee 


Table 65.- Floriculture, retail trade: Number of establishments end value of seles of retail florists and retail 
growers, by date business was established, United States, 1939 


Date business 3 Establichmen > o : Sales 
tabli a G : ercentage 3 8 Percentage 5 
‘dene aeehe 3 sae 5 distribution E Total: g distribution : 
Oo Sa EEO _i_8 Ste 
: Number Percent dollars Percent 
Totel : 16,055 100.0 148,741 100.0 9,264. 
Unknown or not reported : 606 3.8 5 463 3-7 
Prior to 1890 : 458 2.9 10,589 Keak 
1890-1906 : 1,271 7.9 22,033 14.8 
1907-1916 ; 1,539 9.6 20,384 13.7 
1917-1919 : 472 2.9 5,728 3.9 
1920-1929 : 4,163 25.9 38,886 26.1 
1930-1933 : 2,511 15.6 19,823 13.3 
1934-1937 : 2,997 18.7 18,730 12.6 
1938 g 95k 5.9 4,768 eee 4,908 
1939 : 1,084 6.8 2,337 1.6 2,156 


Bureau of the Census. 
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Table 66.- Floriculture, crop production: Number of establishments and wholesale value of crops by valve 
of sales per establishment, United States, 1gkg 


ee 


Establishments 3 Wholesale value of crops 
ne $<. — SEE 
: a Percentage s = Percenta 
; Actual : ef total 8 Velve : of coer 
: ‘ T, 000 Sarde at PG ia a ee 
Number Percent dollars Percent 
Value of sales ver establishment A 
Totea reese 25 ,C00 1060.0 194 ,000 100.0 
: a 
Less than $1,000 y 12,573 50.3 2,910 15: 
$1,000-9,999 : 3,159 32.8 27,160 14.0 
16,000-2h,999 : 2,465 9.9 32 ,980 17.0 
25 ,000- 49,999 : 960 3.8 29,100 15.0 
50 ,000-99,999 : 459 138 27,160 14.0 
100 ,000-249,999 : 253 1.0 32,980 17.0 
250,000 and over : 1cl 4 41,710 21.5 


SSeS 


Bureeu of the Census. 


Table €7.- Floriculture, retail trade: Number of establishments and value of sales, by value of sales 
per establishment, United States, 1949 


——————— 


5 Establishments 8 Sales 
Item : : 2 
. Percentage : Percentage 
g Actual : of total : Value p of total 
: T, 000 
Number Percent dollars Percent 
Value of sales per establishment : ; 

Total : 25,900 100.0 650,000 100.0 
Less than $5,000 : 5,000 20.0 13,000 2:0, 
$5 ,000-9 ,999 : 000 16.0 29,250 45 
10 ,000-19,999 : 5,750 23.0 84,500 13.0 
20 ,000-29,999 : 3,500 1k .0 87,750 13.5 

30 ,000-49 999 E 3,500 14.0 136,500 21.0 
50,000-99 ,999 HY 2,500 10.0 175,500 27.0 
100 ,000-299 ,999 $ 710 2.8 OT ,500 15.0 
300,000 and cover : 4o a2 26,000 k.o 
Bureau of the Ceneus. 
Table o-.- Floriculture, crop procuction, whclesale trade, and retaii trace: Number of establisnments and value 
of crops or sales, by valve of crops or sales per establishment, United States, 1949 
: Establishments eZ Value of crop or sales 
Item : = Wholecale B Reteil : + Wholesale ; Retail 
: Grower : trade E trade : Grower 1/ : trade trade 
: 1,000 1,000 1,000 
: Number Number Number dollars dollars dollars 
Value of sales ver establishment : 

Total : 25 ,000 629 25,000 194 2000 146,475 650,000 
Less than $10,000 : 20,762 sae 9,000 30,070 --- 2,250 
$10, 000-49 ,999 G 3,425 174 12,750 62,080 3,766 308,750 
50 , 000-99 ,999 Y 459 B8 2,500 27 ,160 6,385 175,500 


100,000 and over : 354 367 750 74,690 136,324 123,500 


Percentage distribution 


I Percent Percent Percent Percent Percent Percent 

Total 5 100.0 100.0 100.0 100.0 100.0 100.0 
Less than $10,000 fi Ta ae See 15.5 === 6.5 
$10 ,0C0-49 ,999 : IBz7. OTST, 51.0 32.0 2.6 47.5 
50 ,000=99 ,999 : 1.8 14.0 10.0 14,0 4.3 27.0 
100,000 and over : 1.4 58.3 3.0 38.5 93.1 19.0 


1/ Wholesale velue of crops. 


Bureau of the Census, 
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Table 69.- Floriculture: Marketing margin and distribution costs, by items, retail florists and 
retail growers, United States, specified years, 1929-49 


: 19h9 G 1939 : 1935 3 1929 
Iten > Amomt ° Percentage : amomt : Percentage = p~moynt : Percentage : Amount ‘<= Percentage 
3 s of sales H R of sales z : of sales : : of sales 
G 1,000 1,000 1,000 1,000 
: dollars Percent dollars Percent dollars Percent dollars Percent 
Sales of retail florists and 5 
retail growers 2__ 509 ,72' 100.90 148 741 100.9 118 100.9 176,201 100.0 
Marketing margin : 
Retail 4 SS sates 36,270 58.0 — 56.0 zu 52.0 
Operating expenses :__ 160,270 35. o) 36.0 36,72 ae 3, 342 A 
Payroll : 71,329 9G nn 15.2 15,965 ae 30,760 a 
Other expenses : 103,941 21.4 30,909 20.8 20,760 21.0 32,582 18.5 
Supplies : 25,496 5.0 7,437 5.0 4,936 5.0 8,810 5.0 
Salaries of proprietors of H 
unincorporated establishments :  4h,352 B37 17,682 1.9 10,976 11.1 13,020 7.4 
Profit 2 
Wholesale 9 
Operating expenses 6 
Payroll : 3.4 3.5 
Other expenses : 14,0h0 2.8 5,030 3.4 3,200 3.3 9,056 Del: 
Salaries of proprietors of $ 
unincorporated establishments : 4,130 8 1,788 1.2 1,098 1 1,514 9 


Profit 
Total marketing margin 


Wholesale value of growers' sales 


Bureau of the Census. 


Table 70.- Floriculture: Marketing margin and distribution costs, United States, specified years, 1929-9 


: 19h9 A 1 B 1935 3 1929 
: 5 939 : : 
Item : amount ? Percentage of: pnoynt : Percentage of: pnoynt : Percentage of: p~nount : Percentage of 
$ : retail sales : : retail sales : : retail sales : : retail sales 
: 1,000 1,000 1,000 1,000 
dollars Percent dollars Percent dollars Percent dollars Percent 


Sales of retail floriculture 3 658,000 100.0 187,800 100.0 128 ,200 100.0 220,600 100.0 


Marketing margin 3 
Retail : 425,202 64.6 125 ,329 66.8 8 764 66.1 136,024 61.6 


Wholesale : 41,889 6.4 13,337 feat 8,885 6.9 21,14 9.6 
Total marketing margin : 467,091 71.0 138,716 13-9 93,649 13.0 157,168 71.2 


Wholesale value of growers' sales : 190 ,909 29.0 49 ,08k 26.1 34,551 27.0 63,432 23.8 


Bureau of the Census and Bureau of Foreign and Domestic Commerce. 


Table 71.- Ornamental horticulture: Marketing margin and distribution costs, United States, 1919 


19h9 
Item 


Amount 1/ ‘ Percentage of retail sales 


3 1,000 dollars Percent 


Sales of retail ornamental horticulture ; 320,000 100.0 


Marketing margin : 
Retail R 266,379 76.1 


Wholesale : 1,505 «4 
Total marketing margin : 267 88h 16.5 
Wholesale value of growers' sales : 82,116 235) 


1/ Nursery, bulb, and flower seed crops. 


Bureau of the Census. 
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Table 72.- Personal consumption expenditures, by selected items, United States, specified years, 1929-9 


meen : 1949 : 1939 : 1935 : 1929 
: Million Million Million ; Milli 
: dollars dollars dollars dollars 
Total 3 180,174 67,466 56,215 718,761 
Food and tobacco : 62,870 21,072, 
Clothing, accessories and jewelry : 22,890 8,299 oes peeps 
Personal care : 2,204 1,004 ” B02 V6 
Housing : 18,129 8,940 1,591 11,421 
Household operation : 23,529 9,461 7,604 10,509 
Medical care and death expenses 6 : 3,386 2,762 3, 20 
Personal business : 7,530 3,725 3,304 5,221 
Transportation : 19,327 6,250 5,179 7,496 
Recreation : 10,269 3,46 25625 4 307 
Private education and research : 1,657 628 507 
Religious and welfare activities : 1,762 938 862 1,196 
Foreign travel : 1,070 317 352 "799 
Retail floriculture : 658 188 128 221 


Bureau of Foreign and Domestic Commerce. 


Table 73.- Persons engeged in production, by kind of industry, United States, specified years, 1929-9 


PO a 
Item 3 19h9 d 1939 : 1935 : 1929 
Hi : Hi : 
[ae ; E Thousands ousands ousan ousands 
Total - All industries ¢ 57, 348 46,157 42,206 45 683 
Agriculture, forestry, and fisheries 4 7,265 8,020 8,590 8,850 
Mining 3 962 870 876 1,017 
Contract construction : 3,266 1,827 1,514 2,306 
Manufacturing a 1h, 335 10,091 A 10,561 
Wholesale and retail trade H 11,056 8,277 7,097 7,736 
Finance, insurance, and real estate : 1,974 1,582 1,435 1,576 
Transportation : 2,848 2,169 2,102 3,035 
Communications and public utilities 3 1,289 871 806 1,034 
Services 5 7,280 6,307 5,756 6,374 
Government and Government enterprises Z 7,068 6,142 5,043 3,194 
Other : 5 al 1 ais 
4 Percentage distribution 
H Percent Percent Pexcent Percent 
Total - All industries : 100.0 100.0 100.0 100.0 
Agriculture, forestry, and fisheries : Oey 17.4 20.4 19.4 
Mining : aes 1.9 2.1 2.2 
Contract construction : 5.7 3.9 3.6 5.0 
Manufacturing 3 25.0 pals) 21.3) oS 
Wholesale and retail trade 5 19.3 17.9 16.8 16.9 
Finance, insurance, and real estate : 3.4 3.4 344 365 
Transportation a 5.0 47 5.0 6.6 
Communications and public utilities H 2.2 1.9 1.9 2.3 
Services : 12.7 13.7 13.6 14.0 
Government and Government enterprises 4 1253 13.3 To! TO 
Other 1 =o 
1/ Less than 0.05 percent. 


Bureau of Foreign and Domestic Commerce. 


Table 74.- Floriculture and ornamental horticulture: Establishments, value of sales, payroll, and labor force, United States, 1949 


3: Estal shments + eB : ayro. : or force 
H : : : H : :Proprietors: 3 Paid employees $ Total 
Per- Per- = oBere 52 ‘ )______——— - 
Item 3 : centage’ i centage* ; centage* of ee : ey 2 : : : hee, 7 
: Total : gigtri-? Value > @istri-? Amount distri-* corporate B ly *  qotal * Full-time: Part-time’ Actual 3 at : 
3 > bution ° 2 bution ° > pution sestablish- : workers: 4 H 4 : distri- 
i $ : H 4 i :_ments : H : _ : 2 :_ bution 
:) 1,000 1,000 
+ Number Percent dollars Percent dollars Percent Number Number Number Number Number umber Percent 
Total : 45,194 100.0 1,503,352 100.0 296,338 100.0 45,786 27,165 176,372 108,000 68,372 249,323 100.0 
Floriculture : 30,678 67.9 1,000,993 66.6 187,753 63.4 31,870 19,282 103,203 73,031 30,172 154,355 61.9 
Ornamental 3 


horticulture: 14,516 32.1  1/502,359 33.4 108 ,585 36.6 13,916 7,883 73,169 34,969 38, 200 94, 968 38.1 
1/7 Includes some recognition of inventory - See Ornamental horticulture. 


Bureau of the Census. 
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Table 75.- Population, income p2yments to individuals, and retail trade of floriculture by retail florists and retail Eroweres 


Division and State 


UNITED STATES 
Geographic 
divisiona: 


New England 


Middle Atlantic 
E. North Central 
W. North Central 


S. Atlantic 


E. South Central 
W. South Central 


Mountain 
Pacific 

NEW ENGLAND: 
Maine 
New Hampshire 
Vermont 
Massachusetts 
Rhode Island 
Connecticut 

MIDDLE ATLANTIC: 
New York 
New Jersey 
Pennsylvania 

E. NORTH CENTRAL: 
Onio 
Indiana 
Tllinois 
Michigan 
Wisconsin 

W. NORTH CENTRAL: 
Minnesota 
Iowa 
Missouri 
North Dakota 
South Dakota 
Nebraska 
Kansas 

S. ATIANTIC: 
Deleware 


Maryland 


1930 


1,000 


> persons 
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Dist. of Columbia: 


Virginia 
West Virginia 
North Carolina 
South Carolina 
Georgia 
Florida 
E. SOUTH CENTRAL: 
Kentucky 
Tennessee 
Alabama 
Mississippi 
W. SOUTH CHNTRAL: 
Arkansas 
Louisiana 
Oklahoma 
Texas 
MOUNTAIN: 
Montana 
Idaho 
Wyoming 
Colorado 
New Mexico 
Arizona 
Utah 
Nevada 
PACIFIC: 
Washington 
Oregon 
California 
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Population 
:Percentzge: 
1950 
1,000 
persons Percent 
150,69 22 
9,31 14.1 
30,164 14.9 
30,399 20.2 
14,061 557 
21,182 Bed 
1,477 16.1: 
14,538 19.4 
5,075 37.1 
U, 487 76.8 
91k 14.6 
533 14.6 
37 5-0 
4,691 10.4 
792 552 
2,007 2he9 
14,830 17.8 
4,835 19.6 
10,498 9.0 
9947 19.6 
3,934 21.5 
8,712 22 
6,372 31.6 
« Bsh3e 16.9 
2,982 16.3 
2,622 6.1 
3955 9.0 
620 - 9.0 
653 - 5.8 
1,326 - 3.8 
1,905 1.3 
316 3304 
2,343 43.6 
802 64.8 
3,319 To 
2,006 16.0 
1,062 28.1 
2,117 21.8 
3,445 18.4 
aH pe 88.8 
2,945 12.6 
3,292 25.8 
3,062 15.7 
2,179 8.4 
1,910 3.0 
2,68L 2727 
2,233 - 6.8 
7,7 32.4 
591 9-9 
589 32.3 
291 28.8 
1,325 2729 
681 60.9 
750 W2ek 
689 3526 
160 75.8 
2.519 52.2 
15521 5925 
10,586 86.5 


by geographic divisions and States, specified years 


z ? Retail trade of floriculture 


Income peyments 
s by retail florists 


To individuels Fer capita and ret2il growers 

: :Percent= aaa SFercoaeaee : :Percentage 

1929 : 1949 : imcrease : 1929 : 1949 : increase : 1929 ie- 1949 : increase 

: 2 = : : 2 29-1 : 8 :_ 1929-1919 

Million Million 1,000 1,000 

dollars dollars Percent Dollers Dollars Fercent dollars dollars Percent 
2 61! 197,531 139.1 80 1,330 6 176,201 509.729 189 
6,792 13,2h7 95.0 —- -— --- 17,967 39,285 130 
25,085 47,826 90.7 — — —- 64,705 120,126 26 
1OR225 11,155 129.7 == == -—- 40,863 121,469 aleyy/ 
yrene’ 17,337 137.0 --- --- --- 13,027 45,313 218 
6,797 21,499 216.3 --- --- --- 11,955 57,125 378 
3,215 8,964 178.8 --- — — 4,822 23,866 295 
5 V7 15,652 202.7 --- -—- --- 6,721 38,699 1.76 
2,09L 6,222 197.1 _ --- --- 3,007 16,805 159 
6,92h 22,629 226.2 — — --- 14,034 47,049 235 
4L9 1,004 123.6 566 1,087 92.0 9L1 2,776 195 
302 621 105.6 652 LOS 83.3 771 1,866 U2 
216 L400 85.2 601 1,075 78.9 26h 95k. 261 
3,787 6,892 2.9 897 1,417 58.0 10,0U: 20,260 102 
579 1,117 92.9 851 1,403 64.9 15237; 3,196 159 
1,459 3,213 120.2 91g 1,591 73.3 3,840 10,220 166 
14,479 26,340 81.9 1,125 1,758 56.3 39,322 61,172 56 
3,268 7,018 114.7 OL7 1,546 6323 8,647 20,590 137 
7,338 LU, , 468 97.2 767 1,416 8.6 16,736 328,45 139 
4,920 11,443 132.6 7L8 1,436 92.0 9,327 31,68C 2L0 
1,877 5,097 171.6 583 1,290 121.3 3,28, 12,603 GAA 
7,036 14,107 100.5 932 1,618 73.6 16,726 39,902 138 
3, 543 9,013 154.4 TL5 1,443 93.7 7,535 22,681 21h 
1,819 Lh95 143.1 634 15229 109.6 3,971 12,595 217 
1,413 3,603 9.7 566 1,227 116.8 3,223 105233 218 
1,3L8 3,301 Uh. 51.6 1,292 136.6 2,115 8,953 323 
2,210 5,052 128.6 612 1,286 nbYo eal 4,662 13,232 183 
261, 703 166.3 389 1,202 209.0 233 1,576 576 
288 Bk 154.9 L17 1,174 181.5 373 a2 201 
76h, 1,653 116.4 557 1,29k 132.3 1,059 3,996 277 
997 2,291 129.8 532 1,210 127-4 1,3L4 6,200 361 
216 5L1 148.2 1 1,675 82.3 13h 1,439 229 
1,106 3,081 178.6 703 1,401 99. 2,075 ieee 282 
638 15919 200.8 1,191 1,620 52.8 1,872 4,756 154, 
987 322k 226.3 1,22 1,039 146.2 1,810 9,55E L228 
193 1,928 43.1 164 o98 115.1 1,175 5,738 388 
966 3,349 21,647 09 85), 176k 1,249 2,866 611 
138 1,584, 261.6 252 787 212, LLS 3,608 795 
956 2,928 206.3 329 875 166.3 1,733 8,128 372 
695 2,948 32h,.2 Leh 1,102 TA 7 eit 1,159 7,083 sla 
96k 2,476 156.8 271 865 133.2 1,619 6,237 287 
905 2,858 215.8 3L9 873 150.1 2,091 9,411 3250 
802 2e515, 188.4 305 7B 153.4 663 55233 689 
Shh 1,327 142.1 233 624 132.2 458 2,986 552 
562 1,413 156.8 305 778 155.1 455 2,926 5L3 
862 2,647 207.1 415 1,02 AVN 1,123 5,557 395 
1,079 2,297 112.9 455 1,068 134.7 1,569 5,92 27E 
2,668 9,265 21,73 165 1,20 159.1 3, 57h 21,289 580 
325 787 142.2 602 1,390 130.9 332 2,519 668 
230 707 207 ok 518 e223 135-7 281 2,076 $39 
15h, 419 M261 62? 1,482 115.6 153 91,0 5. 
633 1,703 169.0 616 1,386 125.0 1,328 4,788 261 
161 665 313.5 383 1,033 169.7 97 1,573 z 
245 839 212 0h, 573 1,265 103.3 262 1,671 538 
272 825 203 3 537 1,213 125.9 1,66 2,648 1.68 
7h 277 2714.3 817 1,731 111.9 88 560 536 
1,104 3,529 219.7 713 1,469 106.0 1,988 7,885 297 
603 2,095 24704 640 1,448 126.2 1,372 5,886 329 
5,217 17,005 226.9 946 1,665 76.0 10,67: 33,278 212 


Bureau of the Census amd Bureau of Foreign and Domestic Commerce. 
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